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Agro-K's line of foliar and specialty products 
have been helping grape growers in Australia, 

South Africa and United States produce 
better quality with less reliance on chemical 

pesticides for nearly 20 years. If you're 
interested in producing the best quality grapes 

with less inputs - contact us, we can help. 

Product Available Nationwide 
For information contact 
Brett Eade 04-2948-0077 

www.agro-k.com 

e 
Foliars For 
Quality 
Grape 
Growers 
VIGOR-CAL® 
Uniquely formulated for rapid absorption, Vigor-Cal® 
increases calcium levels in fruit and leaf tissue promoting 
quality, firmness, and shelf-l ife. 

VIGOR-CAL-PHOS™ 
A revolutionary foliar calcium "phosphite" material with 
proprietary "activators" that help enhance plants' natural 
defense mechanisms against a variety of diseases. VCP 
also greatly improves fruit production and quality. 

POTASSIUM DEXTRO-LAC® 
(K.D.L.® 0-0-24) 
A pure potassium with no nitrates, chlorides or sulfates. 
Use early season for frost protection. Use at any time for 
K deficiency situations. Use from veraison through harvest 
to promote even maturation, enhance color and phenolic 
levels and optimize sugar acid balance. 

SYMSPRAY® {OMRI certified) 
A "stabilized" seaweed designed to reduce plant stress, 
increase fruit set and enhance overall size and quality. 
Agro-K's unique manufacturing process prolongs the life 
of seaweed's natural plant growth hormones providing 
consistent f ield results. 

SYMBEX® {OMRI certified) 
A soil amendment designed to stimulate and increase 
"existing" bacteria and fungi populations without 
inoculating. Increases nutrient cycling and availability. 
Promotes soil aeration, moisture penetration and retention 
leading to improved root development. 

PLANT WASH 
A plant soap designed to wash leaves clean of damaging 
soft bodied insects. 

HYTEC POLYMER 
A hydrophilic polymer used to help prevent or minimize 
frost damage, winter die back and transplanting shock. 
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2006 - A tough 
year all round 
This harvest has been a tough struggle 
for growers with average crop sizes for 
the majority of varieties. 

And although good weather in February 
was useful in committing fruit to the 
drying process without mould problems, 
rainfall since mid-March, and cooler 
weather experienced since the first 
rains, have slowed drying and lowered 
the quality to brown fruit. These factors 
have made it more difficult and costly for 
growers to dry fruit down to the accepted 
level required by processors. 

Those growers, this year, who have 
delayed their trellis drying in hope 
of attaining ripe, heavy fruit have 
been affected by the cool weather. 
Unfortunately, the ideal drying conditions 
of no rain and a hot autumn, experienced 
during the last two seasons, couldn't last 
forever. Now we are faced with another 
tough season and must face ways and 
means of working within the varying 
climatic conditions. 

Driving around the districts it is sad to 
realise that many vines have produced 
their last crop. Continuing low returns and 
a tough economic climate have forced 
the owners of these vines to take drastic 
action by getting out of the industry. What 
will be done with this land in the near 
future is uncertain. 

The financial squeeze on growers in 
this harvest period has been extreme. 
The Australian Dried Fruits Association 
(ADFA) is very mindful of the growers' 
plight and is seeking ways to improve 
their financial prospects. 

As mentioned in the March/April issue, 
the Federal Agriculture Minister, Peter 
McGauran, has allocated $200,000 in 
Industry Partnership Program funding to 
the dried fruits industry to look at post
farmgate initiatives to gain better market 
outcomes. 

The ADFA is keen to host a Marketing 
Forum during 2006 to look at all 
issues beyond the farmgate, including 
processing, packaging and marketing 
and promotion activities in both domestic 
and export markets. 

The ultimate objective of such a forum 
is to improve returns to all industry 

stakeholders, including growers and 
processor/marketers. We aim to achieve 
this by taking a constructive look at the 
current marketing effort and then identify 
ways in which it can be enhanced. 

ADFA envisages that the forum will 
attract a wide audience, aside f rom 
representatives from the dried grape 
industry. The association hopes to have 
guest speakers from other horticultural 
industries that have confronted similar 
problems along with representatives 
from the various government agencies 
involved in t rade. 

To ensure that the forum achieves the 
desired outcomes, ADFA has engaged 
an experienced consultant to assist with 
planning the Marketing Forum. 

ADFA intends to use the proposed 
Marketing Forum to help establish project 
priorities and provide guidance for the 
use of the Industry Partnership funds. 

ADFA has also met with officers of the 
Department of Agriculture, Fisheries and 
Forestry (DAFF) and made them aware 
of the Marketing Forum concept. 

ADFA will develop a project proposal 
following the forum for discussion with 
DAFF and if successful we will then have 
12 months to complete the project( s). 

NFF-Telstra phone discount 
agreement 
At the last National Farmers Federation 
(NFF) Policy Council Meeting held in 
Canberra in mid-March, the ADFA signed 
the NFF/Telstra Member Discount Plan 
Agreement. 

ADFA is working to provide members 
with some cost relief during these difficult 
times. As a result of ADFA signing the 
agreement, ADFA grower members will 
be entitled to a 7.5% discount on eligible 
calls made from a range of eligible Telstra 
services and consolidated into a single 
bill. ADFA wil l soon write to all grower 
members advising how they can access 
the phone discount. 

Peter Jones 
ADFA Chairman 



~ ATGA President Report 

Market access -
vital agenda item 

As the 2005-06 harvest comes to an end I 
have spent much of my time reflecting on 
the events of the past 12 months. 

The harvest has no doubt been more 
rewarding and pleasant than previous 
years for many table grape growers. 
Although, I realise this has not 
been the case for our fellow growers 
in the Swan Valley area of Western 
Australia. 

Now that harvest is over, the Australian 
Table Grape Association (ATGA) 
Delegates will be spending more of their 
time on industry issues. 

It is extremely important that local 
grower organisations communicate 
with the peak body to ensure the ATGA 
fully understands the concerns of the 
organisations and their members. 

In order for the ATGA to properly 
represent the industry, this must happen. 
So please support your local grower 
groups so that if they are strong and 
united then the ATGA will be better 
informed of their needs. 

The ATGA has no doubt experienced one 
of the busiest periods since its formation. 

The ATGA Committee has been 
particularly busy, with the various 
subcommittees meeting regularly through 
phone hook-ups. The geographical 
spread of our industry makes it 
difficult to have frequent face-to-face 
meetings, and teleconferences have 
proven to be a successful method of 
communication. 

During the past season, the table 
grape industry has faced a number of 
challenges, but has remained positive 
and shown strong resilience. 

Market access has been particularly 
difficult. Australia has not yet gained 
direct access into China and was 
excluded from the Taiwanese market 
for a significant portion of the season. 
Then on 27 March Indonesia announced 
new protocols for exporting table 
grapes. 

The ATGA and Biosecurity Australia 
(BA) continue to work closely with other 

Federal Government Departments and 
Horticulture Australia Limited (HAL) to 
improve market access for Australian 
table grapes, and hope to see the 
market doors into Indonesia opened 
again soon. 

On other fronts, the industry has taken 
a proactive role and is developing a 
pest and disease manual in conjunction 
with David Eagling and his team at 
Victorian Department of Primary 
Industries (DPI). The manual wi ll list all 
known pests and diseases of Australian 
table grapes as well as those that 
pose a threat to the industry. The 
scientific approach taken with writing the 
manual will be of tremendous assistance 
to BA when seeking to gain access in 
overseas markets. 

Despite the problems with overseas 
markets, many table grape growers had 
better returns than they had in previous 
years. 

I believe some of the reasons for this 
include: 

• Excellent weather conditions during 
the harvest period, especially in the 
Murray Valley. 

• Much better quality product on offer 
to the consumer. 

• Lighter crops in competing 
southern hemisphere countries such 
as Chile. 

• A very light mango crop. Mangoes 
are normally in direct competition 
with table grapes during summer for 
share of the consumer stomach. 

• The ATGA promotional campaign, 
which I believe has contributed 
enormously to increased domestic 
consumption. 

Finally, once again thanks for your 
support and I look forward to the next 
issue. 

Nick Muraca 
ATGA President 
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Tough times are definitely a prominent 
factor in Australia's table grape industry but 
our consumers of the future are more then 
happy with the product our growers are 
producing - just ask Edward and Hayley! 

Australia's table grape industry has been one of the best performing 
horticultural sectors over recent years generating $170 million in 

production and about $95 million in export sales. 

So what has happened and where to from here ... 

There is no doubt that the table grape 
industry is at a crossroad according to 
most of its stakeholders. 

Three to four bad seasons, relatively 
poor prices, challenges on the export 
front, new imports, overproduction and 
the unrelenting high labour costs are all 
grower nightmares. 

While this season may have seen a 
reprieve for most growers in the Sunraysia 
region due to lower yields, the question is 
- how long will the reprieve last? 

Most stakeholders can't see prices being 
the same next season. 

So what are growers doing 
wrong? 
Growers are scratching their heads in 
confusion: 

• They are producing high quality fruit 
that meets customer expectations 
in both the domestic and the export 
markets. 

• They have concentrated on producing 
'sweet' and 'seedless' varieties which 
are preferred by the customers. 

• The Australian Table Grape 
Association (ATGA) launched a 
significant promotional campaign 
encouraging the domestic 
consumption of table grapes this 
season. The message was loud and 
clear 'grape time. any time'. It was 
hard not to miss the hard cutting 
message on buses and trams driving 
through the central streets of the 
east coast capitals. And yes, it did 
significantly increase the domestic 
consumption of table grapes. 

• The industry is working to adhere to 
strict phytosanitary protocols required 
by key overseas markets. 

Unfortunately the answer is 
not simple or easy 
From benchmark growers to key authorities 

in marketing, wholesale and retail worlds 
- the message is unanimous. 

"Persist with what you are doing, but do 
it better and try to find ways to cut your 
production costs." 

However, at the consumer interface 
supermarkets and wholesale outlets 
agree table grape growers are starting to 
consistently meet quality standards. 

Perhaps some of the most valued 
advice has come from lntegrow Produce 
Business Manager Shane Quinn whose 
role is to source volumes of table grapes 
nationally for Coles Supermarkets from 
the northern harvest during October and 
late January. 

When asked what growers could do to 
increase returns Mr Quinn said: "it was 
a global fact that all fru it and vegetable 
industries needed to work harder at 
focusing on better quality, particularly 
when shipping into the export sector''. 



"One of the problems Australian growers 
must come to terms with is that we 
are never going to be able to beat our 
competitors, such as South Africa, on low 
labour costs;' he said. 

"Just as domestically small growers need 
to focus on doing things the 'big boys' 
can't, Australia too, in the export markets 
must try and do things that the lower cost 
larger volume producing countries can't 
do as well." 

He stressed that a rationalisation of the 
industry was not necessarily a foregone 
conclusion, instead smaller growers must 
focus on doing what they do best. 

"Get smart at finding key markets that 
demand high quality and varieties that 
the big corporate players are not able to 
viably grow;' he said. 

"Product differentiation, not competing 
with the 'big boys', and maintaining 
quality are key necessities. 

"It is never going to be easy - but who 
said farming was." 

On the export front, Mr Quinn said: 
"unless growers had the resources, 
professionalism and strategy to compete 
with other nations, they would struggle". 

"A clear strategy is needed, high quality 
fruit and the development of good 
international relations with overseas 
clients," he said. 

Back home Mr Quinn said the 
communication between the buyers 
(such as supermarkets) and the growers 
had developed immensely over the 
years. 

He explained that in Emerald the 
new 'grower-retailer relationship' 
allowed pre-harvest meetings to occur 
between all stakeholders in the supply 
chain. 

He said growers were shared information 
by the retailers and the wholesalers as 
to the market's ability to absorb what 
volumes of fruit at what prices. 

''The communication has been a vital 
tool for the Queensland growers who 
really need to know, pre-harvest, what 
the season holds with respect to prices;' 
he said. 

"Persist with what 
you are doing , but 

do it better and try to 
find ways to cut your 

production costs" 

"It is all about forward planning and that 
is what this full supply chain involvement 
and type of stakeholder relationship 
allows. 

"It's like any business; you pre-order your 
material and negotiate a price prior to 
delivery." 

Peak Industry body facing 
challenge head-on 
The industry's peak body, the ATGA, has 
openly acknowledged the hurdles facing 
growers. 

The association's Chief Executive Officer 
Jeff Scott recognises the tough situation, 
but is careful not to dwell on the subject. 

Instead, he and the industry's delegates 
have thrown themselves into finding ways 
and means of "riding the storm". 

Mr Scott said one of the first steps was 
the extensive domestic campaign which 
kicked off last November. 

He said early figures had shown the east 
coast promotion was significant in lifting 
sales of table grapes in retail outlets. 

But on the international front, Mr Scott 
stressed much work was being done 
to ensure the Australian table grape 
industry's phytosanitary protocols fulfil led 
key export market requirements. 

"We had a scare with Taiwan earlier in 
the year, and now we are locked out of 
Indonesia," he said. 

"It has only made us work harder with 
Biosecurity Australia (BA) and other 
federal departments to find ways and 
means of meeting the tough protocols. 
And, obviously China remains a key 
agenda item in terms of accessing a 
lucrative market:' 

Mr Scott said the association was also 
exploring new export opportunities 
to prevent any future occurrence of 
saturation of grapes on the domestic 
front. 

"I have just heard that Iran may be an 
opportunity for table grape exports, 
but I also gather South Africa found it 
hard to· adhere to the country's tough 
phytosanitary protocols;' he said. 

"Still it is worth the industry pursuing the 
opportunity and continuing to look for 
new markets:· 
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WorkChoices changes expected 
to benefit growers 

Australia's Industrial Relations (IR) laws 
that were built up over the past century 
have now been changed by the Federal 
Government. 

While hundreds of thousands of workers 
have been affected , the good news is it 
should work in favour of all Australian 
growers. 

Australia's peak farming body the 
National Farmers' Federation (NFF) said 
the new era of WorkChoices laws would 
"bolster the ability of Australian farmers 
to improve productivity to the ultimate 
benefit of farmers, farming families, farm 
workers and regional communities". 

NFF President Peter Corish said the 
key benefit was the ability to introduce 
agreements with the new Fair Pay and 
Conditions Standards as the new safety 
net. 

He said, as all agricultural and 
horticultural industries were advised 
of the new system during the next few 
months, the NFF encouraged farmers 

to seriously consider the introduction of 
formal agreements (such as Australian 
Workplace Agreements) at the workplace, 
that could be tai lored to meet the needs 
of their businesses and their employees. 

However, Mr Corish warned that 
employers should be mindful of the fact 
that the new WorkChoices laws were 
based predominantly on the constitutional 
corporations' power and the referral of 
industrial powers in Victoria. This means 
that not all benefits of WorkChoices will 
automatically be avai lable to all growers. 

"Currently agreement making and the 
small business exemption from unfair 
dismissal laws are only available to all 
employing growers in Victoria and the 
Territories, as well as growers in the 
remaining states who employ workers 
through a company structure;' Mr Corish 
said. 

"Farmers who are not located in 
Victoria or the Territories or employing 
under an incorporated structure (such 
as a company) will be provided with 

information by NFF on their options. This 
includes information on how they could 
undertake a restructure so that they have 
access to the ful l array of WorkChoices 
options, without removing the benefits of 
not being incorporated, such as access 
to Farm Management Deposits." 

Both the Australian Dried Fruit 
Association (ADFA) and the Australian 
Table Grape Association (ATGA) foresee 
the new WorkChoice system as a 
potential means of improving productivity 
for both industries. 

ADFA General Manager Phil Chidgzey 
said one of the assumed benefits of 
the legislation to employers was that 
unfair dismissal laws would not apply to 
businesses employing fewer than 1 00 
employees. 

Therefore, some businesses may 
consider becoming incorporated in order 
to be covered by the legislation, he said. 

"However, insurance and other areas of 
a business may be affected if you are 

Snap shot of the new WorkChoices System 
The new WorkChoices system 
automatically covers all employers 
located in Victoria and the territories and 
all employers in the remaining states 
who employ through a constitutional 
corporation. 

Fair Pay and Conditions Standard 

• Full time employees are entitled 
to four weeks annual leave and 
can accrue the leave. Part-time is 
calculated on a pro rata basis. 

• Full time employees are entitled to 10 
days of paid personal/carers' leave for 
each year and can accrue this on an 
annual basis. Part time is calculated 
on a part time basis. Personal leave 
includes sick leave whi le carers' 
leave is to care for an immediate 
family member or a member of the 
employee's household. Importantly, 
this standard overrides, for any 
employer under WorkChoices, the 
sick leave clause in the Pastoral 
Industry Award that limits the accrual 
of sick leave to five years. 

• Parental leave is available on an 
unpaid basis for one year. 

• The new WorkChoices system allows 
for a 38-hour week that can be 

averaged. For those awards providing 
for a 40-hour week the provisions can 
remain in place for two years. 

Small Businesses and Seasonal 
Workers Unfair Dismissal 
Exemption 

• A small business is defined as 
employers with less than 1 00 
employees. 

• A seasonal worker is a worker 
engaged to perform work for the 
duration of the specified season. 

• Remember the small business 
exemption only applies to unfair 
termination laws while the unlawful 
termination provisions still apply 
regardless of the size of the 
business. 

Workplace Agreements (individual 
or collective) 

• All new agreements have to at least 
meet the Fair Pay and Conditions 
Standards. 

• Agreements cannot remove or vary 
certain award conditions such as 
overtime unless the exclusion or 
variation is specifically outlined in the 
agreement. 

Record Keeping Requirements 

• The regulations have been changed 
for record keeping requirements and 
details will be provided during road 
show seminars. 

• Workplace inspectors will not be 
undertaking any prosecutions of 
breaching of the regulations until this 
September. 

Small Business Exemption from 
Redundancy Payments (effective 
from December 2005) 

• Small businesses with less than 
15 employees are exempt from the 
payment of redundancy provisions 
contained in Federal WorkChoices 
Awards. 

State Transitiona l Arrangements 

• If a grower was covered by a State 
Award prior to 27 March this year and 
now comes under the WorkChoices 
System, that award continues to 
apply as a transitional WorkChoices 
Agreement for a period of three 
years. However, the conditions of 
the Fair Pay and Conditions Standard 
override any provisions of that State 
Award if the award provisions are 
less favourable with the exception of 
the 38-hour week provision. 



How 'You' Fit Into Australia's New Work Place Reforms 

Award and Agreement 
coverage for all unincorporated 
businesses not respondent to a 
federal award. Unfair Dismissal 

Coverage for Unincorporated 
businesses not in Victoria or 

the Territories 

• 

All incorporated businesses 
All unincorporated employing 

businesses located in 
Victoria and the Territories 

Federal Work Choices 
Fair Pay and Condilions Standard 

Work Choices Awards 

Agreements 

Unfair Dismissal Exemption 

• Unincorporated Business - such as a partnership -............,......,..._ __ 

• Incorporated Business - such as a company 

Source: NFF 

considering becoming incorporated and 
therefore all options need to be reviewed 
thoroughly:• 

ATGA Chief Executive Officer Jeff 
Scott added that the new legislation 
provided for a Federal Award Transitional 
System for employers in New South 
Wales, Tasmania, South Australia and 
Western Australia who employ through 
an unincorporated structure (such as a 
partnership) but are covered by a Federal 

Industrial Award. Under the transitional 
system, growers will not have access to 
agreements, the Fair Pay and Conditions 
Standard or the unfair dismissal 
exemption . 

Over the next weeks and months, it is 
going to be crucial all growers are able 
to understand the new WorkChoices 
System. 

Mr Chidgzey said the new laws not only 
redefined the award system, but they 

All unincorporated businesses 
respondent to a federal award 

in NSW, Tasmania, Western 
Australian and South Australia 

redefined the language of industrial 
relations. 

"It's not a new language, but it is one 
we suddenly all have to understand;' he 
said. 

Existing wage rates 
unchanged 
Mr Chidgzey urged growers to note that 
the new legislation had not altered any 
existing pay rates. 
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Menindee on Kober, 
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Red Globe on Dog Ridge, 
Ruggeri 

Sultana on Ramsey 

Sun Muscat on Paulsen 

ACCREDITED TM 

KC Vines & Root Stocks 
MILDURA 

Ph: (03) 5024 8812 

"THE FUTURE BELONGS TO 
THOSE WHO PLANT FOR IT" 

VINES & ROOTSTOCKS 
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Season starts out well 
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The season started out well for grower
suppliers of Clyne Foods, with most 
deliveries of sultanas and currants 
scoring four and five crown grades. 

Fortunately, up to 65% of the company's 
season intake arrived before the 
onslaught of unfavourable weather 
conditions in late April which has made it 
difficult for growers to harvest and attain 
the required moisture levels. 

Clyne Foods General Manager Norm 
Clyne said contamination of dried fruit 
deliveries was well down on previous 
years. 

Mr Clyne said it was welcome news for 
the company which had previously raised 
concerns about a lot of deliveries being 
contaminated with grass seed, glass 
fragment or stones. 

He said that while snails were still a 
problem this season, growers were given 
the opportunity to either take their fruit 
back and clean it on-farm, or to come 
in and use Clyne's facilities on particular 
days. 

"Australia's dried fruit growers are on track 
to controlling the amount of contaminants 
in fruit and delivering a premium product 
in order to maintain its credible reputation 
in both domestic and export markets;· he 
said. 

Mr Clyne stressed that growers should 
make every endeavour to prevent on-farm 
contamination by using and documenting 
quality farm practices through the use of 
spray diaries and records. 

On the sales front, Mr Clyne said, during 
the coming months, domestic sales 
were promising for the brown coloured 
sultanas. 

"Large manufacturers are now seeking 
Australian sultanas to replace imported 

dried fruit as the cost margins have been 
reduced," he said. 

In the export sector, Mr Clyne said 
demands remained strong for light 
coloured fruit that would be low in supply 
this year because of the early break in 
seasonal conditions. 

Retail packs hit stores 
IGA supermarket shelves are the first 
to store Clyne's new retai l packs which 
were launched in March along with two 
new lines - Supa sultanas and Organic 
sultanas. 

The new retail packs range in sizes 
from 250 grams for Supa sultanas and 
currants, through to 500g for organic 
sultanas and sultanas. Sultanas are also 
available in a one ki logram box. 

Mr Clyne said: "the early stages of 
launching the retail packs sales had been 
most promising". 

He said the packs looked striking and 
inviting to the consumer and drew 
attention to the fact they contain '1 00 per 
cent Australian fruit' . Retailers have also 
commented that it was good to be able 
to offer product from a second Australian 
owned company. 

Following the success of this initial 
trial launch, Clyne Foods are currently 
working on developing 50g snack packs. 
Mr Clyne said he hoped that the snack 
packs would be available on supermarket 
shelves in the next six to 1 0 weeks. 

He added that during the next three to 
four months dried t ree fruit would also be 
included in the line. 

Contact: Barry Bottams 
Clyne Foods Purchasing Manager 
Tel: 0428 214 477 



Plan to manage strike by exotic 
pest and diseases 
A national biosecurity plan for Australia's 
largest fruit industry, viticulture, has been 
launched to manage the potential impacts 
of series exotic disease outbreaks. 

The plan , titled the National Viticulture 
Industry Biosecurity Plan, has been 
developed by Plant Health Australia 
(PHA) in consultation with the wine 
industry, and was officially launched in 
March by the Parliamentary Secretary 
for Agriculture, Fisheries and Forestry, 
Sussan Ley. 

PHA is Australia's peak body that 
addresses high priority plant health 
issues and works with members to 
develop internationally recognised plant 
health management systems. 

The plan's objective is to help grape 
growers identify and manage the potential 
impact of serious exotic diseases if they 
strike the nation's vineyards. 

Ms Ley said, Australia remained relatively 
free from many of the plant pests and 
pathogens that have critically affected 
agricultural industries in other countries. 

She said the geographic isolation and the 
benefit of not having a shared land border 
-as well as our vigilance- have helped 
shield Australia from exotic threats. 

"However, rapid growth in tourism, 
imports and exports, international mail, 
and changing transportation methods 
have increased the pressures on us to do 
more to protect our valuable agricultural 
sectors;' she said. 

Ms Ley said that, through pre-emptive 
planning, the viticulture industry, 
governments and other stakeholders 
could identify pests, analyse risks and 
put in place procedures to minimise 
the threat of potentially devastating 
incursions on the industry. 

"Plant Health Australia has developed 
eight biosecurity plans for the industry, 
and expects to finalise another three in 
the next 12 months," she said. 

Ms Ley said the biosecurity plan's 
emergency priority list identified potential 
diseases or pests such as grapevine leaf 
rust, Pierce's disease or vine mealybug 
among the top-ranked threats to the 
viticulture industry. 

"Pierce's disease, for instance, could 
prove devastating, with a potential 1 00 
per cent loss of yield and vines;' she 
said. 

Grapevine leaf rust is an exotic quarantinable disease in Australia, which has the 
potential to cause the economic destruction of the viticulture industry. 

In February 2006 Plant Health Australia's 
General Manager for Programs Rodney 
Turner explained how industries would 
work with both the Commonwealth and 
State Governments during an emergency 
pest or disease outbreak. 

Both the Australian Dried Fruit Association 
(ADFA) and the Australian Table Grape 
Association (ATGA) are in the process of 
applying to be members of PHA. 

This would entitle both industries to 
become a signatory to the cost sharing 
deed known as the Emergency Plant 
Pest Response Deed (EPPRD). 

As a result the industries would: 

• Be involved in the pest categorisation 
process. 

• Have a formal role and responsibility 
in decision making and cost of 
response activities in the event of 
an emergency plant pest outbreak 
(with cost sharing based on benefits 
derived from eradicating the pest in 
question). 

• Be eligible for the reimbursement 
of costs to owners of affected crops 

(covers costs of destroying infected 
crops or other items and activities 
which are above normal operational 
costs and are required as part of a 
response plan). 

• Pay the annual PHA membership 
fee via the statutory levy system 
managed by Horticulture Australia 
Limited (HAL). 

• Need to set up a statutory or voluntary 
levy mechanism to enable the 
repayment of the industry's share of 
costs associated with an emergency 
plant pest incursion. 

• Need to negotiate the use of 
the National Viticulture Industry 
Biosecurity Plan and amending it if 
needed to cater for dried grapes. 

Both the ADFA and the ATGA 
also support the development of a 
Memorandum of Understanding between 
all viticulture industries (wine, table grape 
and dried grape) that would clarify how 
the industries would work together as 
PHA members and signatories to the 
EPPRD. 

~ 11 



Solutions sought to lift industry 
A new way forward for a viable dried 
fruit industry may become clearer for 
growers as the peak body sets out to 
vigorously pursue important policy 
issues and identify priority projects 
by hosting a pivotal marketing forum 
this June. 

Australian Dried Fruits Association 
(ADFA) General Manager Phil 
Chidgzey explains. 

It would be fair to say that most of 
our industry's growers walked away 
stunned after hearing this season's 
dried fruit prices. And, without going 
over old ground, the adverse effects 
of reduced returns to growers th is 
year will be further exacerbated by the 
late drying season. 

In fact, the seasonal impacts and 
generally lower grade fruit being 
produced will gravely affect the cash flow 
of most growers. Inevitably the flow-on 
effects will have impacts on grower's 
families and ongoing investment in dried 
grape properties and in technology. 

In an attempt to offer some advice and 
guidance to the industry's growers, the 
Australian Dried Fruit Association (ADFA) 
will hold a series of grower-member 
forums in Sunraysia, the Mid-Murray and 
the Riverland next month. The meetings 
will occur prior to the Marketing Forum 
with details outlined below. The forum 
will offer the industry's members an 
opportunity to discuss issues related to 
this season, including marketing. 

Grower productivity- only 
part of the answer 
The need to continue to seek 
improvements in grower productivity 
through ongoing research and 
development and changes to cultural 
practices is recognised by all dedicated 
dried grape growers. However, we 
reiterate our strong view, that further 
increases in grower productivity (to 
offset price cuts) can only be part of the 
answer. 

It must be recognised by all stakeholders 
that those growers who have invested 
in new technologies now have limited 
capacity to further lift productivity and 
those growers who have not yet invested 
due to the lack of adequate returns, 
are obviously limited in their abi lity to 
increase productivity. 

Beyond the farmgate 
ADFA remains totally committed to the 
objective of raising grower returns to 
viable levels and believes that to achieve 
this there must be greater attention given 
to what happens in the rest of the supply 
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Grower interaction days are a vital tool in boosting 
moral and sharing information and ideas. 

chain - from processing to marketing of 
Australian fruit - if better returns from 
both domestic and export markets are to 
be achieved. 

While we must continue to focus on 
what happens before the farmgate, more 
attention must be given to 'marketing' 
activities - that is everything that happens 
beyond the farmgate. 

In addition, we will continue to give 
the policy and regulatory environment 
in which all horticultural industries, 
including the dried grape industry, 
operate, close attention. A wide range 
of short term assistance and adjustment 
issues are being progressed by the 
Regional Task Force recently set up as 
a result of the Sustainability Study of 
The Mildura Horticultural Region (refer 
to the summary article on page 26). 
The study has been referred to both 
State and Federal Governments for 
consideration with action already being 
initiated in relation to suggested changes 
to planning regulations. 

Government policy issues 
ADFA continues to monitor, and where 
appropriate seek to progress policy 
changes in a number of important areas. 
These include: 

• Strong support for the National 
Farmers' Federation (NFF) and 
Horticulture Australia Council (HAC) 
efforts relating to having the Federal 
Government proceed with proposed 
amendments to the Trade Practices 
Act that will improve collective 
bargaining provisions. 

• Imports - the adequacy of Australian 
Quarantine Inspection Services 
(AQIS) inspections (both level and 
regularity) undertaken to confirm 
status of product 

• Imports - ADFA is actively seeking to 
have the marketing levy currently paid 
by Australian growers on all deliveries 
also applied to imports. The funds 

raised would be used for generi• 
promotion to increase domesti• 
consumption of dried grapes. 

• Country of Origin Labellin! 
- ADFA continues to press for bette 
enforcement of labell ing laws by tht 
states. 

Marketing 
The greater focus on issues 'beyon< 
the farmgate' , including marketing 
has led to the ADFA hosting th1 
Marketing Forum referred to earlie1 
The forum will include representative~ 
from a number of other horticulture 
agriculture industries as well a~ 

agencies involved in trade and marketing 
We believe such a broad spectrum o 
participants is essential if new marketin~ 
ideas and initiatives are to be aired anc 
considered. 

The ADFA's ultimate aim is to see thE 
marketing of Australian dried fruit improvE 
with a resultant increase over time in thE 
returns to growers. This improvement car 
be achieved through: 

a) Lower cost, best practice processin~ 

that enables production of the highes 
quality Australian fruit for marketing ir 
domestic and export markets, and 

b) Improved marketing, as reflected ir 
increased sales of Australian fruit a 
better prices. 

Grower returns will only improve wher 
Australian processors are meetin~ 
international benchmarks for cos· 
of processing and product qualit} 
standards. Marketing activities must alsc 
result in increased quantities being sole 
in both domestic and export markets al 
higher prices. 

The Industry Partnership 
Program 
In March 2006, the Federal Minister fo1 
Agriculture, Peter McGauran announcec 
that $200,000 in Industry Partnerships 
Program funding would be made available 
to the dried grape industry. He indicatec 
that the funds would be used: 

• To identify and address current and 
emerging threats. 

• To enable the industry to analyse 
current market arrangements, identify 
new trade openings and develop co· 
ordinated strategies for a secure and 
sustainable economic future. 

• And may assist the industry better 
understand emerging markets and 
develop stronger relationships across 
the supply chain. 

ADFA then met with officers of the 
Department of Agriculture, Fisheries 



and Forestry (DAFF) in mid-March and 
discussed a range of issues related to 
possible use of the IPP funds including: 

• The need to enhance the marketing 
and processing of Australian fruit. 

• ADFA's interest in hosting a Marketing 
Forum that might include both dried 
fruit industry and external industry 
and relevant government agency 
representatives. The aim would be to 
identify initiatives that could assist the 
overall marketing effort in relation to 
Australian grapes. 

• The need for better market and 
production information for all industry 
sectors. 

• The need for continued investment 
in processing technology and 
information on international 
benchmarks. 

• The need for better market research 
eg market prospects in China and 
India. 

• The need to better understand the 
market for Australian dried fruits 
- that is, the factors at play in both 
the domestic and export markets that 
may be limiting our ability to maintain 
a premium in both local and export 
markets eg product quality, continuity 
of supply, product differentiation etc. 

In late March 2006, the ADFA Board 
met and considered this matter. In broad 
terms, the Board suggested that the IPP 
project may: 

• Seek to improve our knowledge 
and understanding of the Australian 
market for dried grapes, with the 

objective of ratsmg grower returns 
by reducing imports and increasing 
domestic sales of Australian fruit. 

• This market research study should 
identify the factors that are limiting 
sales and the ability to maintain a 
premium for Australian fruit. This 
may include price, product quality 
(contamination etc), continuity and/or 
variability of supply, lack of product 
differentiation and supply chain 
relationships. 

• The project to recommend actions to 
address these problem areas. 

"ADFA remains totally 
committed to the 

objective of raising 
grower returns to 

viable levels" 

However, before finalising a position on 
the use of the Federal IPP funds, the 
ADFA decided that it would be preferable 
to go ahead with the Marketing Forum 
that has been under consideration for 
some time. 

ADFA believes that a forum with an 
appropriate mix of invited participants 
from the dried fruits industry as wel l as 
other industries and agencies will ensure 
that the industry will be better placed to 
determine the final project design that 
would maximise the benefits from the 
IPP funding. 

Importantly, it was also felt that the forum 
may offer other benefits including the 
identification of marketing initiatives for 
commercial consideration by processor/ 
marketers and potential projects for 
funding by industry. 

To maximise the chances of success of 
the Marketing Forum, ADFA has engaged 
the services of a professional consultant 
to assist with planning for the forum. 
ADFA will also engage a professional 
facilitator for the forum. 

To reiterate what the proposed Marketing 
Forum is all about: 

The forum will: 

1. Identify marketing strategies which 
will help to ensure the viability and 
increased profitability of both the 
growing and processing sectors of 
the industry. 

2. Build trust, confidence and a sense of 
common purpose and direction. 

The forum outcomes will include: 

• A prioritised list of ideas or initiatives 
worthy of further investigation, 
together with an action plan. 

• Uncertainty is reduced and replaced 
by a positive outlook (for growers and 
the whole industry). 

• Increasing trust (between growers 
and processors); an understanding 
of the position and situation the other 
faces; and a willingness to work 
together for mutual benefit. 

Remember - details of ADFA grower 
member forums will be outlined shortly in 
the press and radio. 

Vineyard equipment & Trellis supplies 

COME AND SEE US AT 
THE M ILDURA FIELD DAYS 30-31ST MAY 

FOR AN OBLIGATION FREE DISCUSSION ON STARTING 
YOUR NEW VINEYARD OR REWORKI NG YOUR EXISTING 
USING OUR MODERN AND INNOVATIVE APPROACHES 

Professional Pruning Tools 
to Make Your Job Easier 

Triggs - a modern approach to vineyard 
development and design 

~----------~r--~~~--~ 

Insist on Genuine ARS 
Full Range of Spares Available 

Phone for your nearest ARS distributor 

1800 655 542 Ph: 03 5022 2219 o Fax: 03 5022 2291 
Rodney on 0417 347 986 o info@TriggsTrelissSupplies.com 

For more informat ion about our products and services log onto 
www.TriggsTrellis5upplies.com 

ad/~ 
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In recent times the scientific 
aspect of horticultural production 
has become better understood. 
As a result the demands and 
expectations of a modern irrigation 
system have increased dramatically. 
Proportional fertigation has 
become a popular buzz word. 
It usually refers to injecting a 
proportional rate of fertilizer into 
the irrigation water at all times. 

T he Netafim Medium Controllers 
(NMC) are purpose built 
agricultural controllers with the 
ability to control proportional 
fertilizer injection. O ther key 
features include the abili ty to 
control up to 40 valves, group 
multiple valves in a shift as well 
as control and monitor EC/pH. 

ADVERTISEMENT 

Pulsing is also a current buzz 
word that usually refers to pulse 
scheduling or high frequency 
irrigation . The concept is based 
on refined root zone management. 
The general idea is to maintain 
ideal growing conditions in the 
root zone at all times. The term 
for this is field capacity. It's at this 
point in the soil, that water is at its 
most available to the plant. W hen 
pulsing, more than one irrigation 
event is often required per day. It's 
not out of the question to have 
more than ten "pulses" in one day. 

Conventional irrigation systems 
leak out at the end of a shift 
and then refill at the beginning 
of the next shift. This can lead 
to a negative effect on overall 

uniformity when using pulse 
scheduling. Netafim has developed 
a number of solutions to overcome 
this problem. Tube Non Leakage 
(TNL) devices are available and 
can be retrofitted to existing drip 
ungation systems. Uniram is 
an integral drip tube which has 
exceptional blockage resistance 
and a built in anti siphon (anti 
suck-back) device. Uniram also 
has a closed non leakage (CNL) 
option. The CNL option gives 
Netafim users the ability to design 
systems that stay full or near to full 
at all times. 

To see the NMC 64 in action and 
products like Uniram, come and 
talk to the Netafim team at this 
years Mildura field Day. 

LEADING WITH 40 YEARS 
OF PROVEN QUALITY, 

EFFICIENCY AND INNOVATION 

See Netafim's new products at the Mildura Field Day 

l rriWise™ 
Wireless Crop Monitoring System 

SUPERNET NMC 15 & 64 0438 899 338 
The world's most advanced dripper IRRIGATION C ONTROLLERS www.netafim.com.au 



Snacking segment - a market to promote 

In recent years the Australian snacking 
segment has steadily grown as 
consumers demand more healthy meal
options. 

As the retail sector is Sunbeam's largest 
market it makes sense that the company 
continually strives to identify mechanisms 
that attract consumers to the dried fruit 
category in supermarkets. 

In order to grab a larger slice of the 
snacking segment market, Sunbeam 
Foods has developed an aggressive 
new product development campaign 
and recently launched four new snacking 
lines into major supermarkets. 

Sunbeams' Senior Brand Manager Sally 
Burden said 'Fruit 'n'ut' tubs were the 
ideal solution for consumers snacking 
on the go. 

Miss Burden said the products were re
sealable and ideal for healthy snacking, 
office drawers and even the cup holder 
in a car. 

"The innovative packaging stands out 
strongly on retail shelves and positions 
the Sunbeam brand perfectly as a true 
healthy snacking offering;' she said. 

The tubs are available in two varieties, 
cashew blend and original, both of which 
contain Australian sultanas. 

"Sunbeam has also extended its very 
successful 'Fruit Nut' sachet range with 
a new flavour combination called 'Pecan 
Mix' ;• Miss Burden said. 

'The product contains a combination of 
Australian sultanas, pecans, apricots, 
dates and coconut." 

A fourth new snacking line is an extension 
of the Fruit Nut range called Just nuts. 

"In recent years 
the Australian 

snacking 
segment has 

steadily grown 
as consumers 
demand more 

healthy 
meal-options" 

Mufr\s"ve st'\uck 
hea\th'l foocl 
it'\to their kicls" 

\ur\chboxes 
for 'lears. 
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Miss Burden said it contained a blend of 
cashews, walnuts, almonds and peanuts 
and comes in packets containing six 
snack-sized sachets. 

Sunbeam takes healthy 
snacks into schools 
One of Sunbeam's main goals has been 
to encourage mothers to purchase the 
'healthiest kids' snacks'. 

The idea was supported with a major 
media campaign during January, 
February and March of this year. 

The campaign consisted of: 

1) A magazine campaign in national 
women's magazines. 

2) Floor stickers in all Woolworths 
Stores. 

3) Trolley advertisements in all Coles 
and Franklins stores. 

4) On-pack 'Win a Bike Promotion' on all 
kid's six-pack products. 

Miss Burden said the campaign was very 
successful with the results being the best 
so far for the Back to School campaign. 
She said it was encouraging to know 
families were educating their children 
about the benefits of healthy eating . 
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Diversification - a grower's 
answer to industry's uncertainties 
Mildura table grape grower Bruno Zappia 
has no doubt in his mind that the industry 
he so loves is finally at a crossroad. 

The third generation grower has exported 
about 5000 tonnes of table grapes over 
the past 16 years and, until the last few 
years, was more than satisfied with the 
returns. 

Today, Bruno who works in partnership 
with his two brothers, Tony and Domenic, 
has halved the number of hectares of 
grape vines and only grows Crimson 
Seedless and Red and Golden Globe. 
Like most growers in the industry, Bruno 
removed any grapes that were not sought 
after by the export or domestic market. 

The main hurdle for the brothers has been 
the ever increasing cost of production. 

Bruno said when labour overheads are 
75% of costs it is hard to find ways and 
means of cutting back. 

"We have seen a six cent per kilogram 
increase in the cost of production 
solely attributable to this year's increase 
in the hourly rate for a worker - which 
is fair enough - but when you compare 
this to our export competitors' low hourly 
rates, we are in a no win situation,'' he 
said. 

"The low cost of horticulture labour in 
our most competitive markets, South 
America and South Africa, means their 
cost of production is much lower. 

"While the quality of our fruit may be much 
higher, we do not gain any benefit from 
the increased price received because our 
overheads are so high." 

Bruno stressed that he did not want 
to come across as a negative thinking 
grower, rather, he was simply being 
realistic and planning ahead for what 
could be a tough future for all table grape 
growers. 

Initially Bruno's family grew dried fruit, 
but when the market started to decline 
in the early 1980s the family realised the 
need to move completely into table grape 
production. 

It was hard to see a good future in dried 
fruit with the cheap Turkish imports 
beginning to flood the Australian market, 
he said. 

The 44ha property that he runs in 
partnership with his two brothers, once 
produced seven varieties of table grapes: 
Red and Golden Globe; Menindee 
Seedless; Ribier; Red Emperor and 
Crimson and Thompson Seedless. 

Bruno said export markets preferred 
Red Globe because it stored well when 
freighted overseas. The brothers still 
grow Red Globe for the export sector and 
produce about 30 tonnes/ha on 12ha. 

When Bruno first exported fruit to 
Europe in 1986 his cost of production 
was 50-60c/kg. At this stage the market 
demanded top quality fruit, such as 
Thompson Seedless, that were only 15-
16 millimetres in size. 

He said today's costs have risen to $1.20-
1.40/kg, and with all the market demands, 
growers now needed to produce a grape 
between 19-22mm to fetch only $2/kg. 

"We are producing a higher quality 
grape at lower returns, the exception 
being this year where prices are $4-$6 
up on previous years due to the lower 
production volumes,'' he said . 

"While this season's prices may seem 
good, in comparison to recent years, they 
are nowhere near where they should be 
for growers to remain viable in the longer 
term. 

"These are not the sort of prices that 
will encourage growers to invest in new 
machinery or expand production:' 

One way the brothers cut labour costs 
was through field packing. 

Today nearly 70 % of the table grape 
industry field packs in an attempt 
to cut down the extra time and 
labour it takes to pack in a shed. 

Bruno said the decision to 
move into field packing was 
spurred on six years 
ago when table 
grape prices hit 
rock bottom. 

"Today we have lowered our costs 
of production by 20c/kg because we 
adopted field packing,'' Bruno said. 

"Initially I was very sceptical about the 
decision as I thought the best job was 
done when the fruit went through the 
shed where quality could be stringently 
monitored. 

"However, time spent training our pickers 
and packers to maintain quality when 
field packing has meant the decision is 
worth while:' 

Bruno initially experimented by showing 
his clients a box of field packed fruit 
and one packed in the shed. The main 
difference was that the field picked fruit 
had more bloom, which is what clients 
want. 

The brothers have field packed for four 
years and have invested in machinery to 
improve the process and eliminate field 
contaminants. 

Field packing has 
towered the cost of 
production by 20 cents 
per kilogram. 



_..
Six 1.5 tonne tray trucks have improved efficiency for packing and delivering fruit to the cool room. 

"We have bought six 1.5 tonne little tray 
trucks and on the back installed shelving 
that is surrounded by cool room panelling 
and curtains and holds 80 export size 
boxes;' Bruno said. 

"We have reduced costs by eliminating 
the use of a tractor, trailer, driver and 
cart man:' 

When temperatures are mild the truck 
returns to the shed for unloading into 
the cool room when full. But on hot 
days (above 35°C), the truck returns to 
the shed every 1.5 hours regardless to 
ensure fruit does not gain field heat. 

Now, 16 years after switching to table 
grape production Bruno and his brothers 
see the need to diversify in order to make 
ends meet and to create a viable future 
for their families. 

They did the figures and weighed up the 
odds and saw the benefits of venturing 
into almond production. 

There are so many factors hindering the 
profitable production of table grapes in 
Australia today, Bruno said. 

"Locally Chile has now gained access to 
ou r market and they also ship into New 
Zealand which has forced Australia out 
because we cannot compete on price," 
he said. 

"While our industry has proven it can 

"The main 
hurdle for the 
brothers has 
been the ever 

increasing cost 
of production" 

produce quality grapes, we are now 
finding the market is struggling to 
consume the extra supply. 

''There are a lot of new production sites 
across Australia that wi ll soon be bearing 
fruit that basically has no home:' 

Bruno said nurserymen were also getting 
enquires from wine grape growers eager 
to top work vines to Crimson Seedless in 
an attempt to make profits elsewhere. 

"With large corporales and other 
horticultural crop growers entering the 
industry, overproduction is inevitable;' 
he said. 

The decision to move into almonds was 
not made lightly. However, with the family 
needing to take care of their future, the 
investment in a low labour cost crop 

that could be mechanical harvested was 
unavoidable. 

The property now has 20ha of almond 
trees where the unprofitable vines were 
removed. 

Bruno and his brothers are keen to do 
most of the labour work in an attempt to 
lower costs. 

"I have many friends who were able to 
teach me about the industry and growing 
conditions and I also have contact with a 
harvester and now a beekeeper to help 
with pollination," he said 

"It seemed a natural progression into 
a crop I have been interested in for a 
number of years:' 

The expectations are to be able to 
harvest at least 1 001 annually from 20ha 
once the trees come into bearing in about 
five to seven years. 

"Current prices for almonds are good at 
about $7000/t;' he said. 

"However, with a lot of people cashing in 
on the crop it was important we initially 
found a market and so we established a 
contract with Almond Co." 

On the up side, Bruno said the remaining 
vines were those making the most money 
and now having fewer hectares allowed 
them to keep a better eye on what goes 
into the patches to produce high quality. 



Field days open ~oors 

"With most 
growers being 

challenged 
by the tough 

economic times 
there are not 

many places you 
can go and get 
free advice" 
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It started with the ever popular Gadget 
Field Days in 1956 and today the Mildura 
Horticultural Field Days have become 
one of the best displays of innovative 
technology for the horticultural industry. 

This year will be no different as the dried 
fruit industry prepares to unveil the 55th 
Mildura Horticultural Field Days to be 
held again at Mildura on Tuesday 30 and 
Wednesday 31 of May. 

Most growers would agree the two-day 
event is aimed at showcasing all things 
relating to the irrigated horticultural 
industries. 

On display are the latest and 'world's 
best practice' in machinery, irrigation 
equipment and services as well as 
a range of technology and advisory 
services. 
Australian Dried Fruit Association (ADFA) 
Industry Development Officer and Field 
Days Coordinator John Hawtin said 
more than 120 sites of various sizes 
would be occupied by about 150 different 
exhibitors. 

Mr Hawtin said last year's field days had 
an estimated crowd of more than 12,000 
over the two days. 

"The majority of those attending are 
growers who use the field days as an 

opportunity to see everything relating 
their businesses in the one location;' 
said. 

Again a feature for this year's event is tl 
Irrigation Technology Court. This year 
will be relocated into the general an 
of the field day site. Already planning 
well under way with irr igation supplie 
and advisory services being invited 
participate. 

Mr Hawtin said, within the court, a sm. 
seminar area would be created whe 
exhibitors can conduct informati< 
sessions regarding their products. 

The Victorian Department of Prima 
Industries (DPI) is also planning to n 
some seminars regarding irrigatic 
benchmarking, system checks ar 
training sessions available for grower 
he said. 

"Growers wanting the latest informatic 
about irrigation technology and servicE 
should visit th is site and attend the mar 
seminars conducted regularly throughot 
both days;' he said. 

"In a year of tough times ahead, growe1 
should avail themselves of the latest i 
information from the advisory service 
and expert representatives of franchise 
normally not regularly in Sunraysia. 



"Information from these sources may 
result in no, or low cost, changes to 
production practices which may result 
in cost savings and/or increased 
productivity. 

Mlldura Horticultural 
Field Days 2006 

When: Tuesday 30 and 
Wednesday 31 May 2006 

Where: Mildura TAFE Campus, 
Benetook Avenue Mildura 

Opening time: Tuesday 10am-5pm 
Wednesday 9am- 4pm 

Cost: Free admission 

buy on the day or make plans for future 
developments on their properties. 
Chairman of the field days organising 
committee from the Mildura District Dried 
Fruits Association Eddie Lloyd said: ''the 
committee had deliberately endeavoured 
to limit the field days to those displays 
related to horticulture". 
Mr Lloyd, who is also a dried fruit grower, 
added that all viticulture growers were 
burdened with tough economic times 
and saw the field days as a means of 
escape. 

He said many growers also saw the days 
as an opportunity to "look at how they 
would love to spend their money and plan 

ahead for when finances improve enough 
to invest in new technology". 

"Many growers also find it a social event 
away from the ordeal of a busy harvest. 
Most have finished harvest and can meet 
with local peers to discuss their concerns 
and experiences over the past season;' 
he said. 
Dried fruit growers will also be interested 
to know that the Dried Fruit Quality 
Awards will again be given out at the field 
days. Fruit submitted by packers is judged 
by an independent panel and the best 
fruit in each variety is awarded a trophy. 
The fruit judged to have the best overall 
quality also receives a si lver platter. 

"With most growers being challenged 
by the tough economic times there are 
not many places you can go and get 
free advice and information to help your Growers and locals flocked to last year's field days to check out the latest and the greatest. 

farming needs:· 

Visitors to the field days come from most of 
the vine growing regions in South-Eastern 
Australia. The days are considered a 
'must attend' on the calendars of most 
horticulturists and particularly grape 
growers who are interested in seeing 
the latest in machinery and technology 
developments. 

One of the main attractions of the field 
days is the free entry. 

Four entry prizes of $250 worth of fuel 
have been donated by Mildura Mobil fuel 
distributor, Tasco Inland and witt be drawn 
over the two days. 

For the exhibitor, the field day's reputation 
with growers means they have a captive 
audience. 

Mr Hawtin said the more industry-specific 
exhibitors are, the better it is for growers, 
who come to took, learn and perhaps Harvestors galore. 
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Features new innovations like an 
anti-freezing valve system, a 

stronger more durable body and new 
con-rod technology which allows for 

15% more power. 

Designed with total user 
comfort in mind while still 

providing up to 185kg worth of 
pushing power to get the job 

done. 

Lead"·' in "Cutting Edge" .y== -; BARNEVUSA~ 
Technology ·:· !/!; 

Lop. Clip. Saw. Snip. Barnel puts you on the cutting edge. 
With over 20 years of superior tool performance in the 
USA and now with 4 years of exposure in the field 
"Down Under", Barnel is fast becoming a first ~...,.~ 
choice for quality design, construction 
and durability. 

30% More Power 
Unsurpassed Speed 
Ergonomic, Lightwei~ 
Design 
Three Operating Moe 
Smallest Hand Piece 
the Market 



Support needed to sustain environmental proposal 
The Federal Government is negotiating 
with the National Farmers' Federation 
(NFF) to implement a groundbreaking 
scheme to provide assistance to farmers 
who make environmental improvements 
to their land. The incentives would help 
allay concerns about the burden of 
environmental regulations. 

NFF believes that farmers are Australia's 
frontline environmentalists, embracing 
eco-friendly farm practices and innovative 
technology to enhance their (and the 
nation's) natural resources - and as 
a result they should be provided with 
incentives for preserving and managing 
Australia's natural treasures and 
environmental icons. 

Under the NFF stewardship proposal , 
farmers would be formally recognised 
and supported for going over and beyond 
their normal duty of care in safeguarding 
the environment. 

"Environmental management at the farm 
gate is two-pronged;' NFF President 
Peter Corish said. 

"In a business sense, sound 
environmental management has helped 
deliver more effective and efficient 
farming techniques that make the sector 
viable and sustainable - environmentally 
friendly solutions are actually creating 
greater long-term profitability, drought 
resistance and giving our resources 
greater longevity. 

"The second factor is that many Australian 
farmers may be required by various laws 

Under the NFF Stewardship Program growers would be recognised and supported for providing 
wildlife corridors. 

to reserve significant sections of their 
properties to preserve native vegetation, 
essentially having stewardship of 
those natural resources on behalf of all 
Australians." 

Mr Corish said the community has 
an expectation that our natural resources, 
environmental icons and native 
vegetation - and the wildlife dependant 
on it, are to be preserved and protected. 
The problem is that many of those 
treasures are literally in farmers' 
backyards. 

"Not only do farmers lose the productive 
capacity of those areas from their farming 
operations, but they also incur ongoing 
costs in terms of the requirements on 
them to maintain and protect the land, 
such as pest and weed management and 
maintaining green corridors for wildlife 
conservation;' he said. 

"Under the Stewardship Program NFF 
proposes, farmers taking responsibility 
for the environmental management of 
those protected lands on their property 
will be recognised and supported for 
providing that community service." 

Reducing the regulatory burden on business 
The National Farmers' Federation (NFF) 
has welcomed the release of findings from 
the Australian Government's Taskforce 
on Reducing the Regulatory Burdens 
on Business - Rethinking Regulation, 
and called on the government's interim 
response to address the concerns of 
small business. 

NFF President Peter Corish said 
unnecessary, inflexible and overlapping 
regulation hinders Australian small 
business, and hamstrings farmers' ability to 
be productive, profitable and sustainable. 

"So the issues the taskforce are looking 
at are very important. However, the 
frustration over these kinds of reports, 
reviews and recommendations is that 
they often give business hope, but in 
the end are thin 'on-the-ground' for 
outcomes;' Mr Corish said. 

"We welcome moves to make incorporation 
more cost-effective. However, the NFF 
wants real, fundamental reform of 

corporation power issues, particularly in 
light of the importance now placed on 
company structure in regard to the new 
WorkChoices program:' 

The taskforce has recommended that 
government raise the superannuation 
guarantee exemption threshold from 
$450 to $800 per month. The NFF has 
called for this adjustment over several 
years, recognising that the administrative 
costs for many employers of seasonal 
workers outweigh the actual amount paid 
to employees. 

"So we urge the Australian Government 
to immediately accept and implement 
this recommendation;' Mr Corish said. 
"We note a similar reform was included 
in the government's superannuation 
amendments in 2002, but was thwarted 
by the Democrats in the Senate. It's now 
time to get on with it. 

"We also note that CoAG (Council of 
Australian Governments) has a work 

program on regulatory 'hot-spots' including 
chemicals. Overlapping jurisdictional 
issues in regard to farm chemical 
control of use and training are a constant 
frustration to farmers and must be a 
core area for reform to bring uniformity 
and certainty to business. This, too, 
must be acted upon as part of this 
process:' 

The NFF is also focused on the issue 
of environmental regulation, specifically 
around native vegetation and biodiversity. 
The taskforce identifies this issue, and 
the government's response agrees and 
pledges to continue to work with the State 
Governments. 

"Inflexible and overlapping laws, and 
inconsistencies in the way laws are 
implemented, is undermining outcomes 
for small business and farmers and, as 
several independent expert reports have 
already shown, the environment as well ;' 
he said. 
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Kym Ludvigsen 

The quest to find the oldest grape vine in 
Australia is heating up as two key players 
from the Western Australian (WA) and 
Victorian viticulture industry battle it out 
for the top status. 

In last year's November/December issue, 
lan Cameron , Table Grape Development 
Officer for the Department of Agriculture 
WA laid claim to the state having the 
oldest grape vine in Australia. 

Called the 'Museum Muscat' the vine has 
all the characteristics of a Muscat Gordo, 
and still produces viable fruit where it was 
first planted in the heart of WA's museum 
at Perth's old goal. 

The vine is believed to have been planted 
by the Chief Jailer when Perth's old goal 
was built around 1850. 

However, the west coast was hoping, that 
while many may try, no one across the 
country would dispute the claim . 

Well , they were wrong. 

Victorian Viticulturist Consultant Kym 
Ludvigsen, now feels "compelled to 
describe several vine introductions that 
are planted in the Grampians wine region 
(200 kilometres west of Melbourne), that 
must go close to being the oldest vines in 
Australia". 

Mr Ludvigsen is also the current Chairman 
of the Australian Vine Improvement 
Association, Viticulturist forTaltarni Winery, 
vineyard owner and developer, a member 
of the Victorian Wine Industry Association 
- Viticultural Subcommittee and Chairman 
of the Grampians - Pyrenees Phylloxera 
Committee. 

Mr Ludvigsen said a Black Hambro grape 
vine, which was planted in 1856, sits in 
the main street of the region's local town, 
Ararat. 

Oldest vin 
goes hea 

It was a gift from the Henly Brothers 
to W.H. Grano, the owners of the local 
Vine Tree Store which sold groceries, 
hardware, wines and spirits, he said. 

This vine is the last plant remaining from 
a larger donation , but has formed part of 
the streetscape of Ararat since 1856. 

Mr Ludvigsen said while Perth's goal 
was built in 1850, there is no proof the 
'Museum Muscat' vine was planted in the 
same year. 

He said the Ararat wine region had 
conclusive proof that the Black Hamburg 
vine was planted in 1856. 

"The Henty Brothers had travelled to 
mainland Australia from Tasmania 
settling in the Portland region of Victoria;' 
he said. 

"In fact, several townships are named 
after them in the Henty Wine Region, 
including the township of Henty which is 

about 340km south-west of Melbourn 

''The Grampian grape growers h 
taken cuttings from this vine to plant 
and eventually produce a regional win 
some historical significance." 

But wait there is more ... 

Mr Ludvigsen said in a sub-region of 
Grampians area, Best's Winery ha 
significant planting of vines dating t 
to the late 1860's. 

He predicted that the collection 
probably the largest number of v 
to have been preserved f rom 
originals bought into Austral ia by Ja 
Busby. 

Mr Busby taught viticulture at Cab ram 
returned to France and Spain to s 
viticulture and collect cuttings for 
NSW colony, returning in 1832. 

"The collection is thought to be fro 
different introduction into Austral ia 

Perth's old goal vine, called the Museum Muscat, stands proudly after being contested for I 
oldest vine in Australia status. 



challenge 
to head 

that of the Henty Brothers - who bought 
their grapes from Tasmania where they 
first settled, or from vines imported from 
the Yarra Valley;• he said. 

"Paul De Castella, a Swiss migrant, 
became the Manager of "Yering" in 1849 
beginning a family viticultural dynasty. A 
nephew, Francois, became the Victorian 
State Viticulturist in the early 1900s." 

Mr Ludvigsen added that a number of 
world renowned ampelographers had 
been to Best's Great Western Winery 
and Vineyard to classify and admire the 
collection. 

An ampelographer examines the 
structures of grape leaves, bunches and 
uses this information to identify, name 
and classify grapevines to reveal their 
inter-relationships without ambiguity. It 
is the science of identifying grapevines in 
the fie ld by looking at bunch shape and 
leaves, he said. 

"A major classification was undertaken in 
1980 by several French ampelographers;· 
he said. 

Back in WA, Mr Cameron explained the 
origins of their 'oldest' vine. 

He said the Chief Jailer planted two 
muscat vines on their own roots and the 
cuttings most likely came from the Cape 
of Good Hope (South Africa). 

Mr Cameron said the soil is deep, low 
fertility sand with a high water table in 
winter. 

''The vines were trained onto a pergola at 
the back of the house which has a three 
meter high wall ," he said. 

In the late 1960s major construction 
works occurred at the museum site and 
the gardens and the lawns were replaced 
by high rise buildings. 

As part of the reconstruction , at the back 
of the old goal, one of the old vines was 
severely cut back. 

fan Cameron 

The museum gardener, at the time, 
refused to touch the other old vine and so 
the Department of Agriculture was called 
in to settle the argument. 

The outcome was that Mr Cameron 
was given the honorary title of Head 
Pruner of the old museum vines 
and has pruned them for the past 36 
years. 

Mr Cameron explained that the removal 
of the surrounding lawns and gardens 
meant the vine was no longer receiving 
any water or nutrition. 

"Termites continue to damage the trunk 
but still the vine keeps on cropping," he 
said. 

"Drip irrigation has been installed giving 
the vine a new lease on life:· 

If you are able to identify an even older 
vine or have another amazing vine story 
please contact The Vine. 

~f'- 1• 
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In a sub-region of the Grampians in western Victoria, Best's Winery has 
a significant planting of vines dating back to the late 1860's 

The latest claim to being the oldest vine in Australia, the Black 
Hambro, stands proudly in the main street of Ararat in Victoria. 



Meeting the grape expectations 

;;a-

Buses and trams in Melbourne, Sydney and Brisbane helped spread the word that consumers should 'grab some grapes to go'. 

Metropolitan buses and trams in 
Melbourne, Sydney and Brisbane have 
helped spread the word that 'grape time' 
is 'any time'. 

A new initiative in the Australian Table 
Grape Association (ATGA) Promotion 
Campaign, the bus and tram panels 
are colourful attention grabbing calls to 
action. 

Horticulture Australia Limited (HAL) 
Domestic Marketing Project Manager 
Clinton Skeoch said the tagline 'Grab 
some grapes to go' had emphasised the 
portability of grapes. 

"Eighty-five per cent of consumers 
eat grapes in the home. In an effort to 
increase consumption we wanted to 

show that the great refreshing taste of 
Australian table grapes can be enjoyed 
anywhere;' he said. 

This component of the campaign was 
extremely successful in raising the 
awareness of Australian table grapes. 
The program provoked a response and 
even had Melbourne FOX FM drive 
time radio presenters Hamish and Andy 
speaking about the advertising during 
their program. 

With a budget of only $150,000, the Table 
Grape Industry Advisory Committee 
(lAC) decided to place bus and tram 
panels in Melbourne, Sydney and 
Brisbane for one month beginning in mid
November. 

The advertising placement was time 
two bursts, firstly to kick off the seas< 
November, and secondly to coincide 
the peak of the season in mid-Februc 

"This clever timing decision cou 
with strong negotiations with m 
providers resulted in $383,000 of b1 
advertising, a 255% increase on 
initial budget which meant that for e 
week between mid-December and 
we have received on average 152 
panels;' Mr Skeoch said. 

Public Relations Program 
Mr Skeoch said he had been 
pleased, with the solid results of 
first year of this Public Relations 
Program. 

Geoff Bell 
NATIONAL SALES 

18 Crane Drive, Buronga. PO Box 372, Buronga 273 

Phone: (03) 5021 0671 

Mobile: 0417 577 953 
Fax: (03) 5021 1795 Email: belladv@bigpond.net .al 

Melbourne Office: Eaton Place, Oakleigh VIC 3166 

Geoff Bell Advertisin( 



With so few grapes eaten outside the 
home, this year's campaign has focused 
on improving the image of grapes as a 
snack fruit that can be eaten anywhere. 
The catch phrases, 'Grab some grapes 
to go' and 'Grape time, any time' have 
captured the attention of consumers 
around the nation. 

The PR Program has aimed to position 
grapes as good to eat outside the 
home through various media releases 
in food magazines as well as regional 
newspapers and grower magazines. 

To gain positive media comments about 
the product, baskets of fresh grapes were 
sent to the top 1 00 food media outlets 
in Sydney at the start of the season. 
This was followed by a second drop 
of baskets, this time to various radio 
stations in Sydney and Melbourne in the 
peak of the season. 

''The PR media coverage we have gained 
is the equivalent to $368,740 worth 
of advertising, and was promoted in 
magazines, newspapers and on the radio 
with a total circulation in excess of 10.8 
million consumers;· he said. 

Mr Skeoch said a cross promotion with 
GLAD®Ware tight sealing containers 
was very successful. 7500 GLAD®Ware 
containers were filled with grapes and 
labelled with a sticker encouraging 
people to pack grapes and eat them on 
the go. The containers were given out at 
Bondi Beach, Martin Place and Wynyard 
Park in Sydney, much to the delight of 
passers by. 

GLAD®Ware containers filled with grapes encouraged people to pack grapes and eat them on the go. 

In store promotions 
Point-of-sale (POS) material including 
posters, leaflets and a consumer 
competition brochure and information 
pack were distributed to independent 
retailers through the various Central 
Market Retail Development Programs. 

"To encourage retailers to display the 
POS material, retailers were asked 
to take a photograph of the material 
displayed in their store and enter the 
competition. The store deemed to have 
the best presentation would win either a 
week on a Murray River houseboat or one 
of two small screen plasma televisions," 
Mr Skeoch said. 

"Unfortunately, only one retailer entered 
the competition. 

"This element of the campaign was 
extremely disappointing and failed to meet 
the performance expectations. Follow up 

research has showed that although many 
retailers took the POS material back to 
their stores, they were simply too busy to 
display it. Even those retailers who had 
displayed the material appeared reluctant 
to enter the competition." 

The consumer 'Win a wish' competition 
also had disappointing consumer 
involvement with only 150 entries 
received. 

Mr Skeoch said the industry's marketing 
subcommittee will meet in mid-May to 
review all the activities, with a special 
emphasis on how to maximise the 
performance of in-store POS materials. 

That said, as we move towards next 
season, the industry can rest assured 
that the marketing program has made 
some great inroads th is season and 
continues to make table grapes a snack 
of choice. 

Flexible finance packages arranged 
on-farm to suit your individual needs. 

• Land purchases 
• Working Capital 
• Housing 
• Vehicles, Plant and Equipment 
• Mortgage Refinance 
• Off-Farm Investments 
• Construction or Renovation 
• Improvements and Upgrades 

Rural Finance -
it's who we are and what we do 



Imports of dried grapes 
Imports (tonnes) by dried grape variety 
during the 12 months to 28 February, 
2006 were: 

• Currants 2206t 

• Sultanas 14,363t 

• • 
Others 

Total 
3446t 

20,015t 

Total imports were up 1488t or 8.0%, with 
currant imports down 672t, sultana imports 
up 1365t and other varieties up 7951. 
The relatively high level of imports is 
consistent with the trend since 2000, 
where total imports have ranged between 
18,500t and 22,200t per annum. 

A summary of imports since 1995 is 
shown in Figure 1. 

Draft Nutrition , Health and 
Related Claims Standard 
The Draft Nutrition, Health and Related 
Claims Standard prepared by Food 
Standards Australia New Zealand 
(FSANZ) was released December 2005 
and open to public comment by 31 
March, 2006. 

After consultation with its member bodies, 
who represent fruit, vegetable and tree 
nut industries, Horticulture Australia 
Limited (HAL) has made a submission to 
FSANZ regarding the draft standard. 

Major points covered in the submission 
included: 

• HAL support for option 3, that all 
claims (content, general level and 
high level health claims) should be 
regulated by the standard to remove 
ambiguity and uncertainty. 

• Although supported in principle, the 
draft standard prevents legitimate 
and substantiated claims for fruits, 
vegetables and nuts from being 
promoted to consumers. 

• The draft standard is likely to favour 
processed food products over fresh 
food products. 

• The preferred option is for fruit, 
vegetables and nuts in their primary 
form (as defined below) to be exempt 

from qualifying and disqualifying 
criteria for claims. 

• If exemption is not possible, then 
qualifying and disqualifying criteria 
specific for fruit, vegetable and 
nut food categories should be 
developed. 

• Substantiation of high level health 
claims should be undertaken by 
FSANZ without favour, and at least 
one high level claim linking fruit 
and vegetables and protection 
from disease should be urgently 
progressed to allow inclusion at the 
time of gazettal of the proposed 
standard. 

• Introduction of the standard should 
be accompanied by a consumer 
awareness program and all claims 
must be supported by consumer 
information to explain what they 
mean. 

• Regular monitoring and review of the 
evidence supporting health claims, 
and the impact of health claims on 
food choice and dietary patterns, 
should be mandated as part of the 
standard. 

The submission outlined industry concern 
that the fresh produce sector is currently 
'restricted' from making claims based on 
the nutrient, vitamin, mineral or substance 
contained in its products, solely on the 
basis that an individual product may 
not contain enough in the prescribed 
reference or serve amount. In contrast, 
manufactured or processed products are 
able to be altered to a particular recipe by 
adding in available nutrients or vitamins, 
and therefore qualify to make a particular 
claim. 

HAL argued that changes to the food 
standards must take into account the 
health benefits of natural and pure foods 
and allow them to be promoted as part of 
an ideally balanced diet in keeping with 
the Australian Guide to Healthy Eating. 
The submission's preferred option was 
for an exemption of fruit, vegetables and 
nuts from qualifying and disqualifying 
criteria for all claims. 
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Figure 1. A summary of dried grape imports from 1995-2005. 
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The proposed recommendatio 
sought a general exemption 
qualifying and disqualifying criteri; 
claims for all: 

• Unprocessed fruit, vegetable < 

products. 

• Fruit, vegetable and nut pr 
that have undergone a proc 
treatment that has firsth 
substantially changed the st 
the food, and secondly, that h 
resulted in any added sugar, 
fats. 

Study finds Mildura's 
horticultural region in cri: 
An economic sustainability study 
Mildura horticultural region con 
that many of the regions farmer 
facing extreme financial pressures. 

The study was compiled by tht 
Consulting Group on behalf of the N 
Rural City Council and Wentworth 
Council. Some of the major finding~ 

the study include: 

• The Mildura horticultural regi 
currently suffering depressed 
dried fruit and citrus prices. 

• Incomes in many businesse~ 
expected to be down by more 
30% and the region's valu 
production is expected to be do1 
about $117 million. 

• In extreme cases, such 
uncontracted wine grapes, inct 
for some individuals could be ' 
by as much as 80% to 90%. 

• It is estimated that 20% or 
horticulturists are at risk, and i 
downturn is sustained, 600 job lo 
may occur off-farm as well. 

The study suggests that assistan< 
required to enable horticulturists to a 
by: 

1 . Expanding to achieve economiE 
scale. 

2. Adopting more efficient tech nolo! 
reduce costs; and this also req1 
adequate scale. 

3. Where appropriate, adopting syst 
that improve yield (not usually 
wine grapes). 

4. Adding value to existing produc 
moving to higher value products. ' 
usually for wine grape growers). 

5. Providing emergency financial n 
to survive the exceptional conditic 

An industry forum held in Mildura or 
February developed themes to pro1 
assistance. This report further devel 
those themes into an investment plar 
the region. 

The study outlines a detailed investrr 
plan comprising a range of actions i 

recommendations. 

Copies of the report's recommendatic 
are available from ADFA on request. 



Taking the guess work out of grading 

~ 

grade given for your fruit? 

Did you think: 

• Low 5 crown was given 4 crown. 

• Light coloured fruit was classed as 
brown. 

• Light coloured fruit was classed as 
green tinge. 

In an effort to increase the objectivity 
of the grading process the Australian 
Dried Fruit Association (ADFA) and both 
processors (Sunbeam Foods and Clynes 
Foods) are trialing a new colour scanning 
grading system for dried grapes. 

The project is funded by the Australian 
Dried Vine Fruits Trust (ADVFT) and has 
involved the purchase of a colour scanner, 
with a controlled light environment 
and specific software to analyse the 
photos of scanned samples of fruit. The 
technology has been used successfully 
in other horticultural industries. In this 
new project, the technology has been 
adjusted to analyse the colours found in 
dried grapes. The scanner and software 
have been developed and manufactured 
by Colour Visions Australia, at Bacchus 
Marsh, Victoria. 

The system works by digitally 
photographing a sample of fruit. Specific 
software then analyses the picture to 
certain calibrated colour parameters and 
produces a read-out of the percentages 
of pixels measured in the various colour 
ranges. These numbers can be related to 
the specifications for each grade of fruit. 

ADFA Industry Development Officer John 
Hawtin said depending on how successful 
the trial results are this season, in the 
future the scanner could be used by 
processors to grade dried fru it. 

Mr Hawtin said ADFA staff had been 
trained to use the scanner and were now 
scanning as many samples of dried fruit 
as possible in an effort to get reliable 
results. 

"Both Sunbeam Foods and Clyne 
Foods are participating in the project 
and supplying dried fruit samples for 
scanning which have already been 
graded traditionally;• he said 

The scanner is based at the Dried Fruits 

ADFA Executive Officer Karlee Veil operating a new coloured scanning system which 
has the potential to increase objectivity when grading dried grapes. 

Quality Centre, an independent site, 
which is convenient for both processors. 

For each dried fruit sample the results of 
the scans are compared to the visually 
assessed grade. It is envisaged that 
this information will be used to calibrate 
the scanner to enable reliable, objective 
grading in the future. 

Mr Hawtin said the initial impression 
from all involved in the project, was 
'promising' compared to the current near 
infra red (NIR) technology. However, the 
NIR technology may still offer benefits 
to the processors particularly in the 
measurement of moisture and argin ine. 

ADFA Advanced Training and 
Skills Program 
The eighth session of this year's ADFA 
Advanced Training and Skills Program 
was held in April. 

Presentations regarding postharvest 
nutrition, soil and irrigation management 
were given by CSIRO'S Michael Treeby 
and Jeremy Giddings and Graeme 

Sanderson both from NSW Department 
of Primary Industries. 

The training group participants also 
inspected the Victorian and Murray 
Mallee Vine Improvement Association 
(VAMMVIA) site at Dareton Research 
Centre and trials selecting suitable 
native plants that could be used as cover 
crops. 

Grower feedback on the training 
program continues to be positive. 
Participants said they were challenged 
by what was presented and were 
now looking at ways to integrate the 
knowledge gained into their management 
practices. 

Growers interested in being part of the 
program in 2006-2007 should register 
with the ADFA. The ADFA will again 
seek Farmbis support for the training 
program and expects the net cost for 
growers to be about $550 for the 10 
workshop training program to run during 
this season. 
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Investment in research an 
development pays off 

At this time of 
the year most 
growers should 
have finished 
harvest. 

But the news 
from many is that 
late maturing 
and colouring 
of fruit, coupled 
with the loss of 

ATGA CEO, Jeff Scott export markets, 
has meant several coolrooms are nearing 
capacity and vast volumes of fruit are still 
on the vines waiting to be picked. 

On a more positive note, investment in 
research and development projects on 
cold disinfestation and fumigation of table 
grapes for overseas markets, has paid 
dividends this season. 

Changing phytosanitary requirements in 
some of our leading export markets has 
meant Australia could quickly respond 
and regain access. 

Enabling this to happen has been the 
completed research and development 
(R&D) projects, looking at cold 
disinfestations treatment against 
Mediterranean fruit fly and Queensland 
fru it fly, commissioned by the Australian 
Table Grape Association (ATGA) on 
behalf of the industry 

Cold treatment offers a viable method 
of disinfestation. Trials completed by 
state horticultural departments officers 
on varying cold treatment temperatures 
(0°C, 1 oc, 2oc and 3°C) concluded the 
required exposure period ranged from 13 
to 18 days or more. 

Armed with these results the ATGA 
and government officials have at their 
disposal the required knowledge to meet 
new phytosanitary conditions imposed 
by any country. The next step is to have 
those countries certify all our scientific 
data 

The projects and the subsequent market 
access outcomes would not have 
been possible if it were not for industry 
investment through grower levies coupled 
with matched funding by the Federal 
Government. 

Market Access 
There has been some good news and 
bad news in regards to market access in 
recent times. 

As of 1 January, 2006, Australia lost 
market access to Taiwan. Although not 
a large export market for table grapes, 
Taiwan is nonetheless an important 
access the industry could not afford to 
lose. 

The stone fruit industry has been hardest 
hit by the Taiwanese decision, primarily 
because there has been no scientific 
work on fruit fly control. As a result it has 
been difficult for the stone fruit industry 
to make any inroads towards gaining 
renewed access. 

However, the good news for table grapes 
was, as mentioned above, Australia was 
able to use the scientific research on fruit 
fly disinfestation treatments. 

" ... investment 
in research and 

development projects 
on cold disinfestation 

and fumigation of table 
grapes for overseas 
markets, has paid 

dividends this season" 
After four months of negotiation, Taiwan 
eventually accepted a new protocol which 
was workable for the Australian table 
grape industry. 

The benchmarks for cold treatment 
started at a temperature of ooc for 12 
days or more and increased to 3.3°C cold 
treatment lasting 18 days or more. 

Having received the good news of 
regaining access into Taiwan, Australia 
was recently advised that Indonesia 
had changed their phytosanitary 
requirements. The new regulations do 
not recognise pest-free areas and there 
is no option to undertake cold in-transit (a 
single cold treatment schedule of ooc for 
13 consecutive days). 

Instead, there is a minimum seven 
days pre-shipment notification period 
prior to exporting produce and fruit 
is subject to a single methyl bromide 
fumigation (48 grams per cubic metre 
for two hours at 21 oc). All th is makes the 
exporting of table grapes to Indonesia 
prohibitive. 

At the time of writing, an Australian 
delegation of representatives from Plant 

Biosecurity, Animal Biosecurity 
the horticulture industry were ir 
level talks with their lndor 
counterparts. 

Their goal is to reach a satisf 
outcome that will allow table gra1 
recommence exporting to lndc 
Indonesia is the second biggest 
market for Australian table grapes 
is imperative that we regain access 
very near future. 

Promotions 
The ATGA promotions project ha 
concluded. An evaluation meetin 
be held in early June to discu~ 

success of the campaign. The carr 
strategy and its management v. 
discussed, including media exp 
outdoor bus and tram advertising, 
of-sale material, in-store promotior 
competition, distribution of materia 
public relations. 

The ATGA Promotions Comr 
representatives from Hortic 
Australia Limited (HAL) and i 
personnel with marketing expertil 
attend this evaluation with the objec 
designing strategic objectives to in 
the campaign in the future. 

The work on developing a public rei 
kit profiling the industry is progre 
with many hours of filming com1 
The story line is now being written 
is hoped to have a finished product 
near future. 

Industry Partnership Prog 
A recent visit to Canberra 
now finalised the ATGA In 
Partnership Program. The key objE 
of the program are to increas 
capacity of industry leaders to effe 
govern and lead the industry throu• 
challenges it is facing now, and 
future. 

The program is also looking at imp 
communication processes with 
work the ATGA is doing with gn 
Also included is the developmen· 
program for young growers whic 
include elements of formal traini 
enhance their skills to become 
leaders. 

It is hoped the program wi ll be cone 
in the major growing areas of Vi 
Queensland and Western Australia 



re Australia Limited (HAL) Update 
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Investment in promotion pays off • 
The table grape 
industry ' s 
investment in a 
first-rate promotion 
campaign has 
drawn consumers 
back to the product. 

The promotion 
HAL Industry Services was made possible 
Manager, Ross Skinner through the use of 
national marketing levy funds paid by 
growers with one of the most valuable 
tools being the free advertising on bus 
and tram sides worth $383,000, an 
increase of $233,000 from the initial 
budget of $150,000. 

This additional free advertising was timely 
given the limited budget of $333,000 for 
the entire campaign. The initial budget 
funded the artwork for the promotion, 
developing PR material, printing point-of
sale material and obtaining scan data to 
assess the program's impact. 

Growers keen to be part of the promotion 
program, which is scheduled to continue 
for the next three seasons, can obtain 
a bumper sticker promoting grapes as 

Grape time any time from the Australian 
Table Grape Association {ATGA) office. 

This May, the industry promotion 
subcommittee will meet to review the 
season's program. 

Also on the agenda will be the 
assessment of the 2006-07 domestic and 
export programs that have been allocated 
$400,000 and $150,000 respectively. The 
programs have been supported and 
endorsed by the Table Grape Industry 
Advisory Committee {lAC) to Horticulture 
Australia Limited (HAL). 

The Research and Development (R&D) 
Program has also been endorsed by 
the lAC and has been forwarded to 
HAL for consideration and approval. As 
R&D projects receive matched funding 
from the Commonwealth Government, 
the 2006-07 R&D Program will receive 
$1,293,000 in Federal funds. 

In addition, the ATGA is seeking matching 
funds of $511 ,000 for nine voluntary 
contribution funded projects where 
stakeholders contribute the funds to be 
matched, rather than levies. 

Know-how for Horticulture"' 

The Dried Grape lAC also developed 
its Marketing and Research and 
Development Programs at an industry 
meeting in early February. The full details 
will feature in the next issue of The Vine. 

The dried grape season in Australia has 
been good in terms of crops and quality. 
However, this has not been the case for 
all southern hemisphere countries. South 
Africa is reported to have experienced 
a very wet season where rain fell on a 
weekly basis across large parts of the 
dried grape production area. 

South Africa expected a large crop, but 
the unfavourable weather conditions 
meant many grapes were sent to 
wineries, a significant proportion of the 
crop was lost to splitting and shatter, 
while the remaining fruit struggled to dry. 
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The season's wrap up 

At the end of each season it is good for the different regions of the tabl 
grape industry to hear how their peers in the rest of the country managt 

harvest. Delegates from the Australian Table Grape Association have 
given you a snap shot of what happened in their region. 

WA Delegate 
Matt Katich 
The Western Australian table grape 
growing region of Carnarvon experienced 
the state's reasonable season. The region 
started harvest two weeks late and yields 
were down 15% meaning prices were 
reasonable for quality fruit. 

The region's weather did not harm 
crops as opposed to what happened 
down south. And because the southern 
region's crops were late being harvested, 
the Carnarvon fruit did not clash with the 
southern fruit on the market. 

On the price front, Red Globes fetched an 
average of $30 - $40 and the low supply 
helped keep prices firm. 

The Swan Valley season was about 
four weeks late in harvesting and 
it was not until mid-January before 
quantities evolved. As the weather 
was a considerable impediment and 
affected quality, grower returns were 
down. Prices were good for high quality, 
but the influx of some average product 
meant overall returns were average to 
poor. 

Throughout the region, rain caused 
berries to split and a lot of fruit had to 
be trimmed. Crop loads, initially, were 
normal but the amount of product that 
was sent to market was down due to the 
seasonal impacts on harvest. 

The season was very late in the south
west region which meant some growers 
are still picking Red Globe and Crimson 
Seedless. Some growers had to trim fruit 
off the vines because it would not ripen 
with the normal crop load. 

Overall yields in the region were down by 
20% at least, and for some growers it was 
50% or more due to the combined effects 
of rain, cool conditions and late season. 
Prices were firm for good quality. 

North-West NSW Delegate 
Rocky Violi 
The season began on a high note with 
prices up on previous years by at least 
$4-$5 a kilogram due to lower yields and 
exceptional quality fruit. 

We assume that a lot of the positive price 
hikes were a result of the Australian Table 
Grape Association's (ATGA) promotion 
campaign along the east coast. However, 
growers also realised that if they produce 
quality, it sells well. 

In most of the NSW growing regions the 
quality met export standards and with a 
fall in the Australian dollar and seasonal 
disasters in Chile, growers were rewarded 
with good prices. 

The closing of the doors into Indonesia 
happened at a critical time for all 
exporters. While Red Globe was one 
of the main varieties into Indonesia, 

it was able to be consumed on 
domestic market due to its popu 
Unfortunately, the same could not be 
for the Calmeria variety. 

In the domestic market, prices were 
with retail stores eager to source s1 
and subsequently pushing prices 
While the prices were good, growers 
reminded that they had just come c 
three to four years of bad seasons c 
would take a lot longer to recover los 

With that said, the good season 
saved a lot of growers who were < 

to leaving the industry. But, it will ta 
least another two to three years of 
prices before grower debts are remo 

Northern Territory Delegat 
Andrew O'Bree 
Extensive redevelopments within 
Northern Territory's table grape rE 
affected this season's volumes bee 
many growers removed unecono1 
varieties. 

Again this season, scattered bud t 
was prominent in the territory as grc 
strove to get the vines off to an 
start. 

As scattered bud break can hav• 
ongoing effect in achieving consis1 
in size and maturity, getting the vine 
to a better, healthy start is a key cr 
for growers. 



In September, storms with extreme 
winds caused some loss of fruit and 
vine stress. This affected harvest quality 
on some properties, as high winds at 
flowering time caused the vines to go into 
shock and affected the flowering stages, 
which in turn affected maturity stages at 
harvest. 

However, 'good eating quality' fruit came 
out of the area that was harvested from 
younger and stronger vines. 

It highlights the importance of vine health 
when trying to achieve the required 
quality standards. 

Later fruit out of Queensland had some 
impact on prices and demand on the 
general market. 

Growers supplying supermarkets 
maintained reasonable prices and 
growers supplying the general market 
had mixed results. 

Obviously better quality grapes returned 
higher prices. 

All future efforts will be focused on taking 
advantage of the territory's market
window, with a focus on improved quality. 

OLD Delegate 
Richard lomman 
The season started well in spring with 
warm to hot growing conditions, enough 
water for each area, and plenty of bunch 
numbers showing early. 

The first grapes came in from the 
Charters Towers and Bowen regions, and 
while their crops were quite good, they 
suffered decreased prices compared 
to last year. This was mainly due to an 
increase in imports from the United 
States, and unwillingness from resellers 
to maintain import prices for local fresh 
product. Water availability may have also 
been an issue. 

Emerald's season kicked off in mid-late 
December, and most growers were 
carrying crops three to five times the 
normal quantity. The increased supply 
saw prices fall to rarely seen values. 

Quality was generally good early to mid 
pick, but storms impacted some areas 
and caused a decline in quality, which 
had a further impact on prices. Overall, 
a big quantity year, but low prices, which 
brings things back to average. 

Mundubbera generally starts late 
November-early December, and an 
average to above average crop was carried 
by most growers. Fruit quality was excellent, 
but slow to sugar up, causing delays to 
harvest, subsequent rain damage, and 
an average year at best. Prices were also 
down on traditional levels. 

St George was showing potentially good 
yields, fruit quality was excellent, and the 
bulk of the harvest period was dry. 

However, a very hot week at the end 
of December had a serious impact on 
quality towards the end of the season. 

Prices for St George were also down, 
and as with all areas, high yields were 
expected to be some compensation. But, 
the viability of growers is being impacted 
from the rising annual costs and decline 
in returns. 

Demand for grapes during the 
Queensland harvest was generally very 
good, though we are not seeing this in 
returns. 

Cunnamulla growers had similar issues, 
and some new comers are still learning 
about the industry's challenges. 

The Australian Table Grape Association's 
(ATGA) early season advertising and 
promotion worked well and helped move 
product. There is an argument that the 
volume of fruit around in the early season 
is seriously impacting on traditional 
prices, requiring all growers to become 
more efficient and quality conscious. 

Grape Connect's growers provided the 
market with high eating quality grapes, 
and the implementation of some testing 
of sugar acid ratios by the two major 
chains has been a great support to the 
program. 

Victorian Delegate 
Cosi Cirillo 
While the season has been a nice 
reprieve for the region's growers in terms 
of quality and prices it does not mean we 
are 'out of the red'. 

Realistically it will take many more 
seasons before we can put our head 
confidently above water again. 

Of concern, is the 'talk around town', that 
table grapes are performing better than 
dried fruit and wine grapes. 

As an industry we are nervous that 
we may see a lot of other horticultural 
sectors shift into table grapes as a short 
term fix. 

The turnaround in price this season is 
due to a number of factors. Promotion 
started early, Queensland growers had 
consistent, good quality product when it 
hit the market and down south we had 
lower yields but exceptionally high quality 
fruit. 

On-farm concerns remained with the 
difficultly for some growers to get 
Crimson Seedless to colour properly. The 
industry is well aware that there needs 
to be more research to ascertain why 
colouring remains a problem. 

In the Red Globe crop, many growers 
were faced with berry rot or slip skin. 
Some even found it was more cost 
effective to leave the grapes on the 
vine then pay the costs to have them 
harvested. 

At the time of writing the article the Editor 
was unable to receive a report from 
South Australia. 

Overall, I would 
describe the 
Queensland 
season as 
average. Quality 
must remain 
the ultimate aim 
and we must 
endeavour, 
through prudent 
marketing , to raise 
the consumption 
of our product. 

ANFic ANFIC Proprietary License Available 
A unique opportunity exists for the right people who are 
presently operating their own nursery and are looking to take 
their business to the next level or who are looking to diversify 
their orchard or horticulture business. The ANRC Nursery 
member is retiring from the nursery business. 

The Australian Nurserymen's Fruit Improvement Company 
(ANRC) license provides access to many new, exclusive and 
protected fruit varieties. 

Price: $220,000 ( +GST) 

Bh (02) 6332 6960 mob 0419 639 509 

Email: info@anfic.com.au 

www.anfic.com.au 



Around the block 
Pests and diseases 
Pruning is an ideal time for growers 
to closely inspect their vines for pest 
and disease symptoms. Some of the 
common pests and diseases to look for 
include: 

• Gravevine scale. Vines affected by 
this insect pest should be marked 
with flagging tape during pruning. 
Spot spraying of the marked vines 
with Winter Oil is a good control 
measure for this pest as it does not 
affect any predatory wasps present 
on the vines. 

• Powdery mildew. Where a large 
amount of cane scarring is evident, 
vines should be marked with 
flagging tape. These vines should 
be monitored in spring as the new 
shoots develop for early detection Powdery mildew affected bunches prior to harvest. 
of symptoms on flag shoots so that 
preventative measures can be taken. 

Identification of pests in the vineyard is the 
first step to control. Growers should equip 
themselves with 'bum bag' monitoring 
kits (containing coloured marking tape, 
a magnifier, counter, plastic vials and 
other practical items useful for field 
monitoring) and literature on grape pests 
and diseases. The ADFA Dried Grape 
Production Manual, Grape Production 
Series No.1 Diseases and Pests and 
The Australian and New Zealand Field 
Guide for Diseases, Pests and Disorders 
of Grapes are useful guides with coloured 
photographs to help with identification. 

Weeds 
Three-cornered jacks are winter growing, 
noxious weeds. Seeds germinate mainly 
during autumn and early winter. Ideally, 
the plant is best controlled within six 
weeks of germination because at this 
time it has not had a chance to produce 
runners or set seed. 

This means growers should begin to 
implement control measures now, such 
as the use of glyphosate herbicide sprays 
or winter cultivation, if they are to control 
this weed. Early prevention will help 
reduce the risk of possible contamination 
of fruit during harvest and should be part 
of the quality assurance program. 

Postharvest vine care 
While many growers think of harvest as 
the end of the season, it is important that 
vine care does not stop with the picking of 
the last grape. 

Growers should continue to monitor 
soil moisture levels in the vineyard and 
irrigate when necessary. Postharvest 
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Seeds of a three cornered Jack plant Grapevine scale on winter canes. 
can readily contaminate both table 
and dried grape crops. 

irrigation of vines helps to maintain 
grapevine health and aids the build-up of 
carbohydrate reserves in the canes. This 
may help promote even bud burst and fruit 
development the following spring. 

Financial assistance 
With many grape growers experiencing 
average or lighter crops this season , in 
increasingly tough economic conditions, 
it is important that growers re-evaluate 
their financial situation. 

A rural financial counsellor can help 
growers assess their current financial 
position through cash flow budget 
preparation, negotiation with banks 
and creditors, and help with accessing 
government assistance programs such as 
the Commonwealth 'Farm Help' program. 

More importantly, the counsellors will help 
assess your eligibility for government 
assistance and ensure that the correct 
procedures are followed to maximise 
your entitlement. 

The Sunraysia Rural Coun: 
Service offers an indepe 
confidential and free financial coun 
and information service for irri 
and rural small business in irri 
districts on both sides of the 

' from Swan Hill to the South Aus 
border. 

For more information about gover 
assistance, or to make an appoin 
please contact the Sunraysia 
Counselling Service on (03) 5022 
Alternatively, growers may directly < 
the counsellors: Graeme Thorn! 
0427 164 490 or Don Seward or 
164 489. 

Don't leave it too late, or let pride 
the way - the counsellors are tt 
help, not to judge. 

Some of the information in this artil 
extracted from the Horticulture I 
written by the Victorian Departn 
Primary Industries, Mildura. 



Unprotected LPG lines 
- a potential fireball 

A tyre tread runs dangerously close to this above ground LPG line. 

A random check by a gas inspector 
spotted a potentially dangerous 
installation where LPG liquid lines run up 
to frost fans. 

The discovery prompted an immediate 
warning from Energy Safe Victoria to 
stress to growers the volatility of LPG and 
how dangerous it can be if not handled 
correctly. 

In this case Energy Safe Victoria, Gas 
Inspector Peter Ryan spotted tyre marks 
running alongside the above ground LPG 
line which alerted him to warn grape 
grower associations of the potential 
danger. 

Mr Ryan said: "where the liquid line 
is above ground it has been run in a 
copper tube with flared joints and is 
not adequately protected from passing 
tractors and other farm equipment". 
"Judging by the close proximity of the tyre 
tread to the line, a passing vehicle could 
potentially fracture the pipe discharging 
LPG in the liquid phase," he said. 

LPG is stored at high pressure in the liquid 
form and vaporises to its gaseous state in 
normal atmospheric conditions. One litre 
of LPG in the liquid form is capable of 
producing 270 litres of vapour. 

Mr Ryan said the release of such a large 
quantity of LPG vapour under a running 
vehicle, which has numerous ignition 
sources, could result in a vigorous fire 
and/or explosion. 

In 1995, a WorkSafe report described how 
a "driver transporting an LPG-powered 
t ractor on his tip truck detected a gas 
smell, and climbed into the tray to locate 
the source. Leaked LPG accumulated in 
the tray exploded, causing a flash fire 
and severely burning the driver's face, 
arms and legs. The source of ignition 
is unknown, but may have been static 
electricity or a stone in the sole of the 
driver's boot may have caused a spark". 

The case illustrates the volatility of LPG 
and how dangerous it can be if not 
handled correctly. 

Mr Ryan urged growers, with similar 
installations, to engage a licensed person to 
replace any flared joints with screwed joints 
and to adequately protect the aboveground 
pipe work with bollards or barriers. 

While the regulations may vary slightly 
from state to state, for further information 
on how these installations are treated 
in Victoria please phone Energy Safe 
Victoria on 1800 652 563. 

th 
For more than 80 years we've 
made setious tools for tough 

customers From landscapers to 
!:lrn.nr•a• to tmricultural users. 

Co~~A~:. 
First choice for generations. 
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Triggs" Trellis Supplies 
All trellis types 

available including 
Shaw Swing 
Arm and 
Fresh Fruit 

Trellis 

Custom M ade Pruning 
Platforms, General 

Engineering & Trellis 

Wire also available 

Phone Rodney 
on 0417 347 986 

Ph: (03) 5022 2219 
Fax: (03) 5022 2291 

tr~ggs trell1s®ozemail co m au 

Australian Nurserymen's Fruit 
Improvement Co. ltd 

Kemps Murray Valley Nurseries 
Ph: (08) 8588 2325 Fax: (08) 8588 2005 Email: kemps@sa.ozland net.au 

Olea Nurseries 
Ph: (08) 9772 1207 Fax: (08) 9772 1333 Em ail: olea@ westoet.com.au 

Sunraysia Nurseries 
Ph: (03) 5024 8502 Fax: (03) 5024 8551 Email: sales@sunraysjanurserjes.com.au 

The above nurnnes can be conla~ed reganling new trial gnpe nrielles lrom lsnel rncluding Prime, Mystery and Black Finger. 

ANFIC , PO Box 1011 , 201 Rankin Street, Bathurst NSW 2795 Fax: 02 6332 6962 

Phone: 02 6332 6960 Email: into@antic.com.au www.anfic.com.au 
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WE KEEP AGRIBUSINESS WORKING 

Ale you seeking your next General Manager. a Sales Agronomrst, Farm MaMger or Techrw; 
you need a mamtenance Frtter or a Motor Mechanie? Or maybe you need 30 lrun prckers lor 

WE HAVE THE PEOPLE FOR YOU! 
At The Lucas Group. our agribusiness recrunment team is one ol the most experienced rn II> 
50 years combined experience we are market leaders in the recruitment and placement ol ted 
skilled or unskilled s1aH. 
Our candidate database IS extensive across Australia as well as overseas and our peop 
permanent. project. contract, casual, part·time and temporary roles. Let the experts do v.tJar 
you can do what you do besrt 

FREE CALL 1800 882 287 to speak with one of our consultar 

Barnden Partners provide spec ialised consult ing 
services on v ineyards Australia wide. 

Market value assessment for all purpose rncluding: 
• finance • litigation • compensation • crop loss 

• v1ability studies/economic analysis 
• Strategic planning for specialised/projects 

• Horticultural and packing plant equipment valuers. 

Australia's leaders in vineyards 
Call Grey Barnden to discuss your needs. 

Par.tners PliOP..er:.t~ 

AGRICULTURAL 
CONSULTANTS 

HANNES ROSSLEE 
(Director) 

Rosslee Investments P/L 
ABN • 47 100 384 496 

PO Box 305, Red Cliffs VIC 3496 
Ph: 0400 910 612 
Email: hrosslee@bigpond.net.au 

GRAPEVINE 
GRAFTLINGS & ROOTLINGS 

Serving J\ustr.tl i:m \'iticuhure sinc.-e ll.J52. 

VINA Accredited Nursery 

Vine lmprovrme nt sourced matenal 

Grnrtlings & Rootlings Slq>plicd IL.,. dmma nt 12 mth old field 

gro,vn o r 4 mttV 12 n1th old rotU:1iner grown 1n bi ode~mdt~blc 

Plaut Bands. 

l-lol Water Treated 

l'ricllodcnna prolectcd 

Taktng (lrders m,..., for 2006 and 2007 requirements 

r\n'JCdiled tu ' uppl)' h~.,JI wotter lield viucs iniU South ,.\u!,Ualill 

\\1.' :If<.,.() '>I(..M:~ a rull range of container grown OLIVE. 
Cl l Rl 'S. \\()('ADO. PISTACIIIA & PERSIMMON TREES 

Tr 
Nu 

Sunraysia I 

POBox 45. Sn 
GOLGOL, N 

Phone: 03 5 
Fax: 03 50~ 

Emai 
salesOsunraysianu 

Websi 
www.sunraysianur 

QUALITY VINE SPECIAL 

Enquiries: Roland 0402 946 

rser 



We have the Key ... 

The Port of Melbourne can take the 
lock off your exports. 

Exporters all know that delivering valuable exports to overseas markets 
speedily, on time, in good condition and cost effectively is paramount to 
achieving successful outcomes and importantly ongoing future sales. 

Using shipping services through the Port of Melbourne that offer more 
departures, more services, more often to more international destinations 
widens the opportunity to successful exporting. 

Whether it is table grapes, wine, or any other products, 
you can benefit from linking with the Port of Melbourne and 
onward connections to destinations and customers worldwide. 

For more information contact: 

DONALD fORSDYKE 

Business Development Manager
Victoria and Tasmania 
Tel: 03 9628 7627 
Mobile: 0407 930 938 
Email: donald.forsdyke@portofmelbourne.com 

TRUDY ELLIOTT 

Business Development Manager 
South Australia 
Tel: +61 8 8237 0503 

Mobile: 0417 354 399 
Email: trudy.elliott@portofmelbourne.com 

PHIL HaRWELL 

Business Development Manager
New South Wales 
Tel: o2 6921 4000 
Mobile: 0429 429 501 
Email: phil.horwell@portofmelbourne.com 

www.portofmelbourne.com 

Port of Melbourne 
Corporation 



How do growers find harvest workers, 
and harvest workers find jobs? 

All around Australia growers and harvest workers can now find each other. 

It's approaching haNest season again and 

this year both growers and harvest workers 
call just one number to secure the jobs 

they want and the workers they need. It's 

1800 062 332. 

It's the MADEC National Harvest Labour 

Information Service, an initiative of the 

Commonwealth Government, set up to 

make sure growers and job seekers all 

around the country find each other at exactly 

the right time. 

There are benefits for everyone. 

Local growers can plan ahead, and organise 

the right number of workers in advance of 
peak haNest times. 

And haNest workers can also plan ahead 

with the most up-to-date and accurate 

information. It means they'll be able to 

secure work in a local area, moving from one 

farm to the next according to their preference 

and available work. 

_ .. .-::>::".:.:.--............ MADEC 
;,:~ Jobs Australia 

. · ::.-·.:_.·_.·_.·_. ,. Linking People and Work 

Other groups too, including local councils, 

grower groups, tourist centres and 

employment agencies are welcome to use 

the service, so they can stay abreast of 

current needs and pass this information on. 

It's an efficient, effective resource for all 

concerned. So call the National Harvest 

Labour Information SeNice and find out 
how we can help you. 


