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ADFA Chairman’s Report

Peter Jones
ADFA CHAIRMAN

The Australian Dried Fruits Association’s 
(ADFA) 2006 Federal Council Meeting, 
which is really the annual meeting of the 
dried fruits industry, was held on 18 July. 
The major reports and outcomes from 
the meeting are outlined in this issue 
of The Vine for those of you who were 
unable to attend. Please read these 
articles to see what is happening in your 
industry as many issues don’t always get 
reported in the mainstream media.

With spring time now upon us and 
the coming season not far away, the 
situation ahead again looks diffi cult. 
Fuel prices and interest rates are not 
receding, nor are any other input costs.

Costs of staying in business are also 
time and money consuming. Water 
reforms, labour reforms, chemical use 
restrictions, quality assurance (QA) 
demands and occupational health and 
safety (OH&S) requirements keep 
changing, and the list never stops. These 
are all important issues that we must 
stay on top of, but they are getting too 
onerous.

The ADFA’s role in seeking to minimise 
the adverse impact of these issues on 
our industry is as vital as ever. That is 
why we keep liaising with Governments, 
the National Farmers Federation (NFF), 
Horticulture Australia Council (HAC) and 
others to make sure our industry’s voice 
is heard.

Marketing of dried grapes seems to 
get more diffi cult each season and the 
long term cycles that we are used to 
are shortening. Customer loyalty and 
consumer trends are now very much 
driven by dieticians, fads, nutritionists 
and the advertising industry.

The stable markets we need for long 
term planning (10-15 years plus), for 
both growers and processors are not 
provided for in the rush to meet the 
consumers’ demand for immediate 
satisfaction. This makes long term 
decision making very diffi cult in 
horticultural industries with permanent 
plantings.

The latest crisis to hit us relates to the 
growing of Currants. What pathway do 
we as an industry need to follow for long 
term viability in a volatile world market?

As you know, Australia grows less than 
10% of world production and our Carina 
currant variety has great attributes. We 
don’t want to see good young vines 
sacrifi ced in the present oversupply 
situation. ADFA is seeking to fi nd a 
cooperative industry solution to this 
dilemma.

Growers and others in the supply chain 
that I have spoken to are increasingly 
calling for better information to assist 
their decision making. They want 
more information on everything from 
production techniques, quality and 
volumes through to market intelligence 
– market trends, competitors (both local 
and international), substitute snack 
products and what consumers really 
want. 

These are things we all need to know.

The bottom line is that we need to do 
a better job of collecting, and then 
importantly, disseminating market related 
information.

The northern hemisphere grape crops 
are only now being harvested, so 
details of crop sizes and quality will not 
be fully known until late October/early 
November. Early pre-harvest forecasts 
suggest Turkey and Iran may have 
larger crops while the United States may 
have a slightly smaller crop than 2005. 
Only time will tell if these forecasts are 
accurate.

Finally, some good news for growers 
– ADFA / MGA crop insurance is again 
available to all growers at last year’s 
premium rate.

Industry outlook 
tough
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The strong need for market access 
into China was demonstrated when 
Australian Table Grape Association 
(ATGA) delegates unanimously agreed 
to send an industry delegation to China. 

Industry expansion means supplies have 
outgrown domestic market requirements, 
and we need to fi nd new markets for this 
fruit. 

Australia has no formal access for table 
grapes into mainland China and gaining 
market access has become the top 
priority for the industry. An application 
was lodged over three years ago and 
has been sitting with the Chinese 
authorities since. 

On 1 June, 2006, an industry delegation 
went to Hong Kong and China to 
research the requirements to obtain 
the process of fast tracking an Australia 
China protocol. The delegation 
comprised ATGA Chief Executive Jeff 
Scott, ATGA Delegate John Argiro, 
Australian Horticulture Exporters 
Association (AHEA) representative and 
ATGA Industry Advisory Committee 
(IAC) member David Minnis, Dr Bin 
Lu from the Victorian Department of 
Primary Industries (DPI) and myself.

The progress made during this trip was 
very positive and the ATGA believed 
further benefi ts could be gained if a 
second trip occurred in mid-July to 
coincide with bilateral negotiation 
meetings. 

The relationships that have developed 
as a result of these two visits are 
invaluable. We, the delegates who 
travelled to China, were overwhelmed by 
the hospitality and generosity that was 
offered to us by the people of China.

The ATGA believes that the time spent 
with the staff from Biosecurity Australia 
and from the Department of Agriculture, 
Fisheries and Forestry (DAFF) can only 
assist in achieving our goal of market 
access. The committee is working 
closely with government departments to 
assist in whatever way possible.

China access a 
priority

AGM on the agenda
It has been 12 months since our last 
annual general meeting (AGM). There 
is no doubt that the ATGA has been 
busy over the last year as we continue 
to gain experience that will deliver value 
for money for the levy payers. Much time 
has been directed on the promotions 
campaign and the benefi ts should be 
favourable to all levy payers.

Jeff Scott is currently working on a 
number of issues including, working 
with service providers to train ATGA 
Delegates (and others identifi ed as 
needed) in professional development 
as a means of succession planning for 
the ATGA. This project is at no cost to 
the levy payers and is possible through 
a Federal Government grant under the 
Action Partnership Programme.

Jeff is also keeping in close 
communication with the relevant 
government departments in order to 
assist and streamline our application 
for market access into China and other 
target markets.

These and other projects will be reported 
at the next AGM and Annual Levy 
Payer’s Forum. Growers will be notifi ed 
of dates, times and venues shortly and I 
urge all growers to attend.

Growers are encouraged to talk with 
their local ATGA Delegate to make sure 
their messages are heard by the ATGA.

In conclusion I believe that there is 
enormous potential for the industry. 
There are also great pressures on the 
ATGA to deliver positive outcomes. I 
feel very lucky to have a dedicated and 
committed group of people to work with, 
and thank them all. 



6

cover story

Turpan Valley
The Turpan Basin is China’s largest 
grape production area. Located in the 
middle-eastern part of the Xinjiang 
Uygur Autonomous Region in northwest 
China, the basin is 245 km long from 
east to west and 75 km wide from north 
to south, covering 50,147 square km.
Surrounded by snow-capped mountains 
rising over 4000 metres above sea level 
the basin has about 4050 sq km below 
sea level including Aydingkol Lake 
which is 155 meters below sea level. 
This geography gives the basin a unique 
environment which is hot, dry and 
windy. In summer it is not uncommon for 
temperatures to be around 45°C, and 
annual rainfall is as low as 16 millimetres 
while the evaporation reaches 3000mm.
While cloudy days are almost unheard 
of, smog from Urumqi (the region’s 
capital with over two million people) drifts 
into the valley where it remains trapped 
by the mountains.

Permanent snow on the upper peaks of 
the Himalayas to the south of the basin, 
provide water via snow melt. Farmers 
tapped into these reserves at the foot 
of the mountains 2000 years ago, 
transferring water into the basin area in 
a gravity-fed underground canal system 
known as the karez.
The karez is very similar in style to the 
gravity irrigation systems in the Mildura 
area. However, the karez transfers 
water under ground so there are no 
evaporation losses or sand drifts fi lling 
open channels and the water remains 
cool and clean.
The three main crops grown in the 
Turpan Basin are grapes, melons and 
cotton.
Most of the growers in the basin are 
Uygurs who are of Turkic rather than 
Chinese origin. Their land holdings are 
extremely small, about quarter of an 
acre per person, or one acre per family. 
The land is rented/leased from the 
government for 20 years. Because land 

is so precious brick drying houses are 
built on the rooves of growers’ houses or 
for vacant government land on elevated 
barren sites.
Grape production in the 
Turpan Valley
Each year 1.2 million tonnes of fresh 
grapes are produced from 100,000 
hectares of vines in the Turpan Valley. 
From this about 80,000-100,000t of dried 
raisins are produced and the remaining 
grapes are sold as fresh fruit or used in 
wine production.
Vineyards have very low input costs with 
all work done by hand.
Pests in the vineyard are minimal 
due to the extreme hot, dry weather. 
Powdery mildew and white fl y cause 
some concern, but no control measures 
are taken apart from leaf plucking from 
around the bunches. 
To overcome cold winters, the canes 
are buried under the soil. The vines are 
planted in trenches about 1.8m wide and 

Exploring the potential of the Chinese market
Australian Dried Fruits Association (ADFA) Chairman Peter Jones together with Chris Ellis 

from Sunbeam Foods and Jim Mullan from Clyne Foods, recently joined the Sunraysia Mallee 
Economic Development Board as exhibitors at the Kunming Trade Fair in south east China. 

While there Peter also took the opportunity to visit China’s main dried grape producing area in 
the Turpan Valley and various retail outlets. 

Grape production in the Turpan Basin in 
northwest China.
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0.6m deep. The vine stumps are planted 
about 2.4m apart and a low slopping 
pergola trellis is built on the trench sides 
about 3m wide and 1.2 - 1.5m high.
Two to four year old canes are pulled 
over the trellis and cropped. After 
harvest two to three year old canes are 
taken off the trellis during autumn and 
spiralled around the vine stump and 
buried under the soil. The trenches are 
used to irrigate the vines using fl ood 
irrigation.
Fruit is harvested by hand and hung on 
wires or spiked poles in a brick drying 
shed in the shade. Total shade drying 
takes 30-40 days and preserves the 
chlorophyl in the berry so that it dries a 
lustrous green colour. 
Fruit is dried to very low moisture 
levels and is processed on the farm to 
remove cap stems. Growers beat the dry 
bunches with brush brooms and hand 
rub the fruit to remove capstems and sift 
out the waste. 
A variety of fruit colours are grown. 
Green is the most common, with brown 
(light, middle, dark), black and purple/
blue also available. Currant types were 
red, pale and black. Colour sorting is 
also done manually, but the average 
family only has to sort and clean one 
tonne for the year. 
Some fruit is sold locally and was 
generally of excellent quality; however, 
most fruit is sold through agents. The 
agents visit and buy on farm in a two to 
three day period following harvest. 

The growers sell the fruit in plastic 
bags and heavy cardboard bags/boxes 
which are then trucked to markets 
or repackaging premises. There are 
no grower co-operatives there at the 
moment but the Government is looking 
to encourage some starting.
Growers receive 15,000 Yuan per 
tonne of dried fruit (about $2473/t). The 
average rural income in China is $10-
12,000 Yuan per year. This means that 
a family can live off grape production for 
their annual income. 

The competition
The Chinese consumer is well aware 
of dried fruit and has a wide selection 
of products of various quality to choose 
from.
In Hong Kong product presentation on 
supermarket shelves was good, but 
the product quality was poor from both 
China (packed in Hong Kong) and the 
United States (US). 
Chinese fruit was predominantly green, 
dry, pinched and varies greatly in quality. 
There was no evidence of Chinese fruit 
having the Australian characteristics of 
full bodied, fl eshy soft berries.
A large range of value added products 
was available. Fruit covered with a white 
powder (some with added fl avours) were 
common in many stores.
In a small deli in Kunming, China, fi ve 
different brands of Chinese dried grapes 
were on offer. While the fruit in clear 
window packs was generally good in 
appearance, sealed packs with no 
windows were cheap and contained very 
poor fruit. In addition to the fruit, one 
third of which still had capstems present 
on the berries, packs contained seeds, 
damaged fruit and grit. Prices for these 
packs varied from 1.8 Yuan ($0.29) to 
3.20 Yuan ($0.59) for 120 grams.
A large megastore in Kunming had loose 
green fruit in bins with scoops for self 
service into plastic bags. Sealed packs 
again hid poor quality fruit, particularly 
for a black coloured fruit that was awful 
in both taste and appearance. Even 
though this second store was much 

larger than the deli, the product range 
was small and shelf promotion poor.
Needs Supermarket in Kowloon, Hong 
Kong sold 300g plastic tubs labelled 
‘Salty’, ‘Delicious’ and ‘Ice’ for HK$18-20 
($3.00-$3.38).
Fruit sold locally in the Turpan Valley, 
where it was produced was a real 
contrast to that sold in the bigger cities. 
Fruit displayed on roadside stalls and 
in markets, as well as in the shops in 
the capital Urumqi, was of excellent 
quality. All colour and size grades were 
far superior to the packaged fruit sold in 
southern China and Hong Kong. 
Fruit prices at the farm gate in the 
Turpan valley were about $2.50/kg (15 
Yuan). Local markets in Turpan sold 
Sultanas for $5.00/kg (30 Yuan) and 
tourist and airport shops in Urumqi were 
selling good fruit for $9.90/kg (60 Yuan).

Progress so far
China’s huge population and growing 
wealth are extremely attractive to 
exporters seeking new markets. While 
Australian dried fruit is not yet exported 
in signifi cant quantities to China, there 
appears to be a market for the quality 
fruit we are known for. 
Sunbeam Food’s Export Development 
Manager has had discussions with 
Austrade about a range of matters 
related to exporting to China. As a 
result, various Sunbeam Foods’ dried 
fruit products have been provided for 
promotional purposes and test marketing 
with major retailers, and other activities 
are being considered.
Clyne Foods has also had good 
feedback from the Chinese trip. Clyne’s 
Marketing Manager Jim Mullan said it 
would take time to develop the market as 
there were many barriers to overcome, 
particularly with packaging. He said 
the company had shipped their fi rst 
order, but it would be some time before 
the market reaction is known. In the 
meantime Clynes would continue to 
work with other interested clients and 
hoped to send a second shipment before 
the end of the year.

Grapes are dried naturally in brick drying 
houses built on the roof of a grower’s house 
or on vacant government land. 

Fruit is hung on wires or spiked poles and 
dried in the dark to retain their green colour.

A 2000 year old underground canal system 
called the karez transfers cool clean water 
from the snow capped mountains to the 
farms throughout the basin. At this point the 
canal is 10 metres underground

The quality of packaged dried fruits available 
in Chinese stores varied considerably and 
was generally of a poor standard.
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Australian Table Grape Association 
(ATGA) Chief Executive Jeff Scott said 
two recent visits to China by industry 
representatives had been extremely 
successful in helping fast-track the 
development of a ‘commercially-viable 
protocol’ between the two countries.
Gaining access to China is a priority for 
the industry.
In recent years there have been 
increased table grape plantings across 
the growing regions of Australia. Growth 
of both domestic and international 
markets is necessary to absorb the 
additional supply and ensure profi table 
returns.
This has been made more diffi cult by 
changes to some of Australia’s traditional 
export markets. 
In 2002 an industry audit showed a 
strong reliance on three major markets 
– Hong Kong, Singapore and Malaysia. 
But when new re-export phytosanitary 
measures came into effect in Hong 
Kong in November 2004 and authorities 
clamped down on the illegal grey trade 
to China, Australian exports decreased 
substantially.
Furthermore, recent changes to 
Indonesia’s and Taiwan’s phytosanitary 
requirements for table grapes have 
made it very diffi cult to export quality 
fruit.
These changes have created a need 
to expand traditional export markets 
and to fi nd new markets. As the world’s 
most populous nation, with 1.3 billion 
residents, China is seen as a potentially 
huge market.
Economic reforms introduced in 1978 
by Deng Xiao Ping have transformed 

the country from a communist command 
economy to a market based economy. 
Incomes of both rural and urban 
employees have increased with the 
stronger economy, although there is 
a widening gap between the two, and 
there is a greater of western products to 
spend this new found wealth on. 
President of the Earth Policy Institute, 
Lester Brown was reported to say “Per 
capita income in China would equal 
that of the US by 2031 if the Chinese 
economy continues to grow at its current 
pace”.
And the fi ght is on to gain a share of this 
growing wealth.

Gaining market access
The Australian table grape industry 
expressed an interest in gaining formal 
market access to China as early as 
2003.  But the process has been slow 
and growers were told that there was a 
waiting list, and table grapes must fi rst 
wait for mangoes and then citrus to gain 
access.  Citrus has recently been given 
access but it did take 8 years for them 
to do so and even those in the citrus 
industry are now questioning the viability 
of the protocol for all.
Earlier this year industry representatives 
visited China as part of an ATGA 
initiative to make them known to the 
Chinese and to create meaningful 
relationships with relevant people 
involved in assessing Australia’s 
application for market access. 
ATGA President Nick Muraca, Mr 
Scott, ATGA Market Access Committee 
member John Argiro, and David Minnis, 
an exporter and member of the Industry 
Advisory Committee, represented the 

table grape industry, accompanied by Dr 
Bin Lu , Manager Market Development 
– China from the State Government of 
Victoria. 
Bruno Zappia (ATGA Secretary), who 
was already in China, met up with the 
delegation for some of the time. 
Mr Scott said the ATGA had open and 
meaningful discussions with Chinese 
General Administration of Quality 
Supervision, Inspection and Quarantine 
of the People’s Republic of China 
(AQSIQ) and The Animal and Plant 
Quarantine Committee of the China 
Entry-Exit Inspection and Quarantine 
Association is APQC-CIQA 
“We were told by the Biosecurity Division 
Deputy Director Wang Xinwu that it was 
good that the ATGA had made the effort 
to visit China,” Mr Scott said. 
He said both parties had benefi ted 
from meeting one another in person 
and there had been a good exchange 
of information about each country’s 
production and quarantine issues.
“The meetings were an excellent start 
to forming a good working relationship,” 
he said.
“This was later proven when Chinese 
offi cials promised to consider a list of 
Australian pests and diseases which had 
been submitted to China in 2003 but not 
yet looked at.”
Mr Scott said he was surprised to hear 
that, given that table grapes were now 
the number one priority for Australia 
into China, and that the Australian 
Government had followed up on the 
document in on-going bilateral talks. 
In return Mr Wang advised he would like 
to give instructions in some key areas for 
working with the Australian Government. 
The fi rst was technical and quarantine 
issues.
“As China is concerned about pests 
and diseases, a detailed background 
analysis of such is needed,” Mr Scott 
said. 
“While Australia has a very strict 
quarantine system, an acceptable level 
of risk needs to be established.”
In the area of co-operation in the 
future, there must be more exchange of 
information from both sides. 
“In the past, it has been one-way traffi c 
with Australia only concerned with its 
own products into China, and not with 
China’s products into Australia,” Mr Scott 
said. 

Table grapes a step closer to China

ATGA President Nick Muracca and Chief Executive Jeff Scott examining some Chinese Grapes.

Members of the Australian table grape industry report ‘real’ progress in the 
quest for market access to China.
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“Lastly, there is a need to develop a two 
way trade between China and Australia.” 
Mr Scott said along with the meetings 
with departmental and biosecurity 
personnel, the delegation had also 
visited Austrade offi cials in Hong Kong 
and China to gain an insight into the 
market environment, and visited markets 
in Hong Kong, Guangzhou, Beijing and 
Shanghai. 
Going back for more
On return from the trip to China, Mr Scott 
gave a report to Biosecurity Australia 
who accordingly advised the bilateral 
talks between Australia and China were 
to occur in the coming weeks and would 
seem prudent if an ATGA delegation 
follow up on its recent visit.  The success 
of the June talks led to a second industry 
delegation comprising Mr Scott, Mr 
Muraca and Mr Minnis heading over to 
Beijing in July.
Mr Scott said the second trip timed to 
coincide with the bilateral trade talks 
between Australia and China had been 
very positive.
The ATGA delegation had been invited 
to address the Chinese representatives 
on the local industry, a situation which 
Mr Scott described as virtually ‘unheard 
of’.
“We accompanied Biosecurity Australia 
and AQIS (Australian Quarantine and 
Inspection Service) to the talks, and 
were really there just as support for 
them in case there were any questions 
they couldn’t answer from a scientifi c or 
technical point of view,” he said.
“However, because we were over there 
in June, the Chinese requested we 
address them. 
“After thanking them for the privilege of 
having the opportunity to address the 
Chinese government authorities we gave 
a general overview of the Australian 
industry and advised the Chinese why 
we wanted access to China and what 
we’d like in terms of getting that access.”
Mr Scott said one of the sticking 
points in the process to date had been 
in encouraging China to look at the 
association’s pest and disease list, which 
had been submitted three years ago.
“This time when we asked if any 
progress had been made on the list we 
found out that not only had they looked 
at the list, but they came back with only 
four issues of concern.   “Had we not 
gone to China in June I think we may 
still be waiting for authorities to look at 
the list. 
“It just goes to show what a difference a 
little personal contact can make, and the 
effort to create relationships” he said.
The next step was for Biosecurity 
Australia in conjunction with the ATGA to 
work on answering those pest and 

disease concerns.  
Mr Scott said “Biosecurity has already 
commenced working on those concerns 
to develop measures and controls to 
present back to the Chinese.  Meetings 
will be held between the ATGA and 
Biosecurity in the coming weeks to 
discuss our response to the Chinese”
“And our response will be submitted 
back during informal negotiations with 
the hope that in the near future China 
accepts what we put to them to enable 
the protocols to be written,” he said.
“If we can address those issues very 
quickly, and if China is happy with that, 
then we’re a long way down the road 
towards establishing a protocol.”
Mr Scott said Chinese representatives 
had been ‘very receptive’ to the ATGA 
presentation.
“They like the concept of a national 
table grape association supported by 
grower levies and were impressed that 
Australian growers fund research and 
development, with equal contribution 
from the Federal Government” he said.
““They were very keen to create a 
relationship to set up a similar type of 
relationship over in China and would like 
our input into that.”
Chinese production
The delegation found that China had 
been producing table grapes over a long 
period of time but had experienced rapid 
increases in production in the last few 
years. 
Mr Scott said China currently produces 

more than fi ve million 
tonnes annually and 
expects this to increase in 
future. 
“About 95 percent of 
China’s grapes are 
consumed domestically 
(compared with Australian 
table grape production 
of 120000 tonnes and 
60 percent consumed 
domestically).” 
He said while the Chinese 
had had rapid expansion 
of the land planted to 
grapes in recent years, 
it was found that there 
were a vast number of 
inexperienced growers. 
“These growers are 
copying the techniques 
of other countries such 
as Chile without fully 
understanding that their 
grapes need to be grown 
in a way to suit their 
own climatic conditions 
– freezing winters and 
extremely hot summers.” 
“There is very little 

mechanised equipment, few tractors, 
and all growers use manual labour.”  
Can we deliver?
Mr Scott said the Chinese market 
demanded three qualities to attract the 
best prices. 
Bunches must have thin stems, with fruit 
pinkish to light red in colour and ‘bloom’ 
to signify freshness.
“The Chinese are not particularly 
interested in the size of the berries and 
it is believed that to bring the highest 
prices, Australia needs to supply 
Crimson seedless, 16 millimetres to 
17mm in size,” Mr Scott said. 
“China prefers the taste of Australian 
grown Red globe, Crimson and Thomson 
varieties, but the fruit must meet the 
three requirements.” 
Currently, China is importing table 
grapes from Chile and the United States. 
The table grape seasonal crop from the 
southern hemisphere would compliment 
the Chinese domestic supply. 
Mr Scott said while China produced 5.3 
million tonnes of table grapes annually, 
Australian grapes were very much 
sought after.
“We are small in comparison to what 
China can do, but in terms of taste, 
fl avour, looks and so on, we’re much 
better,” he said.
“We just need to create a workable, 
commercially-viable protocol.”

A typical scene at Chinese Market with many varieties of 
grapes on display
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The 2006 harvest was extremely diffi cult 
with signifi cantly lower prices and poor 
drying conditions due to rain and lower 
temperatures impacting severely on 
grower returns and profi tability.
While the slow drying conditions delayed 
some deliveries, production levels were 
expected to be similar to 2005. As at 30 
June, 2006 nearly 27,000 tonnes had 
been delivered. 
ADFA growers responded strongly to 
the 2006 price reductions announced 
by Sunbeam Foods and subsequently 
Clyne Foods. Both processors said 
market forces had meant previous 
prices were unsustainable and the 
price reductions were necessary for the 
survival of the industry.
In 2006 Sunbeam Foods also changed 
the schedule for grower payments. 
These changes to Sunbeam payments 
together with the 
seasonal impacts and 
generally lower grade 
fruit severely affected 
growers’ cash fl ow. 

2006 Season 
– Production 
With receivals to 30 
June, 2006 just under 
27,000 tonnes for all 
varieties - there were nearly 9% less 4 
crown currants and although 8% more 5 
crown sultanas were delivered than last 
year – a signifi cantly higher tonnage of 
dark fruit has been produced.
Sunmuscats: Deliveries of Sunmuscats 
at 1,543t were down from 2170t in 
2005 although well up on the 1122t 
in 2004. This variety is reliable and 
generally higher yielding with improved 
traits such as rain tolerance and less 
browning. Further signifi cant increases in 
production are unlikely until growers are 
more confi dent in the future.
Sultanas: Production, at 30 June, 2006, 
was 21,610t down on the 22,368t in 
2005. This fi gure included 568t of natural 
Sultanas. 
In 2005 14,883t of light fruit and 1953t of 
dark fruit were delivered, while 2006 saw 
a signifi cant change in the grade balance 
with only 7875t of light fruit delivered. 
13,167t of dark fruit was produced.
Currants: As at 30 June, 2006, Currant 
receivals were 2466t – down from 2805t 
in 2005. Only 85.5% of fruit were graded 
4 crown compared to 94% in 2005 and 
more than 90% in 2004.
Raisins: A total of 1238t of Raisins were 
received in 2006, down on both 2005 
and 2004 levels. 

Imports: Dried grape imports for the 
12 months to 28 February, 2006 were 
20,015t, up 1448t (8%).
Imports to 28 February, 2006 were:
■ Currants 2,206t down 672t on the 

previous 12 months
■ Sultanas 14,363t up 1,365t on the 

previous 12 months
■ Others 3446t up 795t on the 

previous 12 months
Exports: Price premiums for exported 
Australian dried grapes rely on demand 
for light coloured, mature fruit. This 
market preference is shown in the price 
differentials paid to growers. But just 
under 15,000t from the 2005 crop was 
classifi ed as light in colour.
Light fruit is required to service the 
German, Italian and other European 
markets that purchase signifi cant 

tonnages and show strong support for 
Australian product. Australian processors 
continued to colour sort some product 
for a premium line for German and 
Italian buyers. 
To date less than 8000t from the 
2006 crop has been graded as 
light fruit. 
As shown in Figure 1 a signifi cant 
volume of Sultanas were exported 
in 2005, but Currant exports 
(Figure 2) were very low due to a 
world glut.

ADFA Strategic Plan 
2006 – 2010
The ADFA Board of Management 
recently reviewed the original 
Strategic Plan for ADFA and 
industry prepared in 2004 and 
continues to believe that the plan 
is useful in providing a longer term 
focus for both the organisation and  
dried fruits industry. 
The strategic plan has proven to 
be helpful in our dealings with the 
Federal Government and clarifi es 
ADFA/industry priorities and 
direction, which is essential for 
future industry planning.
The revised plan has the same 

2006 – a diffi cult year for growers
Each year the Board of Management reports to Federal Council on its activities 

and relevant grower issues. The following article is a précis of that report.

“changes to Sunbeam payments together with 
the seasonal impacts and generally lower grade 

fruit severely affected growers’ cash fl ow”

“The strategic plan.....clarifi es ADFA/industry 
priorities and direction, which is essential for 

future industry planning.”
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vision and mission, although one of the 
goals has been changed:
Vision: Driving Australia’s Dried Fruits 
Industry Forward
Mission: Working with the Australian 
dried fruits industry to create a climate 
for growth and profi tability
Goals:
■ We will increase industry investment, 

innovation and viability
■ We will work to maximise grower 

returns
■ We will work to sustain and grow 

profi table markets, market share and 
our product differentiation

■ We will ensure that the ADFA is 
representative, proactive and 
effi cient.

Viticulture biosecurity plan 
A number of 
horticulture industries 
across the country 
have developed 
National Biosecurity 
Plans in preparation 
for potential pest 
and disease threats. 
These plans ensure 
that industries are 
aware of the latest 

risks to each industry and outlines 
contingency plans and risk strategies in 
the event of an exotic outbreak.

Figure 1. Sultana Sales

Figure 2. Currant Sales
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The ADFA attended a National Vine 
Health Steering Committee meeting 
in Adelaide in November 2005 where 
an update was provided on the status 
of the Biosecurity Plan for Viticulture 
(covering wine, table and dried grapes) 
and progress towards viticulture’s 
involvement in the cost-sharing 
agreement between industry and 
government.
The Federal Minister for Agriculture, 
Peter McGauran, announced on 25 
October, 2005 that all Australian 
governments had ratifi ed the cost-
sharing agreement. 
The ADFA has had its application to join 
PHA approved will soon seek to become 
a signatory to the EPPRD (the cost 
sharing agreement).
What this really means is:
■ ADFA will join PHA at a relatively low 

annual cost.
■ ADFA will then become eligible to 

become a signatory to the EPPRD 
(cost sharing agreement) – ensuring 
dried grape industry involvement in 
decision making and eligibility for 
owner re-imbursement of costs.

■ Pest categorisation will result in 
shared funding responsibilities 
between Government and industry 
– with a limit on industry liability.

■ Government underwriting of the cost 
sharing agreement in the event of an 
eradication program being agreed, 
with industries that are signatories 
to the EPPRD agreeing to repay 
their share of cost via a statutory or 
voluntary levy.

■ Viticulture re-imbursement of costs 
– importantly, these details will be 
negotiated with signatories.

Dried grape industry 
partnership project
The dried grape industry partnership 
project was highly benefi cial and 
provided real ongoing benefi ts to the 
dried grape industry. Concluding in July 
2005, the project provided:
■ Access to an advanced integrated 

training and skills program
■ Benchmarks for individual and 

industry planning 
■ An enhanced database to assist 

monitoring and planning
■ A new dried grape production 

manual
■ Updated consumer research 

information to facilitate better 
marketing and promotion.

Initiatives such as these have provided 
the industry with the tools needed to 
improve productivity and minimise costs 
of production. 

ADFA/Sunbeam Foods 
Consultative Committee
The ADFA/Sunbeam Foods Consultative 
Committee was established following 
Sunbeam’s purchase of Angas Park Fruit 
Company Ltd.
The committee provides a forum for 
the open exchange of information 
and discussion about issues relating 
to marketing of dried grapes and 
Sunbeam’s grower contracts or supply 
terms and conditions for non-contracted 
growers.
The memoriam of understanding 
(MOU) under which the committee 
operates requires members to observe 
commercial confi dentiality in relation 
to information provided by Sunbeam, 
but also enables ADFA to keep grower 
members informed in broad terms about 
the role and ongoing operations of the 
committee. 

• Reduces Sunburn and Heat Stress

• Ideal for Table Grapes

• Approx. Cost $35/Ha

• Australian Made

Figure 1. Sultana Sales

Figure 2. Currant Sales

Advanced grower training 
program
Following the success of a pilot program 
in 2004/05 ADFA delivered an advanced 
training and skills program to interested 
growers in 2005/06. 
ADFA Industry Development Offi cer 
John Hawtin coordinates delivery of 
this program to growers and other 
stakeholders. 
ADFA continues to engage a 
professional facilitator and presenters 
as required, ensuring growers gain 
maximum benefi ts. 
The grower cost for 2006/07 remains at 
a net $550 (or $55/workshop) with the 
Farmbis subsidy applied (only applicable 
in Victoria and South Australia).
Ammonium nitrate and other 
chemicals
A Council of Australian Government 
(COAG) Review of Hazardous 
Substances due to be completed in 
late 2006 has the potential to impact 
adversely on farmers’ future access to 
farm chemicals.
Already farmers have had restrictions 
imposed on the use of ammonium nitrate 
and the ADFA via the National Farmers’ 
Federation (NFF) Farm Chemicals 
Committee, is working with Minister 
McGauran’s offi ce to monitor the 
potential impacts of the review and seek 
possible solutions.
The NFF is working with Agsafe, Croplife 
and Chemcert to develop a proposal 
for an industry stewardship program for 
these products. The aim is to provide the 
additional security assurance sought by 
Government, but without the additional 
regulation, red tape and costs.
ADFA is represented on the NFF Farm 
Chemicals Committee by Allan Long.
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Red Cliffs
Grower days to promote the adoption of 
trellis drying and Swing Arm trellis have 
proved very successful for the Red Cliffs 
branch in recent years.
Branch President Lex French said 
growers considering trellis drying found 
the informal gathering of the grower 
days and subsequent networking 
opportunities invaluable.

“We are into our third year of presenting 
these days and have been very pleased 
with attendance in the past with 
interested growers coming from as far 
away as Renmark and Swan Hill,” he 
said. 
The next grower day will be held on 
15 October at Allan Long’s property 
in Cardross. Open to all growers, the 
theme of the day is ‘the mechanised 
vineyard’, and will include an overview 
of the mechanisation that has evolved in 
the dried fruits industry.
Beginning at 10am with the equipment 
display, growers will then look at cordon 
bunch removal trials on the property. 
Short presentations on Sunmuscat fruit 
set, cordon bunch removal, the industry 
occupational health and safety manual 
and the availability of nitrate fertilisers for 
2006 will follow. A BBQ lunch sponsored 
by Clyne Foods with several lucky draws 

will also be available. 
Anybody wishing to attend the next 
grower day is asked to contact Allan 
Long 0409 700 824 or Lex French 0428 
243 109 for catering purposes.

Grower tour to SA
The Red Cliffs branch is planning a 
three day trip to South Australia to visit 
processors and innovative growers.
The tour will take in Sunbeam Foods’ 
Loxton dehydration plant and its 
Angaston packing plant. Growers will 
visit a South Australian orchard and look 
at various irrigation systems. On the fi nal 
leg of the tour growers will visit Clyne 
Foods’ facilities at Warracknabeal.
This tour is scheduled to depart 30 
November and will be partly subsidised 
by the Red Cliffs branch. Numbers will 
be limited to the bus size. Anybody 
wishing to attend or fi nd out more 
information is asked to contact Allan 
Long 0409 700 824. Growers are 
asked to register early to enable 
accommodation, meals and tours to be 
fi nalised along with the cost. 

Merbein
The Merbein Dried Fruit Growers Union 
Inc has had a busy year with several 
activities and initiatives aimed at 
assisting local growers. 
In preparation for the 
upcoming season branch 
members visited Sunbeam 
Foods’ processing plant 
at Irymple and toured the 
factory last November. 
An informative discussion 
with Sunbeam staff on 
contaminant levels, market 
requirements and overseas 
competition followed.
Farm safety is a concern for all 

growers and in December MADEC was 
asked to conduct a fi rst aid course for 
Merbein growers. This theme continued 
into the new year when the committee 
invited Occupational Health and Safety 
(OH&S) Consultant Michael Robinson to 
discuss OH&S issues and to give some 
guidance as to what growers in the dried 
grape industry need to do to meet Work 
Cover requirements.
Widespread concern about the long 
term effects of the proposed toxic waste 
dump at Nowingi led the committee to 
take action. Growers’ disapproval of the 
proposed location was expressed in a 
written, and later verbal, presentation to 
the planing panel investigating the toxic 
waste dump.
Merbein growers wanting to discuss 
issues such as these that affect the 
production of dried grapes are urged to 
come to the monthly branch meetings. 
A proactive committee consisting of 12 
members ensures necessary action is 
taken to highlight grower issues and 
concerns to the relevant parties. 
Most recently the Merbein branch 
committee gained support for a motion 
at the last Australian Dried Fruits 
Association (ADFA) Federal Council 
Meeting that the ADFA endorses the 
continuation of the ADFA/Sunbeam 
Consultative Committee. The motion 

Growers interested in the latest technology 
gather at the Red Cliffs branch grower day.

The Merbein branch committee (from left): Cos Dichiera, Larry Dichiera, 
Stephen Bennett, Richard Wells, Ivan Shaw, Jim Miller, Andrew Hudson, 
Malcolm Bennett, Richard Appleby and Matthew Duda. 

For the fi rst time since the Vietnam 
war, Californian Raisins are back in 
the feeding programs of the United 
States (US) military, thanks to efforts of 
the California Raisin Marketing Board 
(CRMB).
Californian Raisins are included in 19 
military MRE’s (Meals Ready to Eat) in 
addition to other food items served to 
troops in the fi eld and garrison camps.
All products used by the military must 
have a shelf life of three years at 26.6°C, 
according to Tom Payne, Military Foods 
Consultant to the CRMB. Products 
developed for the armed services 
must be extremely shelf stable, require 
special packaging and command the 
highest quality. Food items must provide 
substantial nourishment and energy 
needed by today’s warrior. The armed 
forces are discovering California Raisins 
are the perfect ingredient!

Californian Raisins are utilised in 
raisin/nut mixes, energy bars, cookies 
and raisin packs. In addition to MRE’s 
Californian Raisins are a staple in 
‘Humanitarian Packs’ airdropped 
into combat theatres of Afghanistan, 
Kurdistan, and other war and disaster 
zones around the world. California 
raisins are integrated into new areas of 
the military feeding program including 
special meals such as Kosher and 
Halal menus, special diet foods, cold 
weather rations and specialty items for 
emergency situations such as the ‘man-
overboard’ ration of the US Navy.

How is this all developing?
According to Mr Payne: “The CRMB has 
been building relationships with the US 
military for years. We attend meetings, 
listen to the needs and then come back 
with solutions.” 
The military relies on suppliers such as 

the raisin industry to perform the initial 
research and concept development. 
When a concept passes army tests, 
specifi cations are drafted and the armed 
forces procure ingredients through 
a prime vendor system. All products 
sourced by the military must be of US 
origin according to federal law.
What’s new? 
There are ten additional raisin items on 
the drawing board including foods for the 
National Guard training, desert warfare 
foods, and long-range recon rations. 
With current troop deployments around 
the globe, the military food market is 
expected to prosper for years to come.
Article taken from the CRMB website: www.
calraisins.org/about/purchases/

Editor’s note: This article is food for thought 
and could be an opportunity worth exploring 
to expand our own dried grape industry.

Californian raisins join the armed forces

Branch News
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Representatives of avocado, table 
grape, olive and sub-tropical industries 
attended the annual Codex Australia 
Industry Stakeholder Forum held in 
Brisbane on 3 August, 2006.
The Codex Alimentarius Commission 
(Codex) is a joint program of the 
United Nation’s Food and Agriculture 
Organisation (FAO) and the World 
Health Organisation (WHO). 
Codex objectives are to protect 
consumer health; promote fair practices 
in the food trade; and promote 
coordination of all standards work 
undertaken by international government 
and non-government agencies. These 
objectives are achieved by developing 
international food standards. Guidelines, 
codes of practice, principles and 
recommendations, which are collectively 
called ‘norms’ are published as the 
Codex Alimentarius or ‘food code’.  

The annual Codex Australia Industry 
Stakeholder Forum is held to inform 
stakeholders of developments in 
program and to seek feedback to 
pass onto the up coming world Codex 
conference.
Numerous issues of interest to 
horticulture arose including new work 
on anti-microbial resistance, the fruit 
and vegetable standards (AH05016), 
traceability principles, food safety and 
trade policy, food additives such as fruit 
waxes, international maximum residue 
limits (MRLs) and government/industry 
partnerships. 
HAL involvement with the Codex 
Committee on Pesticide Residues, 
through Kevin Bodnurak, was highlighted 
and well regarded.
Australian Olive Association President 
Paul Miller presented the main case 
study which addressed technical issues 

in the Codex standard for quality 
parameters for olive oil. Convincing the 
European committee members of the 
issues associated with regional/climatic 
variation has been a long and diffi cult 
process for the Australian industry, but 
a well argued, scientifi cally-based case 
has prevailed. 
The apple industry currently has a 
similar issue that HAL is addressing. 
The key message for industry from Mr 
Miller was to keep an eye on the Codex 
agenda and to get involved early if an 
issue appears. Arguments contrary to 
other Codex members must be well 
presented and factual. 
Contact: Richard Bennett
Portfolio Manager - QA & food safety
Horticulture Australia Limited
Tel: (03) 5825 3753 or 0429 329 731

Email: richard.bennett@horticulture.com.au

Codex Australia Industry Stakeholder Forum

New options for the control of mites are 
now available to table grape growers. 
Until now, mite management has been 
problematic for table grape growers, 
mainly due to a lack of suitable miticide 
solutions. Consequently, the problems 
caused by unchecked mite infestations 
have had varying detrimental effects on 
table grape production, causing losses in 
yield and or quality.
A better outcome for growers had to be 
found. 
To address this situation Horticulture 
Australia Limited (HAL) and the 
Australian Table Grape Association 
(ATGA) sought to gain access to a wider 
range of mite control options. 
Accordingly, minor-use permit 
applications for Torque® and Acramite®, 
previously identifi ed as necessary by the 
industry, were prepared and submitted to 

the Australian Pesticides and Veterinary 
Medicines Authority (APVMA) in 
December 2005.  
Approvals were obtained for the two 
miticides in June of this year (PER9083 
for Torque® and PER9084 for 
Acramite®), allowing their use in table 
grapes till March 2011. 
This allows table grape growers to 
use the miticides for the next fi ve 
years, provided they abide by the 
requirements of the permits as listed in 
table 1. 
Growers should also check for and 
adhere to any additional conditions 
that might be indicated on the 
respective product labels. 
Copies of the permits can be 
downloaded from the APVMA website 
at: 

Solutions now available for table grape mite problems
http://permits.apvma.gov.au/PER9084.PDF
http://permits.apvma.gov.au/PER9083.PDF 
Contact: Kevin Bodnaruk

AKC Consulting Pty Ltd

Tel: (02) 9499 3833

Email: akc_con@zip.com.au

Permit
No.

Active
ingredient

Trade 
Name

Problem Withholding
period

Conditions

PER9083 fenbutatin
oxide

Torque Rust mites
(Calpitrimerus

vitis) and

Two-spotted
mites

(Tetranychus
Urticae)

20-40
mL/100L

Maximum of 
one

application
per season

PER9084 bifenazate Acramite

Rate

14 days

14 daysTwo-spotted
mites

(Tetranychus
Urticae)

65
mL/100L

Maximum of 
one

application
per season

Rural Finance goes Interstate

Ballarat (03) 5334 4511
Bendigo (03) 5448 2600
Colac (03) 5232 2680
Horsham (03) 5381 0052

Leongatha (03) 5662 5910
Mildura (03) 5023 3025
Shepparton (03) 5821 2655
Swan Hill (03) 5032 9900

Traralgon (03) 5176 1761
Warrnambool (03) 5562 9611
Wodonga (02) 6056 9063
www.ruralfinance.com.au

Paul Gontier, Rural Finance Mildura, visits Ross MacIntosh on-farm.

Rural Finance are now proudly servicing a
wider geographical base by extending finance
to interstate farmers whose proximity
to Victoria facilitates participation in our
State’s regional economy. 

• Local on-farm assessments
• Local rural knowledge
• Local personalised service
• Local loan approvals and settlements

Rural Finance –
it’s who we are and what we do. hm
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■ Supply chain improvements
■ Removal of regulatory impediments and 

costs
These opportunities should be developed 
with reference to the current horticultural 
production systems, that is, table grapes, 
dried fruit, wine grapes, citrus, other tree 
crops, and vegetables.
The report will identify short term (within 
two years), medium term (within fi ve years) 
and long term (greater than fi ve years) 
opportunities.

Progress
The Horticultural Task Force continues to 
press the case for short term assistance to 
growers.
It is also proceeding with implementing each 
of the above projects aiming to complete the 
projects by the end of November 2006.
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The Federal Government has provided 
funding for a number of new projects that 
will provide potentially useful information for 
growers and provide a solid basis to support 
industry requests for improved assistance 
measures.
As reported in previous editions, lower farm 
gate prices in the Sunraysia district and 
widespread concern about industry and 
individual grower viability resulted in the 
Mildura Rural City Council (MRCC) and 
Wentworth Shire working with industries and 
instigating studies to better understand the 
fi nancial impacts and to identify strategies to 
improve the regional outlook. 
In March 2006, Bendigo based consultant 
RMCG completed an economic sustainability 
study for the Mildura horticulture region. 
While MRCC used the report to lobby 
for government assistance, the Federal 

Government advised that emergency 
assistance was not available from current 
funding programs. However, funding 
assistance was provided for the projects 
detailed below.
A Regional Horticultural Task Force has 
been set up with representatives from 
the local horticultural industries – dried 
fruits, table grapes, winegrapes and citrus 
– MRCC, Wentworth Shire, Sunraysia Rural 
Counselling Service, Victorian Farmers 
Federation (VFF) and representatives from 
South Australia and NSW. 
The aim of the task force is to provide 
leadership in relation to action on the 
recommendations contained in the original 
RMCG study
The task force is supported by a Horticultural 
Steering Committee, which guides the 
development and implementation of projects.
During July and August a number of meetings 
were held to develop and commission the 
DAFF projects. Charles Thompson, from 
RMCG has been appointed as Coordinator of 
the projects which are outlined below.

Project details
Sustainable enterprises for horticultural 
properties
The purpose of this project is to provide 
information that will assist growers and 
their service providers to better manage the 
impacts of the downturn in horticultural prices. 
This may mean providing improved market 
intelligence for growers and better information 
on sustainable business characteristics.
Information also needs to be imparted 
to service providers who can assist in 
the adjustment and recovery process 
through facilitating property amalgamation, 
rehabilitation of irrigation supply systems, 
farmbis and other training.
The project is looking at producing a 

projection of market trends for horticultural 
industries of winegrapes, citrus, table grapes 
and dried fruit. This includes an analysis of 
risks and challenges facing these industries.
It will also compile information on the fi nancial 
performance in each of the horticultural 
industries by surveying growers. The survey 
will be undertaken by the Australian Bureau 
of Agriculture and Resource Economics 
(ABARE) and aims to compare the 
characteristics of businesses that are high 
fi nancial performers businesses with low 
fi nancial performers. 
Industry collaboration – options to achieve 
economies of scale for horticulturists
The objective of this study is to identify and 
develop business strategies for horticultural 
properties to achieve better economies of 
scale and a lower cost of production.
The outputs will include a series of templates 
or business models/frameworks that 
horticulturists can adopt to achieve better 
business performance. The templates will be 
accompanied with practical case studies of 
how the template can be applied. 
The business risk and opportunity provided by 
adoption of these models will be described.
The types of templates required will need to 
cover the following situations:
■ Leasing of vineyard and orchard, 

including buildings and yard
■ Use of contractors
■ Machinery sharing
■ Labour sharing
■ Irrigation infrastructure sharing
■ Joint procurement of commonly used 

inputs
■ Joint marketing of products
■ Joint service purchasing e.g. contractors 

and consultants
■ Joint marketing research on agronomic 

research
■ Joint redevelopment initiatives
Scoping, value adding and regional 
diversifi cation
This project will identify and collate relevant 
work regarding the opportunities for Mildura 
horticulture to reduce the regional cost of 
production, value add, diversify, improve 
supply chain and remove regulatory 
impediments and cost.
This project aims to identify new opportunities 
to improve competitiveness for the 
horticultural industry and its supply chain.
There has been a range of national, industry 
and regional studies completed that will need 
to be collated. Specifi c opportunities that are 
most relevant, and with the greatest chance 
of success in the Mildura horticultural region 
and similar horticultural regions (Swan Hill, 
Riverland and Riverina), will be identifi ed.
The opportunities could include, but not be 
limited to:
■ Reducing regional cost of production, eg. 

development of shared infrastructure and 
services across industries

■ Value adding, eg. processing, packing etc
■ Regional diversifi cation (new horticultural 

industries)

Sunraysia growers may benefi t from Federal funded 
projects

“Information also needs 
to be imparted to service 
providers who can assist 

in the adjustment and 
recovery process” The Steering Committee set up by 

Mildura Horticultural Task Force to guide 
the development and implementation of 
the Department of Agriculture Fisheries 
and Forestry (DAFF) projects has 
recently advised the Federal Minister for 
Agriculture, Peter McGauran that there is 
a need for both short-term and long-term 
industry assistance.
The Steering Committee confi rmed that:
■ The current downturn in horticultural 

prices is having a major impact on 
our industries, and 

■ The downturn is greater than many 
viable businesses are able to adjust 
to, and there is a risk of losing 
valuable skills that will be needed for 
recovery.

While welcoming the $500,000 
allocated by the Federal Government, 
the committee has asked the Federal 
Government to reconsider requests for 
short-term assistance. This can be via:
■ Improved access to AAA program 

farm help. The committee would 
like to see the ability to access this 
program more than once and for 
longer than 12 months; and easier 
access to the farm exit package 
with a signifi cant increase in the exit 
package payment. We believe the 
lower fl exibility and longer lead times 
to full production that are a feature of 
permanent horticultural crops justify 
these changes.

■ Readjustment assistance for viable 
farms. The committee would like 
to see improved access to grant 
programs for growers, who are 
viable in the long term, to invest in 
technology and business innovations.

■ Better access to profi table markets. 
Continued effort to gain timely 
access to new markets remains very 
important for our region’s recovery.

Regional Task Force 
continues to press for 

assistance
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As dried grape growers are doing it tough, 
but the industry is focusing its energy on 
identifying new marketing initiatives that help 
improve the industry’s prospects.

The Australian Dried Fruits Association 
(ADFA) has a challenging job ahead as it 
attempts to deal with a range of marketing 
issues including those related to Sunbeam 
Foods’ decision not to renew Currant 
contracts as they expire. 

As part of the increased focus on marketing 
issues, ADFA hosted a Marketing Forum on 
26-27 June, 2006 in Mildura. The aim of the 
forum was to identify marketing strategies 
and/or projects to help to lift profi tability of 
both the growing and processing sectors of 
the industry, and to build trust, confi dence and 
a sense of common purpose.

In particular, the forum aimed to identify 
marketing initiatives for commercial 
consideration by Sunbeam Foods, Clyne 
Foods, or other entrants, and potential 
projects to be funded by the Federal Industry 
Partnership Program, Marketing levies, 
Industry Trusts or ADFA.

ADFA General Manager Phil Chidgzey said 
the forum had provided a number of benefi ts.

“The speakers gave an insight into the 
global market place and the issues 
confronting horticulture and the dried 
drape industry. Then, by opening the 
doors on communication between growers 
and processors we all gained a better 
understanding of the position the other sector 
faces.

“With this information in mind we were able to 
establish a list of potential project concepts or 
initiatives to be further investigated,” he said.

 Some of the topics identifi ed as potential 
marketing projects included:

■ The need for better market information to 
assist planning eg sales, trends etc

■ Differentiating Australian dried grapes 

■ The need for improved communication 
between processors and growers 

■ New products for market growth 

■ Quality of fruit in domestic packs 

■ Aligning the payment system with market 
requirements

■ Identifying new markets and fi nding 
customers for Australian fruit

■ Using good news stories to promote the 
industry to consumers 

■ The need to lift grower confi dence in 
future marketing opportunities

■ Promote research into better use of raw 
materials for new products 

■ Market’s expectations of producers 

■ Developing promotional aspects of 
dried grape production systems and QA 
programs

■ Dried fruit for food assembly

■ Small-scale trial/test marketing of new 
products 

■ To see vibrant, adaptive industries in rural 
communities

■ Identifying what’s special about Australian 
product? 

■   Customer focused whole of chain 
assurance 

The topic list suggests that forum participants 
see potential marketing projects being 
focussed in the following areas: Developing 
new products for market growth; developing 
new markets; researching new uses; 
improving market intelligence – for better 
planning; improving market research; 
increased focus on product differentiation; 
improving communication between growers 
and processor/marketers and assessing 
marketing strategies to compete with imports. 

IPP - marketing projects
In March 2006, the Federal Minister for 
Agriculture, Peter McGauran announced that 
$200,000 in Industry Partnerships Program 
(IPP) funding had been allocated to the dried 
grape industry. He stated that the funds were 
to be used:

■ To identify and address current and 
emerging threats. 

■ To enable the industry to analyse current 
market arrangements, identify new trade 
openings and develop co-ordinated 
strategies for a secure and sustainable 
future. 

■ Assist the industry to better understand 
emerging markets and develop stronger 
relationships across the supply chain. 

The project would build on the outcomes 
of the consumer research study that was 
conducted under the initial Dried Fruit 
Industry Partnership Project. 

Early ADFA discussions with offi cers of the 
Federal Department of Agriculture, Fisheries 
and Forestry (DAFF) identifi ed a range of 
possible project activities. However, before 
fi nalising a position on the use of the Federal 
IPP funds, the ADFA decided that it would 
be preferable to go ahead with the Marketing 
Forum.

Under the ADFA – DAFF Funding Agreement, 
a steering committee will determine an 
industry-driven Workplan that outlines the 
project activities to be undertaken for the 
remainder of the IPP project, taking into 
consideration the outcomes from the ADFA 
Marketing Forum. 

The Workplan needs to be approved by the 
steering committee and the Manager of 
DAFF’s Industry Partnerships Program. This 
IPP project must be fi nalised by 23 June, 
2007. 

ADFA is currently fi nalising membership of 
the steering committee in consultation with 
DAFF and expects the Workplan to also be 
fi nalised shortly.

Marketing forum gives direction

Currant growers given glimmer of hope
The Australian Dried Fruits Association (ADFA) has sought to give Australian Currant 
growers some hope for the future by agreeing to develop a coordinated industry proposal 
aimed at increasing export sales of Currants and ensuring growers have an outlet for their 
fruit.
Global markets are oversupplied with Currants and this has forced market prices down. 
As a result Sunbeam Foods has advised growers that the company is not going to renew 
contracts that expire and is unlikely to buy non-contracted Currants in 2007.
Clyne Foods advised the ADFA Board that they were already operating at near full capacity 
and were unlikely to increase their Currant intake signifi cantly. 
Australian Dried Fruits Association (ADFA) General Manager Phil Chidgzey said the 
immediate situation had caused widespread concern within the dried grape industry with 
some growers threatening to pull vines and cease Currant production altogether.
He said industry needed to develop a plan of action as a matter of urgency. 
At an ADFA Board meeting on 17 August, 2006 it was agreed that an industry proposal 
aimed at facilitating increased export sales of Currants over the next two to three years 
should be formulated as soon as possible.
“The proposal will aim to fi nd a way through the present diffi cult market conditions by 
enabling surplus Currants to be processed and then marketed overseas. Pricing to growers 
from such an export pool arrangement  would probably be on a net realisation basis,” Mr 
Chidgzey said.
“The ADFA wants to fi nd an effective solution to what may be a short/medium term Currant 
supply/demand problem and to give growers confi dence to retain their Currant plantings.”
“We will advise Currant growers as soon as possible of the fi nal details of any Currant 
marketing project initiated by the ADFA.”

Greek Currants dumped?
The Board also considered the issue of Greek Currants imports and possible anti-dumping 
application.
ADFA believes that with subsidy payments to Greek growers exceeding € 3300 (more 
than A $ 5,7000) per hectare per annum, production decisions are infl uenced leading to a 
continuing high level of production and exports. 
Ultimately Australian growers are adversely affected by ongoing cheap imports into Australia.
The Board agreed to seek professional advice on this matter so that they can make an 
informed decision on the merits of pursuing anti-dumping action.
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grower profi le

The prospect of developing up to 20 
hectares a year of new vines or potatoes 
isn’t something many growers would relish, 
particularly when the development has been 
going on at that rate for 10 years or more.

But there’s nothing young Euston grower 
Drew Gorman loves more than seeing a new 
area of land come into production.

“Once you start, you get pretty good at 
developing new production,” Drew said.

“We have been in constant development of 
10, 20 even 32 hectares one year, for the past 
10 years and it is amazing what you can do 
when you put your mind to it,” he said.

The 606ha Gorman property, East of Euston, 
now comprises 61ha of dried grapes, 93ha of 
winegrapes and 121ha of potatoes.

But it wasn’t always so. Tony and Kathy 
Gorman started out with a portion of the 
family’s dry-land wheat, sheep and cattle 
property – their holding too small to be viable, 
and the returns of the commodity mix too 
unpredictable.

“Mum and Dad started with a lot of bare dirt. 
Dad could make OK money with what he had 
then, but he thought he needed to do better. 
He began growing potatoes 18 years ago, 
then winegrapes 12 years ago.”

And it was the lure of diversifi cation and 
development that drove 32-year-old Drew 
and his parents to move into the dried grape 
industry in 2000.

“We were always looking for somewhere else 
to spread the risk, to put more eggs in more 
baskets,” he said.

“We now have 40ha of H5 Sultanas, 

18ha of Sunmuscat and 2ha of Shirana 
– a cross between Shiraz and Sultana. The 
Shirana haven’t been as good as they could 
have been and in hindsight, we probably 
should have left it at 20ha Sunmuscat 
instead.”

Drew admitted the step into the dried grape 
industry had been a steep learning curve.

“The dried fruit, as with all our farming 
operations, is as mechanised as we can make 
it,” he said.

“But it was initially much more challenging 
than winegrapes or potatoes.

“It is state of the art of the trellis – we are 
all under Swingarm. When you start out you 
have no idea of how it works, or why it works,” 
he said.

“The startup costs were phenomenal, but they 
are with every new area you develop in any 
industry.

“You need to be able to accurately assess the 
cost and calculate your returns and assess 
the viability over the longer-term.

“On a property this size we needed our own 
harvester and our own wetting machine 
because at critical times of year we don’t want 
to be waiting around for someone else to get 
in and do it.

“We learn by looking at other people’s ideas 
and have modifi ed or moulded them to 
suit our situation. We have also 
created a few of our own.”

Drew said the 

Diversity the key to longevity

Drew inspecting canes in his patch of 
Sultanas on Swingarm trellis

property was based on a 3.6 metre row, in 
preference to the standard 3m or 3.3m rows.

“We’ve implemented bigger headlands and 
bigger rows, so we can use bigger machinery.

“All the standard machines we use around the 
property, tractors and the like, are used for all 
three operations – the winegrapes, potatoes 
and dried grapes.

“That has also meant we have been able 
to develop and operate modifi ed and more 
effi cient mechanised equipment.

“We bought a second-hand tanker that holds 
30,000 litres and purchased a double-row 
wetting machine that allows one person to 
cover 8ha in a 12-hour day. That compares to 
probably a standard single-row wetter, about 
two or 4ha in a day.

“When we were developing the place a lot of 
people said we didn’t need the extra width in 
the rows, but thank goodness we did it that 
way, because it makes our job a lot easier.”

Drew said the family had put on hold any 
further dried grape developments, pending 
an improvement in prices.
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“I think there’s a lot more potential in the 
industry than is being realised at the moment.

“We are so dependent on what is happening 
in foreign markets, and I think that is where, 
as an industry, we have to take control.

“We always aim to produce the best quality 
we can and we have generally found if you 
can maintain quality you can generally 
maintain contracts.

“If you look after the people you are 
supplying, they generally will do the same.”

The diversifi cation aspect of the dried grapes 
has been good, but of course it has put a 
bigger burden on the operation.

“They (dried grapes) are a lot more work than 
potatoes or winegrapes, but our philosophy 
is that anything you grow will respond if you 
water and feed them right.”

Drew said the family’s dried grape operation 

had come into full production as winegrape 
prices began to slide.

“In hindsight there is no way you would 
ever do it if you didn’t have good winegrape 
contracts because there are phenomenal 
startup costs.”

He said dried grape prices were lower than 
ideal, but he has continued confi dence in the 
industry.

“Our rule has been not to go into anything 
unless we have contracts – everything here 
is contracted because we have to have some 
idea what our returns are going to be.

“The money is not great. If prices were $1700 
and above, rather than current prices, that 
would probably make the sums look better.”

Drew said the family had not been tempted 
by the big money corporate players were 
spending on purchasing properties between 

Swan Hill and Robinvale and developing 
them.

“There is talk of some fairly big sums being 
offered, but it would take more than a bit of 
money to move us,” he said.

“We put a lot of blood, sweat and tears into 
what we do, and not only us, but the six 
permanent staff we have as well; you invest a 
lot more than cash.

“It is more than just producing a product, you 
put your heart and soul into it,” he said.

Mechanisation has been a key element on the Gorman property. Drew is shown here next their double sided wetting machine.

Dried fruit plantings on the Gorman property.
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More than 80 table grape growers, wholesale 
partners, retail representatives and other 
industry guests heard the brightest ideas 
from a range of horticulture industries at the 
GrapeConnect Conference in Brisbane last 
month. Investigating the theme, Profi table 
horticulture, smart marketing, the conference 
drew on the successful marketing lessons 
of diverse horticulture industries such as 
pineapples, bananas, apples and avocados.

Speakers were invited to cover a range of 
topics that had relevance to issues currently 
being faced by the table grape industry, 
such as the introduction of product quality 
programs, increasing requirements for 
promotional and branding initiatives, the 
changing face of supply chain relationships 
and innovation in the management of ever 
changing supply and demand on the domestic 
market.

Pinata Marketing Managing Director Gavin 
Scurr was the fi rst speaker and described 
how he transformed the family pineapple 
farming operation into a vertically integrated 
operation. 

Mr Scurr stressed the importance of 
proactively addressing change when faced 
with an uncertain future. 

As a supplier of pineapple for canning, 
Mr Scurr and his brother were concerned 
about increasing imports of processed 
pineapple. They planned signifi cant changes 
to their business by clearly identifying and 
strengthening the resources and business 
acumen that they believed could give them a 
competitive advantage over other suppliers on 
the domestic market. 

Pinata Marketing now produces and markets 
fresh pineapples, strawberries and Honey 
Gold mangoes from numerous properties 
within Australia. 

The company’s mission statement ‘Reliability 
in fruit’ applies to all aspects of the business. 
Detailed specifi cs of picking and packing are 
documented along with machinery operation 
and transport logistics for all persons involved 

in producing and delivering 
fruit to market. 

Detailed agreements 
between Pinata Marketing 
and their supply chain 
partners encourage positive 
business relationships 
and product quality goals 
to be met. Two examples 
of this include negotiated 
performance indicators 
with freight companies with 
regard to transport times 
and product temperatures, 
and the pooling of returns 
to the few mango suppliers 
within each production 
region to encourage 

positive production benchmarking between 
the growers, resulting in the supply of more 
consistent and better quality product from 
each group.

Paying for quality
Quality is a key criteria in determining 
whether or nor a consumer will buy a 
particular product, and is an issue the table 
grape industry has been grappling with in 
recent years.

Doug Jones from Golden Circle described 
how his company had tackled the problem 
and found a solution that benefi ted all parties. 
Golden Circle has a quality-based payment 
program which provides increased returns 
to growers who supply fruit that exceed set 
quality standards.

High brix levels and a low nitrate 
concentration are preferred for processing, 
so these are two parameters included in the 
incentive-based returns.

Accurate information on forecast harvest 
volumes was also seen as valuable enabling 
casual staff at the processing plant to 
be managed more effectively, and thus 
something the processor was willing to pay 
for.

Supply chain management
Supply planning based on lessons in the 
avocado industry was the subject of an 
address given by 
Avocado Australia’s 
Chief Executive Offi cer, 
Antony Allen. 

The majority of 
Australian avocado 
producers and New 
Zealand importers use 
an innovative computer 
program called Infocado 
to forecast and report on 
dispatches throughout 
Australia. 

Infocado is an internet 

based system that requires about 15 minutes 
use each week to keep up to date. The data 
collected is aggregated and provided in a 
range of consolidated reports on a weekly 
basis to users.

Avocado harvest and ripening processes 
allow growers some degree of control over 
the supply of avocados. By utilising the 
Infocado reports individual packhouses and 
grower packers are able to make better 
informed management and marketing 
decisions, and enable industry to smooth 
out the peaks and troughs in volumes of fruit 
coming on to the market. 

Category management
The shift in horticulture from supply driven 
to demand driven has seen a greater focus 
on providing products that consumers 
want. Integrow Business Manager Shane 
Quinn discussed the critical success 
factors in supplying a major supermarket 
to help growers meet changing consumer 
requirements. 

Mr Quinn said the important aspect of 
category management was to understand 
the role each fruit type played to consumers. 
Aspects of pricing, positioning and 
merchandising within stores was then directly 
related to each type of product. 

He described how the Tesco supermarket 
chain separated consumers into upmarket 
(24%), mid-market (53%) and less affl uent 
(23%) segments, and again into further niche 
groups based on drivers such as healthy 
(17%), convenience (9%) and price sensitive 
(16%). He said successful category managers 
then researched each of these segments and 
delivered relevant strategies for supplying and 
promoting products to that segment. 

Branding
Batlow Fruit Cooperative (BFC) General 
Manager Peter Power and Australia Fruit 
& Vegetable Marketing Principal John 
Christopoulos discussed the history of the 
BFC in NSW and their progressive marketing 
initiatives. They explained the efforts and 
investment required in developing a strong 
horticultural brand, and highlighted some of t

Conference connects growers with 
industry leaders

Tony Schaivon of All About Fruit at New Farm talks to 
conference delegates about the current needs and trends of 
consumers in purchasing fruit lines.

Roger Barnes (IGA/Action Produce Warehouse and Distribution 
Manager) takes conference delegates through the unloading, coll store 
and dispatch processes at the Brisbane IGA/Action distribution centre.
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he current challenges being faced by a niche 
marketing group with a strong emphasis on 
quality and branding. 

Mr Power said BFC had undergone a 
signifi cant, but necessary shift over the 
past few years. This has included new rules 
and conditions in fruit supply and a true 
planning and systems focus to all aspects 
of the business. As part of the changes BFC 
identifi ed true marketing partners with similar 
goals and objectives, introduced leading 
technologies and transparency in marketing 
with member access to real time data, and 
entered into forward marketing arrangements. 

Mr Christopoulos presented some examples 
of their sizeable investment in promotional 
activities which are linked to their business 
direction. He portrayed the commitment and 
passion the new BFC team has for achieving 
their objectives in partnership with their 
key buyers, including Sydney independent 
retailers and their communities. 

Making promotion work
The banana industry’s promotional 
endeavours have historically constituted 
the largest investment in fruit and vegetable 
advertising in Australia. Funded by voluntary 
contributions from growers and wholesale 
partners, the promotion campaign has been 
extremely successful and has had the general 

public buying bananas and singing the catchy 
jingle ‘Make those bodies sing’. 

Australian Banana Promotions Company 
Chief Executive Offi cer Craig Allen discussed 
the long running success of the banana 
industry’s promotional campaigns. He told 
how core themes were developed and the 
messages presented to consumers through 
radio and television advertising.

He said that whilst it was imperative to 
have signifi cant levels of investment in 
advertising campaigns, there were smart 
ways of boosting product promotion through 
clever public relations activities. He cited 
examples of product placement on television 
programs and the use of events 
or nutritional research to generate 
numerous print media articles. 
The banana industry has invested 
in nutritional research, sponsored 
key athletic events and formed 
linkages with school children as 
part of an ongoing commitment to 
public relations.

The banana industry has been 
relentless in positioning bananas 
as Australia’s favourite fruit and 
continues despite the effects 
of Cyclone Larry. Currently 
promoting a ‘countdown’ to 
bananas being back on the 

shelves throughout national print media, Mr 
Allen’s presentation illustrated the importance 
of having long term plans for promotions and 
the need to constantly build the profi le and 
the personality of the product in consumer’s 
minds.

The GrapeConnect network of early season 
table grape growers and wholesale partners 
was initiated in 2003 with a charter to improve 
the eating quality of early season white 
grapes and drive the demand for the category. 
Three years on, the group has largely tackled 
the issue of immature fruit, but is not short of 
ideas on further industry action required to 
continue to build better business prospects.

GrapeConnect wholesale partner Noel Greenhalgh of RW 
Pascoe talks to John Biggs (Matilda Maid), Peter Haslem 
(Sandylands Vineyards) and Andy Mead (Timbercorp) about 
current Californian Flame Seedless imports.

One of the most respected 
labels in the wine industry.
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around the world for cost-effective
control of Powdery Mildew. With
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Sunbeam Update

® Registered trademarks of Cerexagri.

The proven quality sulphur that mixes and
disperses easily.

• No pre-mixing required
• A true and reliable spray suspension
• Now available in an easy to handle 15 kg bag

www.nufarm.com.au 

A master of suspense.
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At the July Australian Dried Fruits Association 
(ADFA) Forum Sunbeam presented its 
views regarding the present commercial 
environment for producing, manufacturing and 
marketing dried fruit.

A common theme throughout the forum 
was the pressures on the various sectors of 
Australian food producing industries. This 
is expressed in depth in a recently released 
paper titled ‘Creating our Future: Agriculture 
and Food Policy for the Next Generation’ 
written by the Federal Government’s 
Agriculture and Food Policy Reference 
Group. It is well worth reading at www.
agfoodgroup.gov.au.

Sunbeam acknowledged that some 
growers would fi nd the present lower 
prices unsustainable, but there would be 
opportunities for those who confronted the 
challenges, especially declining terms of 
trade. 

However, the upside is that retail sales 
within the dried fruit category continue to 
climb. As one of the top two fastest growing 

categories, dried fruit retail sales exceed $180 
million annually. The Sunbeam and Angas 
Park brands are driving much of the sales 
growth through carefully targeted marketing 
programs and development of new products. 

In addition, the industrial or bulk sales area 
has also been performing to plan as some 
major end users convert from imports to 

competitively priced Australian product. 

It is also worth noting that additional Sultana 
exports could have been possible if fruit 
grades had suited, but generally sale prices 
achieved realistic premiums. 

The outlook for sultana is mixed as the 
Turkish 2006 crop looks to be quite large 

and the Australian dollar remains around 
US$0.75.Against this are good sales with 
present pricing and we are now seeking to 
renew and expand our volume of contracted 
Sultana.

The situation for Currants is very diffi cult as 
we are oversupplied in a very soft market. 
Consequently we are not renewing Currant 
contracts and the price outlook is depressed. 
We are endeavouring to seek some strategy 
to alleviate the impact of this action in 
conjunction with the ADFA.

Sunmuscats are being supplied to larger 
bulk customers, but we require another 12 
months to monitor how they are perceived by 
other customers when compared to Sultana. 
At present we are renewing contracts and 
considering further supply arrangements.

Raisins are consistent and we can add more 
contracted tonnage. 

Organic vine fruit is an emerging area of 
sales opportunity and we will contract suitable 
varieties.

Sunbeam states its case for coming season 

“...the upside is that 
retail sales within the 

dried fruit category 
continue to climb”
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The requirement for high health status vines 
as the basis for property development or 
re-development has never been more vital to 
the continued prosperity of growers. During 
these challenging times, it makes little sense 
to spend good money on replanting or top 
working if the material used is of unknown, or 
of inferior quality. 

While the result of a poor decision may not 
be immediately evident, symptoms of poor 
vine health and in some cases incompatibility 
can soon become evident. The end result can 
be poor vigour and production levels, and in 
extreme cases vine death.

In the mid 1980s vine improvement groups 
were established throughout Australia 
in response to the need to produce and 
distribute high health vines from a known 
mother vine or source area.

Growers’ increasing demand for improved 
and disease tested vines from nurseries in 
the Sunraysia region was the driving force 
behind the establishment of the Victorian and 
Murray Valley Vine Improvement Association 
(VAMVVIA).

In conjunction with the Victorian Department 
of Agriculture, VAMVVIA established a large 
rootstock source area site between Irymple 
and Red Cliffs using the cleanest available 
vine material available in Australia.

In 2004, VAMVVIA established an additional 
roostock and vinifera source area site at NSW 
Department of Primary Industries’ Dareton 
Research Station.

In addition to its own sites, VAMVVIA 
continues to manage about 80 registered 
source area sites of high health status 
vinifera cultivars in the Sunraysia region and 
throughout southern Victoria. 

Two visual inspections of all source area sites 

are conducted each year from November to 
April as part of VAMVVIA’s quality control 
procedures. Samples are collected from each 
of the sites and tested for grapevine leafroll 
–associated ampelovirus 1; grapevine leafroll 
– associated ampelovirus 3; grapevine virus A 
vitivirus and grapevine fl eck maculavirus, by 
ELISA (Enzyme Immunosorbent Assay). 

Further genetic tests such as PCR 
(Polymerase Chain Reaction) may also be 
conducted to ensure that each variety is true 
to type and free of pest and disease.

Source area sites are deregistered if any of 
the following viruses are detected by ELISA 
or PCR:

■ Grapevine virus A vitivirus and Grapevine 
virus B vitivirus

■ Grapevine fl eck maculavirus

■ Grapevine fan leaf nepovirus

■ Grapevine leafroll - associated 
ampelovirus 1, 3, 5 and 9 and Grapevine 
leafroll - associated closterovirus 2

■ Grapevine rootstock stem lesion 
closterovirus

These viruses have a long term debilitating 
effect on a vine’s performance. 

Bad decisions made in the short term will 
have long term repercussions. When infected 
planting material is used, this can lead to 
reduced yields and quality, but may also result 
in the need to replace vines and areas taken 
out of production. 

Regardless of where vine cuttings or 
rootlings are purchased, growers should ask 
for confi rmation that the material is of the 
highest health status and that cuttings have 
been sourced from sites that are regularly 
inspected and virus tested.

Vine health is important

Virus like symptoms in grapevines.





add their promotional campaign. This 
will include Sydney Markets’ ‘Fresh for 
Kids Program’, Brisbane Markets’ ‘Fresh 
Tastes Program’ and Melbourne Markets’ 
‘Marketfresh Program’. In all Central Markets 
promotional campaigns table grapes will be 
featured as a major emphasis with point of 
sale material, information and brochures 
going to independent retailers and schools.

At the end of the season the effectiveness of 
the campaign will again be evaluated and the 
information used to formulate strategies in 
future campaigns.

Levy Payer Meetings
The ATGA Annual General Meeting (AGM) 
will be held shortly along with levy payer 
meetings. It is anticipated that the meetings 
be held in each grape growing state so that 
all levy payers have the opportunity to attend 
and be informed of the latest developments 
with their national body. 

Information on dates, locations and meeting 
times will be determined in the near future 
and growers will be advised through their 
state delegates or grower associations.
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ATGA Chief Executive’s Report

The table grape 
season has not 
ended on a good 
note for those 
growers who 
export their fruit 
to Asia. 

Many growers are 
receiving claims 
on their fruit from 
their exporters 
and payments to 

growers are being delayed. There is still a lot 
of fruit in coolrooms waiting to be sold and 
with advent of  grapes from the United States 
(US) now in the market place the returns to 
growers are diminishing. 

A national review of the season has indicated 
better returns to most growers compared 
with recent years, but end of season export 
returns have certainly dented any major 
increase returns to growers. 

Some growers still have large volumes of fruit 
in their cool rooms and with demand slowing 
it will take a while for them to move their fruit 

Market access 
There has been mixed news on market 
access and the ATGA continues to work 
closely with Biosecurity Australia to improved 
all aspects of market access for table grapes. 

China has been a priority for the industry and 
a lot of work has been done towards gaining 
access into this potential new market. 

The ATGA embarked on a mission to put 
strategies in place to speed up the process 
of gaining direct access into China. An 
application was formally presented to 
China in 2004, but as late as June 2006 no 
progression on this application had taken 
place. 

The ATGA sent a delegation to China in 
June this year to make themselves known 
to the Chinese and to see what they could 
do as the peak industry body to help speed 
up the process. The visit was very benefi cial 
and gained an immediate reaction with the 
Chinese offi cials looking at the pest and 
disease list presented to them three years 
ago. They responded to this list, issuing their 
concerns at the recent bilateral negotiations. 

The ATGA will now work through those 
concerns with Biosecurity Australia in the 
hope of presenting relevant measures and 
controls that satisfy the Chinese. If agreed 

then a Pest Risk Analysis will be developed 
on the way to achieving a protocol. 

The news with Indonesia is not as promising. 

Changes to Indonesia’s phytosanitary 
requirements for table grapes make 
it very diffi cult to export quality fruit to 
them. Biosecurity Australia is in constant 
negotiations with Indonesia in an endeavour 
to achieve a workable solution for both 
countries. 

Recent bilateral negotiations with the US 
saw a request to drop pre-shipment methyl 
bromide treatment of US table grapes 
entering Australia. 

The US has requested this action for the past 
four years and as there has been no detection 
of any pest or disease on the shipments 
Biosecurity Australia has advised that 
technically there are no scientifi c grounds on 
which to further oppose the US request. The 
paperwork still needs to be completed, but 
eventually the treatment will be stopped. 

Promotion
The Promotions Committee of the Australian 
Table Grape Association (ATGA), in 
conjunction with the Industry Advisory 
Committee (IAC), has now signed off on the 
up-coming season’s promotional campaign. 

We will again launch the season in November 
to coincide with fruit from northern production 
regions coming onto the market. 

Steve ‘the Grape Guy’ Spalding – an extreme 
grape catcher attempting to break the world 
record for speed catching grapes – will launch 
the season. It is hoped that this event will get 
national coverage on prime television as well 
as create a lot of publicity. 

Bus and tram advertising proved to be very 
successful last season and will be repeated 
in Brisbane, Sydney and Melbourne with 
complimentary spot radio advertising. 

Public relation advertising will continue and 
new graphics are being produced to freshen 
up our image. 

Promotion will also be done in conjunction 
with the major wholesale markets to value 

Market access on the agenda

“China has been a 
priority....a lot of work has 
been done towards gaining 

access”

In a recent issue of The Vine (July/

August 2006), a research report on berry 

collapse in table grapes was published 

which featured several images of berries 

longitudinally sectioned and stained to 

identify viable cells. These images were 

kindly collected by Jo Tilbrook of The 

University of Adelaide using a method 

developed as part of her PhD project. 

The authors of the report inadvertently 

used these images without due 

acknowledgement of The University 

of Adelaide and Ms Tilbrook’s input, 

and without seeking the university’s 

clearance. 

The authors apologise for this oversight.

Addendum to 
Berry Collapse 

Report

ATGA CEO, Jeff Scott
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Managed investment schemes
That the ADFA assist the current membership 
base by discouraging at every opportunity, 
investment companies from setting up rural 
development schemes for the purposes of 
deriving tax benefi ts.
At a meeting on 17 August, 2006 the Board 
considered this matter and agreed that 
the ADFA will actively oppose managed 
investment schemes (MIS) at national level 
through National Farmers Federation (NFF) 
and Horticulture Australia Council (HAC) if 
they are set up for tax benefi ts only, and will 
support efforts aimed at ensuring any MIS is 
based on long term profi tability (ie realistic 
prices).
Apiculture regulations
That the ADFA Board encourage the Mildura 
Rural City Council (MRCC) to reinstate the 
bylaws relating to apiculture during the dried 
vine fruit harvest period.

Imports of dried grapes
Dried grape imports for the fi ve months 
ending 31 July, 2006 were:
■ Currants    605t
■ Sultanas  2299t
■ Other dried grapes   957t
■ Total imports  3861t
Total imports are down 8429t (68%) on 
previous year levels, with Currant imports 
down 825 t (44%), Sultana imports down 
6160 (73%) and import of other varieties also 
down 1444 t (60%).
It should be noted that the ADFA Board of 
Management has requested the Australian 
Bureau of Statistics (ABS) to confi rm the 
accuracy of these import fi gures.

Crop insurance 2006/07
The ADFA has again entered into an 
arrangement with MGA Insurance Brokers 
to give growers access to highly competitive 
crop insurance products. ADFA recently wrote 
to all dried grape growers and provided them 
with a copy of the crop insurance proposal.
More information is available on the ADFA 
website www.adfa.asn.au or by ringing MGA 
on (03) 5023 7666.

ADFA Board News

The Australian Dried Fruits Association 
(ADFA) Annual Federal Council Meeting and 
Growers’ Open Forum was held in Mildura on 
18 July, 2006.
The council meeting dealt with the ADFA’s 
formal business, including consideration 
of the Board of Management’s Report for 
2005/06 and the audited fi nancial statements 
for the association. The Growers’ Open Forum 
program included a range of presentations 
from ADFA, Horticulture Australia Limited 
(HAL), Sunbeam Foods, Clyne Foods as 
well as a Keynote Address by Mick Keogh, 
Executive Director of the Australian Farm 
Institute.

Summary of Federal Council 
2006
Board elections
Grower members Peter Jones, Mark King 
and Allan Long were elected to the Board by 
Federal Council for two year terms.
Committee appointments included:
■ ADFA Workplace Relations – Federal 

Council appointed John Hunt and Warren 
Lloyd, and the Board nominated Peter 
Jones and Brian Boulton.

■ ADFA Water & Environment – Federal 
Council noted that this committee would 
comprise members nominated by the 
branches and three Board members. 
The Board nominated Mark King, Jenny 
Treeby and Brian Boulton.

Finance
Federal Council accepted the audited 
fi nancial statements for ADFA Inc and MIDA 
Ltd for the 12 months period ending 28 
February, 2006.
Federal Council noted the ADFA budget 
for the year ending February 28, 2007 as 
endorsed by the Board of Management.

ADFA membership and fees
New ‘opt-out’ arrangement to apply from 
2007
Federal Council resolved that from the 2007 
harvest, processors will deduct the ADFA 
membership fee on all dried grape deliveries. 
Council also resolved that provision will be 
made for growers wishing to ‘opt-out’ and not 
be a member of ADFA. These growers will 
be reimbursed by ADFA upon completion of 
an offi cial ‘opt-out’ form available and lodged 
before 30 June each year, together with 
appropriate documentary proof of deliveries 
and membership fee payments.

Membership fees for 2007
Producer: Federal Council resolved that the 
producer membership fee for season 2007 
would remain at $8/tonne plus GST, to be 
paid on all dried vine fruit deliveries up to 
100t.
It was also resolved that ADFA branches be 
reimbursed $0.60/t of the ADFA fee collected 
from each branch district. 
Large producer: Federal Council resolved that 
the ADFA large producer (more than 300t) 
membership fee for 2007 be confi rmed as $3/t 
plus GST on all dried vine fruit deliveries.
Research and marketing levies for 2007
Federal Council endorsed an unchanged 
research levy of $11/t and an unchanged 
marketing levy of $7/t on all dried vine fruit 
deliveries in 2007.

Strategic Plan 2006-2010
Federal Council noted the ADFA Strategic 
Plan 2006-2010 as revised by the Board of 
Management.

Other Federal Council Resolutions
ADFA/Sunbeam Foods Consultative 
Committee
That Federal Council endorses the 
continuation of the ADFA/Sunbeam Foods 
Consultative Committee.
ADFA/Clyne Foods Consultation 
That the ADFA Board investigate setting 
up an ADFA/Clyne Foods Consultative 
Committee.
Supply contracts
That the Board of Management negotiate with 
processors to develop a supply contract for 
ADFA members with the contract refl ecting 
what processors and growers’ need to secure 
the Australian dried vine fruits industry into 
the future.
At a meeting on 17 August, 2006 the Board 
considered this matter and agreed that ADFA 
management will review existing ‘generic’ 
contracts used by processors with the aim of 
identifying any changes that may be required. 
The review process will include discussions 
with growers and may include obtaining legal 
advice on contract provisions, if necessary. 
ADFA will then discuss any proposed 
changes with each processor.
Harvest expenses
That the ADFA investigate a fi nancial 
arrangement for grower members in relation 
to fi nancing harvest expenses for 2007 
onwards.

Growers listen intently at the Australian Dried Fruits Association (ADFA) Annual Federal Council growers forum.



    Number of projects       $ invested

R&D levy funded    11              554,000

R&D voluntary contribution funded  4              180,500

Total R&D program   15              734,500

Marketing program   5              181,000

Total dried grape investment  20              915,500
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Horticulture Australia Limited (HAL) Update

The Dried Grape Annual 
Horticulture Australia 
Limited (HAL) Levy 
Payers Meeting was 
held as part of the 2006 
ADFA Federal Council 
Open Day on July 18 in 
Mildura. 

Chairman of the Dried 
grape Industry Advisory 
Committee (IAC) Barrie 
MacMillan presented a 
report on the research 
and marketing activities 

that HAL managed during 2005-06 and those 
underway for the coming year. 

The activities highlighted were:

■ The Dried Fruits Quality Centre continues to 
play an important role in verifying Australian fruit 
quality. The centre undertakes the industry’s 
chemical residue testing program and maintains 
the approved supplier database. The testing 
program provides valuable data to the marketers 
to support industry claims of Australian dried fruit 
being free of chemical residues. 

■ In 2005-06 $125,000 was spent promoting dried 
grapes. Almost 40% of the budget was spent 
on domestic promotion activities, with other 
expenditure in New Zealand, Germany, United 
Kingdom, Japan, Canada and Europe (Figure 1).

■ Promotion funds were expended primarily in 
advertising (Figure 2), with the domestic market 
receiving the majority of the funds. However, 
export markets also received funds for trade fairs 
and other activities.

■ Research and Development Program: During 
2005-06 HAL managed 20 dried grape projects 
(Table 1) on behalf of dried grape growers. A total 
of $915,500 was invested with $734,500 being 
spent on R&D and $181,000 on marketing. A 
description of each R&D project was provided in 
the last issue of The Vine. 

■ The need to develop new value added products 
and enhance marketing opportunities was 
identified as a priority in the 2006-07 Annual 
Investment Plan, and just over one third of this 
year’s budget will be spent on meeting this need. 
Other areas of expenditure include matching 
supply and demand , improve cost efficiency 
and sustainability, adoption of technology, and 
increasing demand (export and domestic) for 
Australian product (Figure 3).

Annual Levy Payers Briefing

Table 1. Horticulture Australia Limited projects 
managed for the dried grape industry.

D o m e s tic , 

$ 4 9 ,1 2 0

N e w  Z e a la n d , 

$ 3 0 ,5 0 0C a n a d a , $ 2 ,0 0 0

U .K .,   

$ 7 ,0 0 0

G e rm a n y, 

$ 2 7 ,3 8 0

O th e r E u ro p e , 

$ 7 ,0 0 0 J a p a n , $ 2 ,0 0 0

 

Advertising
53%

Trade Fairs
20%

Market 
Development

14%

Samples
8%

Packaging
5%

Develop and 
effective research 

environment for the 
industry

0%

Improve the rate of 
adoption of existing 

technology
16%

Improve the cost 
efficiency and 
sustainability

17%

Improve the 
matching of supply 
to demand  quantity 

and quality
18%

Develop new value 
added products and 
enhance marketing 

opportunities
36%

Increased domestic 
and export demand 

for Australian 
product

13% Improve quality of 
Australian product 
to meet consumer 

expectations
0%

Figure 1. Countries in which dried grape promotion funds were invested.

Figure2. Dried grape promotion activity for 2005-06.

Figure 3. Annual Investment Plan for the dried grape 
industry for 2006-07.

HAL Industry Services 
Manager, Ross Skinner
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While the full cost of the course is $1100 
including GST, the net cost to growers after 
the Farmbis subsidy is $550 for Victorian 
growers and $385 for South Australian 
growers due to a higher subsidy from that 
state.
The cost of the program may appear 
expensive in these diffi cult times, but growers 
attending the program in the past have 
found when modifi ed practices are adopted 
improved yields and/or quality of production 
soon recoups the initial outlay. 

Be alert to adverse weather 
In the past growers would have been alerted 
to possible disease and pest outbreaks 
through the Horticulture Hotline or Bureau 
of Meteorology websites, and print and 
electronic media warnings. 
Due to the withdrawal of funding for 
the Horticulture Hotline by the Victorian 
Government, the Victorian Department of 
Primary Industries will no longer provide this 
service to growers.
This means growers will have to monitor the 
weather themselves and decide if conditions 
are conducive to outbreaks of disease such 
as downy mildew and if action is needed. 
Growers are urged to reassess their disease 
control program, especially if a routine 
preventative program is not in place to 
reduce the risk of crop losses due to disease 
outbreaks.

Drying for Profi t Activities

Growers who need to purchase ammonium 
nitrate for use in early to mid-October are 
advised to start applying for a permit now.
Ammonium nitrate is classifi ed as a high 
consequence dangerous good (HCDG) and 
therefore requires a permit for use, transport 
and storage.
There are a number of forms which need to 
be completed, including:
1. A license to access HCDG
2. Application to conduct national police 

check and ASIO security assessment 

3. Identifi cation forms – natural person 

4. Agricultural use of SSAN (security 
sensitive ammonium nitrate) security plan

Growers who have employees who will be 
using the ammonium nitrate will need those 
employees to apply for a permit to have 
unsupervised access to a HCDG.
Growers who used ammonium nitrate last 
season should have been sent the relevant 
forms. Otherwise, forms are available from the 
local Mildura Worksafe offi ce, or from state 
Worksafe websites.
The cost of the licence in Victoria is $80 
and the police/ASIO check is $60 – both are 
current for fi ve years. Prices vary between 
states.
The application process takes about four 
weeks so growers are urged to apply for a 
HCDG licence now so it arrives in time. 
Ammonium nitrate will not be supplied to 
growers without a licence. 

As part of the security plan requirements, 
growers are required to store ammonium 
nitrate in a lockable, tamper evident storage 
shed. To simply meet this requirement, pop 
rivets can be applied into the sheets of a 
metal clad implement shed. If unsupervised 
access into the shed is a problem then a 
lockable, tamper evident cage inside the 
shed can be constructed. A good quality lock, 
preferably with ‘key control’ is required to keep 
the shed secure. Whatever option you decide 
for storing ammonium nitrate, it will need to be 
inspected and approved by a Worksafe offi cer.

Not too late to join training 
program
‘Dried Grapes – a Growing Business’, the 
advanced grower skills and training program 
for 2006-07 has started. The fi rst session, 
held on 15 August, concluded with a visit to 
Sunbeam Foods’ processing and packing 
plant. Food quality aspects of production were 
discussed followed by a tour of the processing 
line.
It is not too late to join this program. Growers 
wishing to attend can contact Industry 
Development Offi cer John Hawtin at the 
Australian Dried Fruits Association (ADFA) to 
enrol.
The program has a holistic approach that 
aims to improve business, production, 
environmental management, skills and 
decision making by taking participants 
through the growing cycle of vines. It strives 
to deliver the latest knowledge in areas 
such as vine physiology, pest and disease 
management, irrigation nutrition and business.

Requirements to use ammonium nitrate 

David Swain of Sunbeam Foods shows some of the waste extracted during the processing of Sultanas at the fi rst session of the training 
program.
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Amulet Cue-Lure fruit fly stations are designed to attract 
and kill Queensland Fruit Fly and Lesser Queensland Fruit Fly. 
• Amulet is simple to use - just hang and forget
• Amulet stations attract male fruit flies for up to 200 metres
• Amulet is effective for up to 3 months
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Materials and methods
The three varieties of table grapes were 
artifi cially infested with Bactrocera tryoni 
(Queensland fruit fl y) eggs.

Each grape was punctured with a short (four 
millimetre) spike at the stem end and then 
dipped in a solution of Queensland fruit fl y 
eggs. The grapes were stored at 26°C for 48 
hours to allow development of the insect to 
1st instar larval stage.

Control and infested grapes were placed in 
treatment rooms set at 2°C or 3°C and the 
rooms fi lled to 90% capacity by volume by 
way of cartons of fi ller fruit (grapefruit and last 
season’s apples). 

Once removed, all treatments were placed 
into a heated (26°C ± 1°C) room over 
vermiculite. Vermiculite was sieved for 
collection of surviving pupae after nine and 
16 days. 

Results and discussion
In these experiments Queensland fruit fl y was 
able to survive more readily on Thompson 
seedless grapes than Red globe or Crimson 
Seedless grapes.

When artifi cially infested an average of 
6.18 Queensland fruit fl y survived on each 
Thompson seedless berry, but only 2.6 
fl ies survived on Red globe berries and an 
average of 0.09 fl ies survived on Crimson 
Seedless berry.  

Cold treatment for 14 days at 2°C or 3°C 
(Table 1) was an effective disinfestation 
treatment with zero survivors found in any of 
the three varieties of table grapes..

These results show that storage for 14 days 
at either 2°C or 3°C should be suffi cient 
to ensure quarantine security against 
infestations of Queensland fruit fl y in the 
three table grape cultivars tested. However, 
more grapes will need to be infested and 
tested at 2°C or 3°C for 14 days to prove 
this quarantine disinfestation schedule to the 
satisfaction of Japanese authorities.

During the next table grape season work to 
prove quarantine schedules at either 2°C or 
3°C will be completed on both Queensland 
fruit fl y (carried out at Gosford) and on 
Mediterranean fruit fl y (done in South Perth). 
An export submission will be compiled and 
sent to the Japanese authorities through 
Biosecurity Australia.

Andrew Jessup, David Daniels, Matthew 
Pearse and Greg Ball are researchers at 
NSW DPI, Gosford. 

Fruit fl ies are a major problem for fresh 
horticultural produce. Classifi ed quarantinable 
pests, fruit fl ies affect the production of fruit 
and vegetables and are a concern when 
marketing the produce both domestically and 
internationally. 

Australian table grapes are currently 
restricted from Japanese markets because of 
the presence of fruit fl ies. But a new research 
project is hoping to change this.

Funded by grower levies and matched 
Commonwealth funds through Horticulture 
Australia Limited (HAL), the project is 
developing a market access protocol or 
quarantine treatments designed to improve 
the access of Australian table grapes to 
Japan. 

Once complete, the report will enable the 
Australian Table Grape Association (ATAG) 
to approach other markets with restricted 
access and further enhance Australian 
exports.

Japan does not recognise the fact that in 
Australia Mediterranean fruit fl y occurs only 
on the west coast and Queensland fruit 
fl y exists only in the northern and eastern 
coastal regions. Hence, Australia must 
develop schedules for both species in order 
to seek access to Japan.

The Mediterranean fruit fl y component of 
the project  will be carried out at the Fruit Fly 
Laboratories in Perth, and the Queensland 
fruit fl y component at New South Wales 
Department of Primary Industries’ (NSW DPI) 
Gosford Horticultural Institute.

Preliminary results from 2006 research at 
NSW DPI suggest that a14 day treatment at 
3°C will kill any immature Queensland fruit 
fl y life stages infesting Thompson seedless, 
Crimson seedless or Red globe table grape 
cultivars. However, the numbers of insects 
treated in these experiments so far are not 
suffi cient to prove the treatment schedule. 

An outline of the project progress at Gosford 
follows.

Experimental design
The experiments are designed to follow the 
experimental protocols adopted by Australia, 
and approved by the Japanese, for access of 

Australian horticultural commodities to Japan 
(the “Japanese Minimum Requirements”). 

The protocols can be divided into four parts.

Part 1: Fruit are infested with eggs of 
Queensland fruit fl y and assessed over time 
at 26°C to determine the growth rate and 
timing of each immature insect stage (egg, 
1st instar larva, 2nd instar larva and 3rd instar 
larva) in the fruit.

Part 2: Fruit infested with insects at the four 
target life stages (egg, 1st, 2nd and 3rd 
instar larvae) are stored at the target cold 
disinfestation temperature (2°C and 3°C in 
these experiments) for varying lengths of time 
(dose) in separate life stage batches. 

After each temperature duration dose 
infested fruit are stored at 26°C and surviving 

insects counted and analysed to determine 
the most cold-tolerant life stage and the 
optimum duration in cold storage for Probit 9 
(99.99683%) mortality. 

Part 3: A large scale confi rmatory trial proves 
that over 30,000 insects treated at the most 
cold-tolerant life stage for the duration as 
analysed in Part 2 will be killed with no 
survivors.

Part 4: A small scale evaluation on broad 
treatment effects on product quality is usually 
carried out at the end of the experiments.

Temperature recordings for each treatment 
unit are taken every 30 minutes through 

out the duration of treatment. 
All data (including temperature 
records), analyses, materials 
and methods and conclusions 
are then compiled into an export 
submission and forwarded 
to Biosecurity Australia for 
subsequent forwarding to Japan.

Aim
To determine the time required 
at 2°C and 3°C to achieve Probit 
9 with Thompson seedless, Red 
globe, and Crimson seedless 
table grapes.

Fruit fl ies, table grapes and market access
By Andrew Jessup, David Daniels, Matthew Pearse and Greg Ball

Third instar Queensland fruit fl y larva in Red Globe table 
grape berry.

Individual treatment units incubating at 26°C 
to recover survivors from cold storage.

Table 1. Fruit fl y treatment for 14 days at either 
2°C or 3°C.
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D. Marciano (03) 5024 1612  M: 0408 147 990     G. Marciano  M: 0427 328 670 

ORDER 

NOW FOR 

THIS SEASON

Artifi cial infestation of table grapes with Queensland fruit fl y eggs.     

Australia has several strategies in place to control fruit fl ies and prevent exotic 
fruit fl y species from crossing its borders and impacting on our horticultural 
industries. 
Firstly, strict quarantine requirements apply to imports and visitors into 
Australia. 
Secondly, fruit fl ies that are already established, or are native to Australia, are 
controlled with fi eld applications of pesticides and other fruit fl y management 
systems. This produce is treated postharvest to enable export.
Thirdly, Australia has several regions within its borders where fruit fl ies do 
not exist. These are the Fruit Fly Exclusion Zones (FFEZ) and are actively 
managed so that they remain free from fruit fl ies. 
Plant Health Australia (PHA) has recently given notice that it will be setting 
up a new National Fruit Fly Strategy. This will combine all Commonwealth, 
State and regional fruit fl y management programs under one umbrella and will 
address all fruit fl y issues that impact on the health and vitality of Australian 
horticultural industries. 
The Cooperative Research Centre for National Plant Biosecurity, in partnership 
with the Australian Government, PHA, State Governments, universities, 
research funding agencies and horticulture-based industries, is currently 
in the process of initiating research and development programs to improve 
national monitoring systems for fruit fl ies that protect Australia from exotic fruit 
fl y species and Fruit Fly Exclusion Zones from all pest fruit fl ies. 
Horticulture Australia Limited (HAL) and the Horticultural Market Access 
Committee (HMAC) are currently pursuing funding from the Australian 
Government for the development of new and/or improved quarantine 
schedules that will allow fresh Australian produce to be exported to domestic 
and international markets which at present restrict imports because of the 
presence of fruit fl ies.

The battle against fruit 
fl y continues



When seeking home grown expertise, 
innovative chemistry and local technical support, 
Tahbilk Estate considers the dedicated viticulture team 
at Nufarm to be the pick of the crop.

With an international reputation for its award 
winning wines and 146 year old vines to nurture, 
Tahbilk Estate know they can trust the Nufarm 
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substitute Nufarm products? You are risking the 
long-term sustainability of Australian viticulture. 
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the crops they are currently growing (2005). 
The future was seen very crop specifi c, but 
the necessity to diversify to niche markets or 
high-risk investment was seen as essential. 
Labour reduction will be of on-going concern 
for all growers. 
How can this information be used now by 
anybody in the industry?
Unfortunately, there is no easy way to change 
from the edge to the cutting edge. It seemed 
that actively and constantly seeking out 
information on the respective crops and the 
willingness to change work practices (and try 

new commodities fi rst on 
a small trial basis) has 
proven to be benefi cial. 
Benchmarking their own 
performance, knowing 
every cost associated with 
their business and trying 
to deliver quality products 
every time is essential 

in every business. Benchmarking projects 
are happening across the region as well as 
specialised training and information through 
government agencies and industry. 
Access to market information is available 
through the Internet and through active 
participation in industry organisation. Take the 
leap!
The Future Farms Project is funded by the 
Victorian DPI under the ‘Our Rural Landscape’ 
(ORL) initiative.
Jenny Treeby is the ORL Project Offi cer and 
Karl Sommer is a Precision Viticulture Offi cer 
at Victorian DPI, Mildura.

Ever wondered what makes successful 
growers tick? Staff from the Victorian 
Department of Primary Industries (DPI) in 
Mildura have and come up with a project to 
investigate this further.
As part of the Future Farms Project 
researchers surveyed growers to fi nd out 
what drives them, why they do what they do, 
what they base their business decisions on 
and what they would change given half a 
chance. 
Times are tough even for most of those 
growers, but looking over their shoulder might 
provide food for thought for 
everybody.
How different are 
successful growers? 
The surveyed growers 
across all commodities had 
changed to pressurised 
irrigation systems, had 
holdings largely over 50 
hectares and had diversifi ed within crops 
or to other crops in the last 10 years. In a 
lot of cases, over the years, initially through 
small scale trials, new cover crop varieties 
or alternative soil and irrigation management 
options were applied to the whole farm if 
successful.
So, why do they do what they do? 
Just like any other grower successful growers 
enjoy the life style, growing quality products, 
the control over their business and working 
day and the returns in previous years. Even 
their dislikes sound familiar – bureaucracy 
and regulations keeping them inside the 
offi ce, eroded returns, becoming price-

takers, the lack of transparency amongst the 
purchasers of the horticultural products and 
market volatility.
So what strategies do successful growers 
adopt to stay on top? 
They all treated their enterprises as a serious 
business and relished the challenges involved 
with growing horticultural crops – markets 
and costs are closely watched, international 
and domestic industry magazines subscribed 
to, fi nger kept on emerging relevant R&D, 
industry bodies participated in. Trends were 
second-guessed, niche markets sought out, 

and crops with more predictable markets 
favoured.
As labour has proven to be a major issue, 
in regards to cost, availability and quality, 
strategies have been employed to greatly 
reduce labour input. Mechanisation of 
production, for example harvest and pruning, 
is a logical step, or downsizing to minimise 
labour input. 
What would they change, if they were given 
half a chance?
Nothing really was the answer, except for 
accelerating processes already in place – 
they are constantly monitoring and changing 
anyway and feel relatively comfortable with 

Cutting edge - How do they do it?
By Jenny Treeby and Karl Sommer

“Just like any other grower, successful growers 
enjoy the lifestyle, growing quality products, the 
control over their business and working day and 

the returns in previous years”

Many of the successful growers had large scale plantings such as this and had diversifi ed within crops or to other crops in the last 10 years.



34

without testing,” Mr Cole said.

For example, not all lacewings respond the 
same to different chemicals. Avatar can be 
used safely on the predatory brown lacewing, 
(Micromus tasmaniae), but is highly toxic 
to the predatory green lacewing (Mallada 

signatus).

Similarly, some chemicals 
deemed to be ‘safe’ were 
not because of their effect 
on reproduction. Multiple 
applications of Success 
caused a moderate reduction 
in fecundity of the predatory 
green lacewing, and although 
Paramite does not cause high 
acute toxicity to the predatory 
mite (Galendromus occidentalis), 
it almost completely stopped the 
eggs of sprayed females from 
hatching.

Mr Cole said that while these 
chemicals are generally very useful 

tools in an IPM program, their use should be 
considered with a thorough knowledge of the 
benefi cial insect and mite species which are 
present in the crop. 

He reminded growers that regular crop 
monitoring and a sound knowledge of 
benefi cial species is therefore a necessary 
component of IPM.

New information about the impact of 
pesticides on benefi cial insects and mites 
means dried grape growers can spray with 
confi dence.

Global trends towards reduced pesticide use 
have seen increased adoption of integrated 
pest management (IPM) in horticultural crops. 
Whereas past pesticide strategies relied 
on broad spectrum insecticides that killed 
all insects, IPM utilises benefi cial insects to 
reduce pest numbers and therefore requires 
more selective chemicals to target specifi c 
pests.

Thus, growers need a comprehensive 
knowledge of the effects of the chemicals they 
plan to use. 

An Australian Dried Fruits Association (ADFA) 
project conducted by IPM Technologies aims 
to provide growers with this information. The 
project was funded by the Dried Fruits Trust 
Inc.

The project builds on knowledge gained in 
a previous project which tested the acute 
toxicities of a range of pesticides on benefi cial 
insects and mites commonly found in 
Australian dried grape crops. 

It is not enough to know the 
results of toxicity tests performed 
on a limited number of species, 
growers also need to know the 
sublethal effects. For example, 
some pesticides which appear to 
be safe to benefi cials because 
they do not kill individual insects, 
can stop females laying fertile 
eggs. This can have the effect 
of reducing or eliminating 
populations of benefi cial insects 
from crops.

The current project further 
tests selected pesticides for 
their effect on the fecundity 
(reproduction) of benefi cial insects. Acute 
toxicity tests were also performed on certain 
pesticide-insect combinations where data is 
lacking.

The pesticides tested in this project are 
those which are considered to have a role 
in IPM because they are relatively selective 
compared to broad-spectrum insecticides.

Candidate pesticides were those which 
display low to moderate toxicity to a range of 
benefi cial species, namely: Success® (120g/L 

spinosad), Proclaim® (44g/kg emamectin) 
and Avatar® (400g/kg indoxacarb). Sulfostar 
DF® (800g/kg sulphur) was also tested at 
the new label rate of sulphur products for 
grapevines which is triple the old rate. The 
acaricide, Paramite® (110g/L etoxazole) was 

tested for its effect on a predatory mite.

“Most of the pesticides tested in this project 
are considered by growers to be useful in 
crops where IPM is practised because they 
are promoted by their manufacturers as 
being fairly specifi c to their target pests,” IPM 
Technologies’ Peter Cole said.

“However, these claims are often based on 
incomplete testing on benefi cial species and 
therefore may not be accurate in many cases.”

As shown in Table 1, the bioassays revealed 
that pesticides can display a range of 
toxicities towards different species. 

“We found that certain chemicals 
may be harmless to some 
species but toxic to others, and 
that it is not possible 
to predict the acute 
toxicity or sub-lethal 
effect of a pesticide on 
any particular species 

New spray research to safeguard benefi cials

 Predatory insect 

Chemical Green lacewing 
(Mallada 
signatus) 

Brown lacewing 
(Micromus 
tasmaniae) 

Ladybird 
(Hippodamia 

variegata) 

Mite 
(Galendromus 
occidentalis) 

Proclaim® Harmless Harmless Harmless Highly toxic 

Success® Slightly disrupts 
reproduction 

Low acute toxicity Harmless Moderate acute 
toxicity 

Avatar® Highly toxic Harmless Highly toxic to 
nymphs 

Harmless 

Sulfostar 
DF® 

Harmless  Harmless Harmless 

Paramite®    Completely disrupts 
reproduction 

 Table 1.Effect of pesticides on predatory insects commonly found in 
Australian dried fruit crops.

Ladybird (Hippodamia variegata). Photo 
courtesy ©Denis Crawford - Graphic Science.

Brown lacewing (Micromus tasmaniae).Photo 
courtesy of Victorian DPI, Irymple.

Adult green lacewing (Mallada signatus). Photo courtesy of Victorian DPI, Irymple.
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DuPont  Avatar
insecticide

®™

©2006 Du Pont (Australia) Ltd. 168 Walker Street, North Sydney, NSW 2060. ABN 59 000 716 469. For further information phone the DuPont Product Hotline on 1800 257 169 or visit
www.au.ag.dupont.com. The DuPont Oval Logo, DuPont,™ The miracles of science and Avatar® are trademarks or registered trademarks of DuPont or its affiliates. H&T DP1157/TV

Avatar® is now registered
to use on Table Grapes and

grapes to be dried.

Avatar® is now registered for the control of Light Brown Apple Moth,
Garden Weevil and Grape Vine Moth on Table Grapes and grapes to be dried.

When using Avatar® on table grapes and grapes for drying adhere 
to the 8-week withholding period as for Wine Grapes.

EXPORT STATEMENT: Import tolerance for Table Grapes treated with Avatar®, may be pending in
some countries. Consult with your exporter or DuPont before applying Avatar® to export crops.

DP1157/TV_Avatar_133x180_V1  13/6/06  11:49 AM  Page 1

■ Improving characteristics and 
attributes of dried fruits.

■ Promoting consumption and sales 
- both in Australia and overseas.

■ Improving knowledge and 
understanding of the dried fruits 
industry.

Initially $854,000 was transferred into 
the trust from surplus assets of the 
Victorian Dried Fruits Board. As at 30 
June, 2006 the trust had an estimated 
value of $992,000.
Trustees are appointed by the ADFA 
to allocate funds and currently include: 
Peter Jones (Chair), Brian Boulton, 
Graham Robertson, Barrie MacMillan 
and Eddie Lloyd.

2005/2006 projects funded
ADFA project 
■ Industry Development Program 

operational costs ($20,000)

The Australian dried fruits industry is 
fortunate to have two industry trusts 
that can invest in specifi c projects 
aimed at improving future prospects 
for the industry. The Australian Dried 
Fruits Association (ADFA) is engaged 
to provide management and fi nancial 
services for both trusts.
Australian Dried Vine Fruits 
Trust 
The Australian Dried Vine Fruits Trust 
Inc (ADVFT) was established in October 
2000 for future investment in marketing 
projects that are in the interests of the 
Australian dried fruits industry.
A signifi cant part of the Australian Dried 
Fruits Board assets provided initial 
funds for the trust of $2 million and this 
has grown to an estimated value of 
$2,486,000 as at 30 June, 2006.
Trustees are appointed by the ADFA to 
allocate the funds, but must be current 
members of the Horticulture Australia 
Limited (HAL) Dried Fruits Industry 
Advisory Committee (IAC). Current 
trustees are Peter Jones (Chair), Brian 
Boulton, Andrew Mitchell, Chris Ellis and 
Barrie MacMillan. 

2005/2006 projects funded
ADFA projects
■ Generic promotion activities 

($28,000)

■ Enhancing market knowledge of 
grower representatives ($14,000)

■ Colour Vision Systems – Sultana 
grading ($53,000)

Research agency projects 
■ Victorian Department of Primary 

Industries – Crown bunch removal 
($15,490)

■ CSIRO, Merbein – Sunmuscat fruit 
set and bunch shatter ($16,994) 

2006/2007 projects funded
ADFA project 
■ Marketing and promotion project 

(total funding – up to $60,000)
  (i)  China/Kunming Trade Fair (up to  

      $25,000)
  (ii)  ADFA Marketing Forum (up to  

       $35,000)

Dried Fruits Trust 
The Dried Fruits Trust was established in 
April 1998 to promote the development 
of the Australian dried fruits industry.
The trust aims to improve the effi ciency 
and competitiveness of all aspects of 
production, processing and marketing 
through.
■ Expanding the range of dried fruits 

and developing new varieties for 
commercial release.

Trust in dried fruit research
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A series of free self help workshops are 
currently being run for irrigators. The 
workshops aim to improve understanding of 
the operation of the systems and give practical 
advice on maintenance and management 
practices to increase irrigation effi ciency
The Victorian Department of Primary 
Industries (DPI), supported by the Mallee 
Catchment Management Authority are 
organising the workshops which take a hands-

on approach, with practical 
demonstrations enabling 
growers to see the systems 
in action and discuss the 
intricacies of their workings 
with the specialists on 
hand.
The workshops 
being offered include 
irrigation management, 
fertigation, dripper and 
sprinkler systems, pump 
maintenance, irrigation 
scheduling and soil water 
interpretation. 
The irrigation management 
workshop is a popular 
‘introductory’ course for 
those who wish to take 
an overview of soils and 
irrigation systems. Growers 
who attend the workshop 
may also qualify for various 
subsidies when they are 
available. 
About 2500 people have 
attended the introductory 
course over the last 10 
years, with many growers 
continuing with some 
of the more specialised 
workshops on offer. 

The fertigation workshop tackles the issues of 
different types of hardware and gives advice 
on how to get the most out of your fertiliser. 
Growers attending the workshop will see how 
easy it is to save money with better use of 
fertiliser and fertigation systems.
The soil water interpretation workshop reduces 
the chances of costly mistakes with scheduling 
irrigation. The workshop explains how modern 
scheduling tools operate and most importantly 

Free self help workshops for irrigators

Irrigators investigate soil type and readily available water during the 
irrigation management course.

“A Revolution in the 
Nailing of Grape Covers”

The Ringnail Fastener
Tony Lando 0418 346 352

Ph/Fax: (03) 5023 7527  E: tony@ringnail.com.au
www.ringnail.com.au

Unlike the traditional nail which tears the plastic covers with it’s 
sharp head, the Ringtail pierces the covers EFFORTLESSLY, 

with no damage to the covers.

“even in wild

winds the ringtails

still held on’

Richard Lomman

Vice President ATGA

Table Grape growers of

Australia Pty Ltd

St George QLD

how to interpret the output data and schedule 
irrigation accordingly. There is a lot at stake 
in making this information work for you, so it 
important to understand what is happening. 
Management and maintenance of dripper and 
sprinkler systems will be covered in separate 
sessions. The workshops aim to show 
growers how regular maintenance and good 
management practices can help achieve the 
full potential of the system. 
A specialist workshop on pumps will provide 
useful and handy information. This workshop 
is likely to be popular as few have been run in 
the district before and growers are advised to 
register early so they don’t miss out.
Growers are urged to attend these workshops 
in preparation for the warmer weather. It is 
important to maintain your irrigation system 
and ensure that it is functioning effi ciently 
before the irrigation season starts. This will 
reduce the chance of system failure during the 
heat of summer when lack of water can have 
dramatic results.
Workshops are run by the Victorian DPI and 
are fully subsidised by the Mallee Catchment 
Management Authority so the only cost to 
growers is their time. 

Further details about the workshops including 
dates and registration can be obtained from 
Rosie Hannah.
Contact: Rosie Hannah
Victorian DPI
Tel: (03) 5051 4500
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maintained in a moist condition. If cover crops 
are to be maintained, these need to be slashed 
as close to the ground as possible, with any 
further re-growth being slashed or treated with 
a weedicide. If a weedicide is used in the vine 
rows, the weedicide strip should be kept clear 
of debris.

Once the vineyard is in the best condition to 
prevent frost, the soil should be kept moist 
and not disturbed until the danger period has 
passed. This is when the soil and ambient 
temperatures are high enough (usually early 
to mid-November) for frost not to occur.

If you do the wrong thing as far as frost 
prevention is concerned, not only will it affect 
you and your property, but the frost can drift 
onto neighbouring properties, potentially 
damaging those shoots as well.

Snail control
During the past season there were a number of 
penalties applied to fruit detected with snails.

If you received penalties for snails last season 
and still have a snail problem on your property, 
now might be the best time to bait for snails. 

This is especially so for the hard to bait 
species like the Italian and White snails. As 

cover crops are reduced by slashing or rotary 
hoeing, the snails will be on the move looking 
for cover. Snails, especially Italian snails, are 
also entering a period in their life cycle, when 
they are attracted to bait.

Garden snails are also a problem in vine crops, 
but are easy to control by baiting.

Growers should monitor their properties and 
surrounds for snail numbers and lay baits 
where snail numbers are high. Continued 
monitoring and baiting should be maintained 
to control snails before they climb into the 
vines and fruit if subsequent penalties are to 
be avoided.

Spring irrigations
Adequate soil moisture is important in spring, 
however too much water can also be a 
problem.

The CSIRO’s crop forecasting model indicates 
that bud fruitfulness is about the same as the 
past two years.

To capitalise on this predicted higher bud 
fruitfulness, a light irrigation should be applied. 
This will help bud burst and early shoot growth 
following this year’s dry winter.

However, over watering while the soil is still 
cold should be avoided. Lime induced chlorosis 
may occur in heavier soils and retard shoot 
development.

ADFA Spray Diary
The dried grape industry’s Spray Diary has 
again been produced by the Australian Dried 
Fruits Association (ADFA). The list of registered 
chemicals for use in the production of grapes 
has been reviewed and changed to suit the 
industry’s specifi c requirements. 

Certain chemicals have been removed from 
the recommended list, and some withholding 
periods have been adjusted to meet the 
Maximum Residue Level (MRL) requirements 
in some markets.

It is important that growers consult the 
recommendations for use in the Spray Diary 
when selecting chemicals and not use the 
label withholding period for dried grapes.

The spray diary is supplied free of charge to 
fi nancial ADFA members and at a cost of $25 
to growers who are not members of ADFA.

Don’t be complacent with 
frost
Frost is a danger for newly developing vine 
shoots. Severe frost can destroy young shoots 
and reduce the potential of your crop. Under 
normal circumstances the buds will re-shoot 
after frost but may be unfruitful.

There are a number of cultural practices which 
can be used to reduce the risk of frost damage. 
Moist, clean compact soil offers the best frost 
protection. Cover crops should be hoed in 
or slashed. Where cover crops are hoed in, 
the soil should be compacted by rolling, and 

Around the block

Italian snail on a vine trunk

Garden snails found inside a vine guard.

Use irrigation to ‘wet’ up soil to assist in frost prevention
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NCF Nursery have

vines available for winter/
spring ‘06 planting.  One and 

two year old vines on a range of  
rootstocks including freedom.
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Geoff Bell Advertising
NATIONAL SALES

18 Crane Drive, Buronga.  
PO Box 372, Buronga 2739

Fax: (03) 5021 1795  
Email: belladv@bigpond.net.au

Melbourne Office: Eaton Place, Oakleigh VIC 3166

Phone: (03) 5021 0671
Mobile: 0417 577 953
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