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Chairman’s report

For most growers, this season has been 
much better in terms of drying conditions 
and production levels. Unfortunately, 
we have had some rain which is 
disappointing for those impacted again.  
Refer to our cover story, for a snapshot 
of grower feedback on the season and 
the performance of a range of dried 
grape varieties, including the recently 
commercialised varieties, Sunglo and 
Black Gem.

Pricing 2013
While we are disappointed at the price 
reduction announced by both processors, 
we do understand that current local and 
export market conditions are difficult, 
due to a range of factors, including the 
economic measures being applied in 
some European countries. Importantly, 
the information we have about the global 
supply and demand situation suggests 
that the basics are still sound, with stable 
production levels continuing amongst the 
major producing countries. 

In addition to prices paid, grower returns 
are influenced by crop yields and quality. 
Fortunately, the good drying conditions 
experienced has seen a higher proportion 
of light grade fruit being produced to 
date, and we expect grower returns to be 
similar to last year. 

It is worth noting that last year (2012) the 
average price paid by Sunbeam Foods 
for sultanas and Sunmuscat was $1,953/
tonne and so far this year with about 10% 
of fruit delivered, the average price paid 
has been $1,889/tonne.

Industry promotion
Dried Fruits Australia has initiated a 
promotion project that will produce a 
high quality video/DVD to promote the 
Australian dried grape industry. After 
considering this idea for some time, we 
believe that now is the right time. We 
expect that this new DVD will support 
the marketing and promotional activities 
of our major processor/marketers and 
also provide  Dried Fruits Australia with 
an effective tool for use in attracting 
investment in the industry. 

Dried Fruits Australia has engaged 
professional support to undertake this 
project to ensure that a high quality 
DVD is produced. It is also our intention 
to develop a range of video clips from 
the video footage being collected, on 
the range of technologies and practices 

now being used in the Australian dried 
grape industry. These will be used to 
inform growers and other stakeholders 
about the options they might consider 
when investing in new plantings and 
equipment.

Water update
Dried Fruits Australia welcomes the 
recent decision by Lower Murray Water 
(LMW) to declare a temporary increase 
of 25% in the Annual Use Limits (AUL), 
for the remainder of 2012/13. This 
decision was logical and taken because 
of the high pan evaporation rate and low 
rainfall experienced from August 2012 to 
February 2013. Irrigators will now be able 
to use more water if necessary. However, 
they need to note that LMW has advised 
that the adjusted AUL is not tradable and 
will not be available in 2013/14.

Basin Plan update
We all know that the Murray-Darling Basin 
Plan became law in late 2012. So what 
now? Dried Fruits Australia and other 
industry and community groups met with 
Murray-Darling Basin Authority staff on 
19 February 2013, to discuss progress 
with implementation of the plan. A wide 
range of topics were covered including: 
Sustainable Diversion Limits, adjustment 
mechanism, constraints management, and 
environmental watering.

To enable growers to better understand 
the Basin Plan and how various aspects 
are being progressed, the Victorian 
Department of Sustainability and 
Environment has produced a useful 
information document entitled What the 
Murray-Darling Basin Plan means for 
Victoria which has been reproduced in our 
Water Outlook on page 28.

Finally, Dried Fruits Australia continues 
to investigate ways of stimulating 
investment in the Australian dried grape 
industry, by both existing growers and 
new entrants, with the broad objective 
of lifting production levels to a more 
sustainable level. The industry’s strategic 
target is to lift production by about 
10,000 tonnes to 25,000 tonnes. 

Mark King 
DFA Chairman

Positive Start to  
Season 2013 
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Chairman’s report

We are just over half way through the 
domestic season, and there have been 
a few highs and lots of lows for many 
growers. 

For the first time in many years we had a 
reasonably dry growing season throughout, 
which minimised disease and allowed 
a generally good crop to grow to its full 
potential. 

Emerald kicked the season off with some 
extraordinary yields. Normally growers in 
the region report a yield of 2.5-5 kilograms 
per vine and are able to make good money 
from the high price of early season fruit. 
This year there were reports of up to 25kg 
per vine over large areas, and this pushed 
early picked fruit well into the February 
marketing time zone. 

Unfortunately much of this fruit was below 
par, and the current retail price reflects 
both the quality and quantity available. 

Most wholesalers and retailers wind up 
their import program from the United 
States as fresh Queensland fruit comes 
on stream. However the large volume of 
fruit from Emerald this year has meant 
Queensland fruit which has been stored 
for up to 50 days, is still around mid to late 
February, and is severely impacting on the 
fresh product coming out of Sunraysia in 
January and February. 

There was also a marked reduction in 
prices for growers in St George, and to a 
lesser extent Mundubbera. 

There is still expansion happening in the 
early season, and also in Sunraysia, so 
the oversupply problem will not disappear 
soon. 

The industry is working hard to develop 
overseas markets to take the pressure of 
excess fruit off the domestic market and 
ensure good returns for all that produce 
quality fruit. Exports out of Sunraysia are 
slowly increasing and we will hear more 
about market access issues and wins for 
the year in the Chief Executive’s column on 
page 14.

Australian Table Grape Association Chief 
Executive Jeff Scott and I are currently 
doing the rounds with the major chains, 
outlining the issues and hopefully working 
with these major customers of our industry 
to improve the freshness of their offer and 
present a better eating experience to the 
consumer.

We all need to look at our operations and 
ask ourselves if we are happy with the 

product we are offering. If not, we need 
to make the adjustments now, provide a 
better product to the consumer and grow 
the market. The alternative is a slide into 
poorer quality fruit which will snowball 
the entire industry down the hill. A better 
product may only mean holding off picking 
for a few days, as a great eating experience 
will overcome a couple of millimetres in 
size. 

Queensland’s promotions this year were 
limited by funds, but the use of facebook 
has had an enormous impact on our 
thoughts for future promotions. We were 
not able to connect with either of the 
major chain stores, so we concentrated on 
the independent retailers. Many of these 
retailers are the only sales avenue for the 
majority of smaller growers.

Anne Larard organised a fantastic program. 
The independent retailers embraced our 
new use of social media and we were able 
to tap into the thousands of followers they 
have. We just need a few more retailers on 
board next year to help grow this category.

Although we have many challenges as 
farmers, we are still doing something we 
love and I can’t imagine myself doing 
anything else. What better feeling than to 
look at a box of your grapes that are clean, 
fresh and sweet and ready to send to their 
final destination. We just need to work out 
how we can be adequately rewarded.

Good luck with the remainder of your 
season if you are still picking.

Record yields spoiled by 
poor quality on offer 

Richard Lomman
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growers to supply the market with 
the absolute best quality, which is the 
future for a sustainable and profitable 
Australian industry,” he said.

Dried Fruits Australia Chair Mark King 
said that while recent price reductions 
were disappointing, he was convinced 
that the industry had a positive future 
ahead for some years.

“The industry’s investment in R&D over 
the years has paid off and enables 
the industry to take advantage of the 
best production techniques in the 
world with some great new varieties 
that have excellent performance 
characteristics, help reduce labour 
costs, and spread risk management,” 
Mr King said.

Wide range of dried grape 
varieties available
The continuing solid industry outlook 
has many growers contemplating 
expansion, developing new properties, 
or planting new and improved 
varieties. 

Dried Fruits Australia Board member 
and Chair of its Commercialisation 
Working Group, Stephen Bennett said 
existing growers and new entrants, 
now had access to a wide range 
of varieties to choose from when 
considering ways to minimise risks 
and spread the harvest workload. 

“Our breeding programs have with a 
mix of varieties that mature from late 
January to early March,” he said. “This 
choice allows growers to mix and 
match varieties to suit their operation 
and processor preferences.”

Outlined below is a summary of the 

The last two seasons have been 
particularly tough for dried grape 
growers. First there were the floods 
in 2010/11 followed last year by rain, 
humidity and botrytis, effectively 
denying growers the opportunity to 
take advantage of improved price 
levels. 

The tide has changed, and despite 
processors announcing some price 
reductions this season due to difficult 
market conditions both within Australia 
and in export markets, the industry’s 
prospects remain promising.

Growers are buoyed by the high 
quality of the current crop. Cardross 
grower Allan Long said rain had little 
impact on the crop, to date. This was 
reiterated by Vinifera grower Brian 
Boulton. Mr Boulton said there had 
been some sunburn and reduced 
quality from rain in late January, but 
overall the crop was looking better 
than expected and he anticipated the 
remaining fruit to be 4-5 crown light.

Sunbeam Foods General Manager 
for Fruit Supply Chris Ellis said that 
while the international market had 
weakened from historic highs and the 
local markets remain very competitive, 
the prospect of this year’s dried fruit 
quality would once again positively 
showcase Australia’s fruit. 

“We have a product that we can 
differentiate to customers and once 
again sell them the benefits from using 
Australian dried fruit,” Mr Ellis said.

Australian Premium Dried Fruits 
National Sales Manager, Craig 
Greenwood said Australian Premium 
was really pleased to see a return to 
high quality Australian 
product. 

“The global market 
conditions are very 
challenging at present 
and the last two ‘very 
wet’ seasons have been 
extremely tough for 
processors and growers 
alike. 

“Our focus has been 
working with our 

varieties available and some general 
comments about their performance 
in Sunraysia. These are not 
recommendations and growers should 
be aware that the behaviour of a 
particular variety will vary from season 
to season, region to region and under 
different management systems.

Late January maturity

Summer Muscat: susceptible to rain, 
fast drying

Diamond Muscat: susceptible to rain, 
fast drying

Black Gem: disease resistant, high 
antioxidant content

Early February maturity

Selma Pete: high PPO, not fully tested

Merbein Seedless: susceptible to rain, 
soft skin for processing

Mid-February maturity

Sultana: susceptible to rain, seasonal 
crop variation

Carina currants: fruit setting 
management required, rain tolerant

Early March maturity

Sunmuscat: fruit setting management 
required, rain tolerant

Sunglo: rain tolerant, consistent 
cropping

Mr Bennett warned growers to be 
aware that the numerous varieties 
available all carried both good and 
bad traits which should be weighed 
up before making a final decision. 
He said growers could also use 
variety selection as part of frost risk 
management. Some varieties shoot 
much later than others and this feature 

can be used to lessen 
the risk of frost damage. 

“Growers should talk 
to their processors 
before investing in 
new plantings and 
redevelopment to ensure 
a floor price for their 
fruit through a supply 
contract,” he said. 

How did varieties 
stack up this year?

Outlook for dried grapes  
remains positive

Cover story

Talbe 1: Comparison of Sunglo and sultana yeilds 2008-2012

Season Sunglo 

(dry t/ha)

Sunglo 

(dry t/acre)

Sultana

(dry t/ha)

Sultana

(dry t/acre)

2008 11.0 4.5 6.7 2.7

2009 13.0 5.3 12.2 4.9

2010 8.0 3.2 4.3 1.7

2011 6.3 2.6 3.0 1.2

2012 10.3 4.2 5.5 2.2

Mean 9.72 3.9 6.34 2.6



Development Officer John Hawtin said 
two of the key factors that affected 
the viability of the dried grape industry 
were volume of production and prices 
paid for the product.

“Cordon-based systems and Swingarm 
trellis were developed to help the 
industry achieve a high volume of 
quality fruit and minimise production 
costs,” he said. “They are currently 
considered to be ‘world’s best practice’ 
for dried grape production.

“Because both systems have the 
fruiting canes held in a vertical 
position, mechanised operations 
such as machine cutting for summer 
pruning, mechanical cane removal, 
chemical cordon bunch removal and 
leaf stripping are management options 
that can be used to reduce the need 
for outside labour.

“Further, even if mechanised options 
are not adopted, hand operations are 
simpler and less labour intensive, 
assisting to reduce operating costs.”

Of the new varieties Sunglo is shining 
in trial patches and the industry looks 
forward to new plantings coming into 
production. A comparison of Sunglo 
and sultana yields for the past five 
years has Sunglo consistently out 
yielding sultana (Table 1).

While sultana crops appear to be of 
good quality and a nice light colour, 
yields are highly variable this season. 
Rod Trigg of Cabarita said bunch 
numbers were down, but yields may 
not be too bad as bunches and berries 
were both large.

“Sultanas were cut after the last rain 
event and look likely to be picked the 
lovely light colour we like them,” he 
said.

Mr Long said his sultana crops ranged 
from under 2t/acre (4.9t/hectare) to 
over 3t/acre (7.4t/ha), while Mr Bolton 
also reported mixed results, with some 
areas only producing 1t/acre (2.4t/ha), 
but others likely to produce 3-3.5t/acre 
(7.4-8.7t/ha).

Sunmuscats are also doing well 
throughout the district, particularly 
those properties which have applied 
heaps of water, Mr Trigg said.

Growers are reporting good light 
colour on Sunmuscat crops, with yields 
estimated to be 3-4t/acre (7.4-9.9t/ha).

Peter Jones of Cardross has a trial 
patch with the new currant Black 
Gem. He said the quality was excellent 
with large full berries and consistent 
yields over the last four or five 
years. Meanwhile results for Carina 
were variable - Mr Boulton said his 
Carina was not as good as 2012 
and he expected 2.5t/acre (6.2t/ha), 
whereas in Merbein South, Ivan Shaw 
anticipated 3.8t/acre (9.4t/ha) for his 
Carina patch.

Getting the most from varieties
Dried Fruits Australia Industry 

The two main vine management 
systems that use a cordon to produce 
the fruiting canes are: a) Swingarm 
trellis, and b) hanging cane with a 
vertical 3 wire trellis. 

Both production methods have their 
own advantages and disadvantages 
and growers should consider how each 
system would fit their needs before 
deciding to invest in either option.

Mr Boulton has vines on Tee-trellis 
and Swingarm trellis. He said sultanas 
had performed better on Swingarm 
trellis this year and he was considering 
drying some Gordos on the trellis.

Murray-Darling Basin Plan 
Update
Another promising factor was the 
Murray-Darling Basin Plan which gave 
growers certainty about their future 
rights to water.

Representatives from Dried Fruits 
Australia and several other industry 
and community organisations recently 
met with senior Murray-Darling Basin 
Authority staff to discuss matters 
related to implementation of the Basin 
Plan, which was signed into law by 
the Commonwealth Minister for Water, 
Tony Burke.

A wide range of issues were discussed 
including Sustainable Diversion 
Limits (SDLs), the SDL adjustment 
mechanism, constraints management 
strategy, environmental water and new 
water trading rules.

For more details, please refer to the 
article on page 28 which is based on a 
Victorian Department of Sustainability 
and Environment publication entitled 
What the Murray-Darling Basin Plan 
means for Victoria.
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Growers are encouraged by good quality sultana crops which are a nice light colour.

The new sultana type Sunglo continues to shine in trial plots.
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Pest Risk Analysis – Importation of 
table grapes into Western Australia

undergoing assessment to determine if 
they are quarantine pests for Western 
Australia and associated with fresh table 
grape bunches.

These identified quarantine pests 
will undergo risk assessment to 
determine the unrestricted risk of entry, 
establishment and spread into Western 
Australia. Phytosanitary risk mitigation 
measures need to be considered for 
pests which pose an unacceptable risk 
to Western Australia. Risk mitigation 
options are considered for efficacy 
and compliance with international and 
national obligations.

DAFWA officers are currently finalising 
the pest categorisation process, 
undertaking pest risk assessments 
for the identified quarantine pests, 
considering phytosanitary measures 
where required and preparing a draft 
PRA report.

It is anticipated that the consultation 
pest risk analysis report will be released 
to stakeholders in the second quarter of 
this year.

A second PRA is being prepared 
concurrently by the Department of 
Agriculture Fisheries and Forestry (DAFF), 

On the 15 September, 2011 the 
Department of Agriculture and 
Food, Western Australia (DAFWA), 
formally advised stakeholders of the 
commencement of a pest risk analysis 
(PRA) considering the importation of 
fresh table grapes from other Australian 
states and territories.

While the importation of table grapes 
will not have an impact on the wine 
industry in a market sense, it could have 
an impact from a management and cost 
perspective should exotic pests and or 
diseases be introduced into Western 
Australia.

Currently the Plant Diseases Act 1914 
prohibits the entry of grape i.e. fruit, 
seed and plant material from all sources 
into the state. Entry of plant material 
is allowed, but only through post-entry 
quarantine. 

The PRA is being prepared by DAFWA’s 
plant biosecurity policy, planning and 
legislation project officers, collating 
information on the viticulture industry 
and pests (including diseases) which 
may be associated with table grapes in 
other states and territories. To date over 
730 pests have been identified and are 

Biosecurity Australia (BA), considering 
the importation of fresh table grapes 
into Western Australia from California. 
Indications are that the Biosecurity 
Australia consultation pest risk analysis 
report could also be released to 
stakeholders for comment by the middle 
of this year.

Events diary
2013
April 
21-26 IX International Symposium 

on Grapevine Physiology and 
Biotechnology, Santiago Chile. 
Contact: Dr. Manuel Pinto, 
E-mail: mpinto@inia.cl

May
10-11 Riverina Field Days, Griffith 

Showgrounds. Website: www.
riverinafielddays.com

24-25 Mildura Field Days, TAFE campus 
Benetook Avenue, Mildura. 
Contacts: Field Days Coordinator 
Dianne Johnstone: Mobile: 
0487 021 122, Email: dianne@
mildurafielddays.com.au Website: 
www.mildurafielddays.com.au

28 HAL Industry Forum, Sydney.
29 PHA Industry Forum, Sydney.

June 
11-13 PMA Fresh Connections, Sydney 

Convention and Exhibition Centre. 
Tel: (03) 9320 8691, Email: 
info@pmafreshconnections.
com.au, Website: www.
pmafreshconnections.com.au

July 
9-11 Ag-grow Field days, Emerald, 

Queensland. Website: www.
aggrow.com.au

September 
4-6 Asia Fruit Logistica and the AsiaFruit 

Congress, Hong Kong Convention 
& Exhibition Centre, Website: 
www.asiafruitlogistica.com

18-19 Riverland Field Days, Barmera, 
South Australia. Website: www.
riverlandfielddays.com.au

October 
5-9 ANUGA 2013: Food and Beverage 

Trade Fair, Cologne, Germany. 
Website: www.anuga.com

TBC International Conference of Dried 
Grape Producing Countries 

18-20   PMA Fresh Summit International 
Convention, New Orleans, Louisiana. 
Website: www.freshsummit.com

24-26 Australian National Field Days, 
Orange, NSW. Tel: (02) 6362 
1588, Email: info@anfd.com.
au  Website: www.anfd.com.au

November
4-8 2013 International Prune 

Association Congress, Canberra. 
Website: www.ipaprunes.org

TBC 7th International Table Grape 
Symposium, Australia. Contact: 
David Oag, Department of 
Agriculture, Fisheries and Forestry, 
Tel: +61 7 4681 6147 Email: 
david.oag@daff.qld.gov.au  

2014
March 2014
7-9 Apple and Grape Harvest Festival, 

Stanthorpe, Queensland. Contact: 
info@appleandgrape.org

August 2014
17-22 International Horticulture 

Congress, Brisbane. Website: 
www.ihc2014.org

If you know of an event or industry 
meeting that you think should be included 
in the diary please forward the details to 
Paula Smith drpsmith@bigpond.com



Australia’s premier information source 
on registered agricultural and veterinary 
chemicals is now a free online website.

Infopest is a user-friendly easily 
searchable database of all nationally 
registered agricultural and veterinary 
(Agvet) chemical products, approved 
Australian Pesticides and Veterinary 
Medicines Authority (APVMA) off-label 
permits and their uses.

It is owned and managed by agricultural 
peak body, Growcom, for the benefit 
of anyone interested in finding Agvet 
solutions to their pest problems. By using 
the powerful Infopest search engine users 
can easily locate Australian registered 
agricultural and veterinary products 
which:
■ can be used on a particular host (crop, 

animal or other)
■ can be used to control a particular pest 

(weed, disease, insect or other)
■ are registered by a particular company 

(dealer)
■ contain a certain active constituent 
■ have a particular product name 

(phonetic spellings can be used for 
both constituents or products)

■ or any combination of these.

Chief Executive Officer Alex Livingstone 
said that Infopest was originally 
developed and distributed by the 
Queensland Department of Agriculture 
Fisheries and Forestry (formerly 
DEEDI) and supplied on DVD as a paid 
subscription service. This was continued 
when Growcom took over ownership of 
the product last year.

“Growcom recognises the importance of 
the Infopest database as a reliable tool for 
the agricultural and veterinary industries,” 
Mr Livingstone said. 

“Over many years Infopest has been 
recognised as the go-to tried and trusted 
resource for helping Australia’s primary 
industries and other agencies achieve 
disease and pest free produce and 
animals.

“However, modern work practices 
and tools dictated the need for a more 
convenient format. The new free online 
web version is accessible from a wider 
array of devices including desktops, 
laptops, tablets and smartphones,” Mr 
Livingstone said.

“We are committed to continuing to 
maintain and enhance the benefits of the 
database free online. A team of people 
at Growcom’s Brisbane office update the 
data every week.”

Mr Livingstone expects that as the word 
gets out, the new service will attract 
many more people 
interested in finding out 
the agricultural chemical 
products available to 
solve their pest problems.

Current customers include 
farmers, agronomists, 
agricultural consultants, 
chemical companies, 
dealers, local producer 
associations and other 
primary producers, state 
and federal government 
departments, feedlots, 
industry bodies, research 

and crop services, teaching institutes and 
libraries, nurseries, veterinarians, golf 
courses, managers of playing fields and 
gardens, local councils and associations. 

The website will also help employers to 
meet their requirements under Workplace 
Health and Safety regulations. Material 
Safety Data Sheets (MSDSs) are included 
in the Infopest resource. Reports are 
easily downloadable to be filed. 

“Growcom recognises the importance of 
providing an effective pest management 
resource for agribusiness,” Mr 
Livingstone said.

“One of Growcom’s major roles for the 
past decade has been to assist the 
horticulture industry with agricultural 
chemicals information and access to 
support through the Minor Use Permits 
scheme.

“Infopest enables us to expand this 
assistance to other sectors.”

Users will be able to register for free on 
the website at www.infopest.com.au

Infopest – Agvet pest solutions  
now available free online
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LMW Seasonal adjustment to Annual Water Use Limits 
Due to exceptionally high pan 
evaporation and extremely low rainfall 
experienced across the Mallee during 
the period August 2012 to February 
2013, Lower Murray Water (LMW) 
has declared a temporary increase of 
25% in Annual Use Limits, valid for the 
remainder of the 2012/2013 season. 

The increase affects all rural irrigation 
and domestic and stock customers 
holding water use licences and water 
use registrations. 

The size of this seasonal adjustment has 
been determined in conjunction with 
the Mallee Catchment Management 

Authority (CMA) and the Department of 
Sustainability and Environment (DSE) 
and is based on an independent expert 
assessment of climate data, feedback 
from customer consultative groups and 
the year to date usage by customers. 

This means customers can use more 
water on your property if needed, but 
you need to make sure that you have 
water available in your allocation 
account up to the revised limit. This may 
mean some customers may have to buy 
more water allocation. 

An Annual Use Limit is the maximum 
volume of water that may be applied to 

licenced land in any 12 month period 
subject to customers having water 
allocation available. It is specified as a 
condition on all licences. 

Customers who have expanded 
plantings, converted to higher use 
crop types or later varieties and have 
concerns about breaching Annual Use 
Limits should contact LMW for guidance. 

The amount of adjusted Annual Use 
Limit is not tradable and will not be 
available in the 2013/14 season. 

For any further information please 
contact Peter Ebner on (03) 5051 3400.
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The world’s leading prune 
researchers, growers and 
processors will gather in 
Canberra this November for 
the 2013 International Prune 
Association (IPA) Congress.

Conducted every 18 months, the 
congress is a highlight for the industry, 
where prune producing nations 
exchange information on production, 
research and marketing. 

IPA President and Australian delegate to 
the IPA, Jeff Granger said the congress 
fell at a time when the entire global 
industry was suffering from market 
issues, most particularly low returns to 
growers. 

“As this article goes to press Argentina 
is struggling to cover the cost of 
harvesting their 2013 crop and Chile is 
impacted by high cost of production,” 
he said. 

“California has issues 
with grower returns 
and is unable to have 
packers commit in 
advance to payment 
terms. 

“In France, the 
traditional ‘home 
of the prune’, the 
industry has just 
undergone a huge 
restructure in an 
effort to become 
more efficient and 
cost friendly.

“South Africa is suffering from reduced 
production levels and increasing labour 
disputes, mainly to do with worker 
wages. 

“While nothing much seems to ever 
worry the Italians, their production 
volume is quite low and they are a net 
importer. 

“Here in Australia the pressure is on the 
packers from the supermarkets to keep 
prices at unsustainable levels. This 
has caused returns to growers to drop 
to levels that make prune growing in 
Australia a very marginal exercise.”

Australian hosted the prestigious event 
in 1993 and 2004 and is well prepared 
for this year’s assembly of prune 
officials.

Mr Granger said planning for this year’s 
congress was well underway with the 

finer points to be finalised after 
harvest.

The business session of the 
2013 IPA Congress will be 
conducted in Canberra from 3 

to 6 November and will include a full 
program of tours for delegate’s partners 
and travelling companions. 

Mr Granger said the actual congress 
agenda had not yet been decided, 
but would be announced after the IPA 
Executive meeting in June. Professional 
interpreters will also be present to cover 
English, French and Spanish languages.

After the business session delegates 
will take part in a tour of the Young 
and Griffith areas of New South Wales 
to view prune production areas and to 
take part in various field and technical 
presentations. 

“The trip to Young will be quite brief as 
the area has been 
seriously affected 
by the drought of 
the past decade; 
however a quick 
‘drive-by’ viewing 
is planned on the 
way from Canberra 
to Griffith,” Mr 
Granger said. 

“Delegates will 
be staying for two 
nights at Griffith 
where they will 
be hosted by the 
Australian Prune 

Industry Association (APIA). On the way 
back to Canberra on Friday 8 November 
delegates will stop over at Wagga 
Wagga’s Charles Sturt University to 
take part in a discussion of Agricultural 
Education and how we are encouraging 
and equipping our next generation of 
farmers.”

The congress will conclude on return 
to Canberra; however the organisers 
will assist delegates with their ongoing 
travel arrangements within Australia.

Pre-congress tour
An optional pre-congress tour of 
the Sydney and Illawarra regions is 
available.

Commencing on Saturday 2 November 
2013, the tour includes a coach tour of 
city highlights in Sydney, and luncheon 
cruise on Sydney harbour.

Australia to host 
international prune meeting

“Delegates will take 
part in a tour of the 
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view prune production 
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“Given a very short time frame to 
prepare the clips, and the fact that we 
couldn’t afford to use a professional 
advertising studio, Matthew Granger 
has prepared the promotional videos.”

Two promotional videos have been 
posted on YouTube and the IPA website. 
The video clips can be viewed by 
logging on at www.ipaprunes.org, then 
selecting ‘World Congress’ from the 
left hand side drop down menu. The 
congress itinerary and a link to the 
video clips can be accessed from this 
page.

Mr Granger said there had been good 
feedback about the clips from Italy, 
South Africa, Chile and California. 

“Tourism Australia was suitably 
impressed with the first two video clips, 
with a further four clips planned and a 
five minute summary of the clips to be 
presented at the IPA Executive meeting 
in Italy in June.”

Mr Granger said that while it was 

On Sunday the coach will depart for 
Canberra, touring southern Sydney 
beaches in the morning. Taking Grand 
Pacific Drive and the Coast Road to 
Wollongong, the tour will stop at the 
Panorama Restaurant at Bulli Tops 
before moving on to Canberra where 
delegates will stay at the Rydges 
Lakeside Hotel.

Promoting Australia
To help ‘sell’ the congress to overseas 
delegates and ensure a well thought 
out program for all participants, 
organisers have utilised the services of 
the Canberra Convention Bureau and 
Tourism Australia.

“The IPA is very grateful for their 
support, in particular the funds for 
a Delegate Boosting Campaign to 
promote the congress worldwide 
by video, and provision of printed 
invitations and small gifts for delegates, 
Mr Granger said. 

important to attract overseas delegates, 
the conference would not be a success 
without local support and attendance.

To help promote attendance by 
all members of the international 
community an additional ‘Early 
Registration Incentive’ has been 
provided by the Rydges Hotel group. 

The incentive comprises an all 
expenses paid five day accommodation 
package at a new resort in Port 
Douglas, Queensland. Flights are not 
included, but the committee is working 
towards this.

Delegates who register and pay for their 
2013 IPA Congress by the advertised 
closing date for Registrations will 
automatically go into the draw. 

Mr Granger stressed that the early 
registration incentive package was 
open to all delegates, not just those 
from overseas and he encouraged local 
growers to attend. 
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Strong US prune exports
The United States shipped more 
prunes in 2012 than in any of the 
preceding five years, despite the 
prediction in August that acreage 
would drop 10% due to tree pulling.

This could be down to the very 
large domestic market buying less 
and absorbing the difference.

Chilean exports are expanding 
rapidly, if figures for the first three 
quarters are indicative. Shipments 
for the year to September have 
more than doubled since 2007.

Argentina had similar export 
markets to Chile in 2012 - Russia 
was important, as was the European 

Union (EU). However, it sold far more 
to Brazil than Chile did.

One growing market for France was 
China. The latter has been gaining an 
interest in, and awareness of, dried 
fruit and nut products recently. On 
the other hand, many key EU markets 
have reduced off-take. In 2012, the 
United Kingdom took little over a 
quarter of 2007’s volumes.

Turkey’s top dried apricot markets 
were relatively steady, but Iraqi off-
take has shown a marked up-tick. 
Russia and the UK, however, are 
taking slightly less.

This article appeared in FoodNews on 
6 March, 2013.

Growers produced about 120,000 
short tons (108,862 metric tonnes) this 
season, down 12% from the 137,000 
short tons (124,284t) produced in the 
2011 harvest. 

California produces nearly all of the 
nation’s prunes and 70% of the world’s 
supply, but growers have contended 
with a global glut of prunes in recent 
years because of overproduction in 
South America. 

By contrast, nut growers have found it 
challenging to meet a global spike in 
demand - a trend that’s improved their 

The prune industry is responding to its 
recent decline in California by modifying 
its marketing strategy.

Rather than focus on developing new 
markets, the California Dried Plum 
Board is promoting the value of prunes 
to targeted groups, most notably 
Millennials aged 18 to 35. 

With the slogan, ‘The Whole Package’, 
the board is touting the natural health 
benefits of prunes in an age when 
people are drifting away from diet 
supplements and back to whole foods, 
said Donn Zea, the board’s Executive 
Director. 

“They’re really looking for natural 
ingredients from a natural source,” Mr 
Zea said. 

The board is hitting social media hard 
to tap into the younger generation. 
Last fall, former Olympic swimmer 
Natalie Coughlin held a ‘Twitter party’ to 
discuss the nutritional value of prunes, 
which she has promoted for several 
years. 

“It actually led Twitter in the United 
States for the hour,” Mr Zea said. 

The efforts come as bearing acres for 
plums grown for prunes in the Golden 
State dipped to just above 50,000 
(20,200 hectares) this season, Mr Zea 
said. There were 67,000 bearing acres 
(27,068ha) in 2005, according to the 
USDA’s National Agricultural Statistics 
Service. 

profitability and prompted farmers to 
plant more acres. Some of those new 
acres used to be in prunes. 

Mr Zea said prunes are a product “in 
some ways ahead of its time.” He 
noted that it took time and aggressive 
marketing for people to think of nuts as 
healthful, and the same must be done 
for prunes. 

“I personally believe things are going to 
get better,” Mr Zea said. 

This article was written by Tim Hearden. 
It appeared in the Capital Press on 14 
February 2013.

Prune board shifts marketing strategy 
amid declines
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The Rural Finance Counselling Service 
specialise in assisting farmers. They 
listen and provide information so 
farmers understand their financial 
position, their options and how to go 
about making changes.

Counsellors recognise the mounting 
pressures on growers as the 2012/13 
grape season draws to a close and 
urges them to take the time to review 
their own circumstances.

Harvest is an exciting, busy and crucial 
time of year for grape growers. It can 
also be a stressful time. Lots of costs 
are being accrued or paid, but only 
some of the income is received. Income 
comes in gradually, but most costs are 
instant so overdrafts are often stretched 
to their maximum. 

Growers may be doing their numbers 
now, working out which creditors need 
to be paid immediately, and which 
are prepared to wait a bit. It’s a fine 
balancing act. 

With most prices known and harvest 
underway growers may be doing their 
sums to see whether they will profit, 
break even or lose money this year. Will 
there be cheers or tears?

Banks too may be anxious. They’ll 
eagerly await news of their customers’ 
harvests, to see if further funds are 
required to carry on, or whether loan 
commitments are likely to be met or 
missed. 

Depending on how the numbers fall, 
growers may be making big decisions. 
This may include changes to help 
improve profitability so they can 
keep farming. Alternatively it may be 
investigating whether to keep farming; 
whether to stay living on the farm, but 

work elsewhere; or whether to sell the 
farm and move forward in a different 
direction. There is no plan which 
suits everyone because everyone’s 
circumstances are unique. 

Banks too may be making decisions, 
like which customers they continue to 
support and which will not be supported 
going forward. Some customers may 
be being managed closely and asked to 
report frequently while others are not. 
Again everyone’s circumstances are 
different.

What is the same for all farmers is 
this - historically in farming, costs 
trend upwards and income trends 
downwards. That’s why it is harder 
today to profit than it was ten or 20 
years ago. It’s why the constant push 
to improve efficiencies (be it water, 
chemicals, energy, labour or increasing 
scale of operation for example) 
continues at an ever increasing rate. 
If you don’t stay competitive you go 
backwards.

Ideally, all farmers across all industries 
would make big healthy profits and 
need advice on expanding their farms, 
boosting capital investment and 
minimising tax. The likelihood of that 
happening however, is pretty slim. 

Some farmers may not think about 
what it means when they make a loss. 
Is it a good thing if it reduces their tax 
liability? In the longer term however, 
losses cannot continue indefinitely. Put 
simply (and ignoring non-cash items 
like depreciation), if a loss is made on 
the farm, this means more money was 
spent than was earned. 

If the savings are decreasing or debts 
are increasing that’s a sign you are 
heading in the wrong direction. If 
it is a one-off circumstance which, 
sometimes happens in farming, then it 
makes sense to try to farm on. If over a 
period of years, the losses outweigh the 
profits, it’s time to ask some tougher 
questions. 

That’s where the Rural Finance 
Counselling Service can help. 

Rural finance counsellors can 
help growers to budget, plan and 
communicate with their bankers or 
creditors. The counsellors don’t give 
advice, but provide helpful information 
and referrals. 

Ideally, farming should be a part of what 
you do, not who you are and counsellors 
emphasise this point, telling clients not 
to lose sight of the goal by only focusing 
on the means to get there. There 
could be options available that are not 
obvious at the moment.

If you’re thinking you don’t want to see 
someone about your financial position 
when you’re stressed or feeling under 
pressure, don’t worry. We see many 
people who are farming under pressure. 
Rural Financial Counsellors deal with 
each client on a confidential, one to 
one basis, either at the office at 139 
Lime Avenue, Mildura or at the farm 
(or home). To make an appoinment or 
seek further information call the Rural 
Finance Counselling Service on  
(03) 5022 0799 and ask to see a Rural 
Financial Counsellor today. 

Counselling service helps farmers  
sort finances

The Mildura team of Rural Financial Counsellors – (from Left) David Talbot, Ashley Kuhl, 
Stephanie Ferdelja, Marcus Heley and George Stone.



■ Uptake of new tools and technologies 
are required to improve industry 
profitability and meet market demands.

Snapshot of actions needed by 
Government:
■ Develop a plan to establish Australia 

as a leader in international rural 
research, underpinned by increasing 
total Government expenditure on 
agricultural R&D by one percent (of total 
government expenditure on R&D) by 
2015.

■ Undertake a national review of 
extension/adoption of all agricultural 
R&D.

3. Increasing competitiveness 
and profitability
What is the NFF policy objective?

Australian agriculture to be a globally 
competitive and productive sector, with 
profitable farmers providing high quality 
food and fibre for consumers.

Issues:
■ Declining terms of trade and market 

access.
■ Ageing infrastructure.
■ Maintaining Australia’s biosecurity 

regime.

Snapshot of actions needed by 
Government:
■ Commit to establish a red tape register 

and harmonisation of State and Federal 
regulations – specifically an action list 
of priority areas for removal within first 
year of Government.

■ Deliver balance of market power in the 
food and fibre supply chain, including 
adjustments to competition law and 
the role of the ACCC, to ensure fair 
competition.

■ Undertake a stocktake to identify 
agriculture infrastructure needs 
and establish a program through 
Infrastructure Australia to drive 
investment.

■ Commit to measures that encourage 
investment for drought resilience and 
adaptability such as in-drought support, 
Farm Management Deposits and 
taxation.

■ Completion of trade agreements 
which result in real commercial 
improvements.

■ Commitment to maintaining a strong-
science based biosecurity regime, 
including the Beale reforms.

■ Commitment to partnering with industry 
to further develop viable livestock 

Ensuring Australian agriculture is 
considered a key priority in the 2013 
Federal Election is a priority task of the 
National Farmers’ Federation (NFF).

As the Prime Minister announced the date 
of the Federal Election, NFF President 
Jock Laurie called on the Prime Minister, 
the Opposition Leader and their parties, 
along with the other political parties and 
the Independents, to secure the future 
sustainability of the agricultural sector 
by considering – and funding – sensible 
long-term policies.

The NFF Federal Budget submission has 
five key priority areas, outlined in further 
detail in the full Policy Platform document 
and in summary below. The full document 
is available from the NFF website:  
www.nff.org.au.

NFF policy priorities 
1. Growing Australian 
agriculture
What is the NFF policy objective? 

For Australian agriculture to grow, the 
Federal Government and Parliament to 
reprioritise agriculture in recognition of 
the critical part it will play in of Australia’s 
future and the opportunities of an 
increased demand for food and fibre.

Issues:
■ The need for increased priority afforded 

to agriculture, food and fibre by 
Government to meet future needs.

■ Poor awareness and understanding of 
agriculture and its practices.

Snapshot of actions needed by 
Government:
■ Re-prioritise agriculture within 

Government and on the national agenda 
reflected through a budget boost, a 
broadening of the agriculture ministry’s 
responsibilities and a broadening of 
DAFF.

■ Commitment to the implementation 
of priorities linked to the Blueprint for 
Australian Agriculture in concert with 
industry through ongoing Blueprint 
industry forums.

2. Investing in research, 
development and extension
What is the NFF policy objective?

An environment that drives innovation 
through increased levels of Government 
investment in agricultural RD&E and 
incentives for private investment.

Issues:
■ Relative decline in government funding 

for agricultural RD&E. 

management practices and science 
based animal welfare standards.

4. Building a stronger workforce
What is the NFF policy objective?

Encourage a better understanding of the 
opportunities in the agriculture sector and 
delivering improved labour solutions.

Issues:
■ Not enough people working in 

agriculture. 

■ Not enough people with necessary 
skills working in agriculture.

■ Uncompetitive wages. 

Snapshot of actions needed by 
Government:
■ Embed agriculture, food and fibre into 

the national school curriculum.

■ Review the current workforce 
development system to address the 
outdated Australian and New Zealand 
Standard Classification of Occupations 
(ANZSCO) codes. 

■ Expand the Seasonal Workers Program 
to all agriculture sectors. 

■ Improve flexibility by allowing individual 
flexibility agreement to be executed 
pre-employment.

5. Balancing agriculture and the 
environment

What is the NFF policy objective?

Policies and programs that enable a 
balanced and consistent approach to 
natural resource management and land 
access while increasing production.

Issues:
■ The need for more balanced and 

consistent approach to land and water 
management.

■ Improved opportunities for on farm 
environmental stewardship.

■ Enhanced opportunities to underpin 
agriculture’s climate resilience. 

Snapshot of actions needed by 
Government:
■ Ensure that the Murray-Darling Basin 

Plan Sustainable Diversion Limit (SDL) 
gap is closed through investment in 
irrigation infrastructure, environmental 
works and measures and other 
efficiency measures, prior to increasing 
the SDL above 2750 GL. 

■ Reinstate Native Title respondent 
funding.

■ Public and private partnerships for 
improved environmental stewardship 
on private land. 
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Close to 130 growers and many 
exporters are registered for export to 
China. Initially two Chinese inspectors 
arrived in Australia mid-January, 
but returned to China for the China 
New Year festival on the 7 February. 
Another four inspectors arrived in 
Australia on the 22 February and 
will return 22 March. China’s policy 
only allows for inspectors to be away 
from their country for a one month 
period. As a consequence four new 
inspectors are scheduled to arrive on 
the day the current inspectors leave. 

After 3½ weeks, 85 containers 
have been inspected with a 66% 
success rate. Unfortunately the 
inspectors have detected a red blue 
beetle which, although considered a 
beneficial beetle from Australia’s point 
of view, has been rejected by China 
as they do not have the beetle in their 
country. If we take the beetle out of 
the calculation then the successful 
inspection rate is nearing 80%. 

All growers are aware of the extra 
care that needs to be taken when 
picking and packing for China and 
to date growers have done a good 
job in trying to comply with the 
requirements. 

The Philippines has  accepted the 
table grape cold treatment trial 
conducted last year and now allow 
for shipment under in-transit cold 
treatment. It is very pleasing to note 
that the Philippines has accepted 
our cold treatment science and 
not defaulted to the United States 
Department of Agriculture (USDA) 
treatments as most other countries 
have done. 

A similar trial has been offered this 
season to India. Currently India 

Harvest is well 
underway in 
Sunraysia, 
the Riverland 
and Western 
Australia while 
the northern 
states have 
now finished. 
The expected 
yield looks like 
being down on 
early season 
forecasts. 

Many Sunraysia growers are feeling 
the pressure of low domestic prices 
caused by unexpected high yields 
from Queensland. The competitive 
activities of the supermarkets have 
driven the purchase price down to 
unstainable levels. The Australian 
Table Grape Association (ATGA) has 
been engaged in discussions with 
Woolworths and Coles to make them 
aware of the state of the industry 
and to offer to work with them going 
forward.

One of the issues raised with 
Woolworths and Coles was the 
maturity level and poor quality 
of the early season table grapes. 
Actions have been put forward to 
both Woolworths and Coles to carry 
out random inspections of grapes 
at their distribution centres for 
industry standard maturity levels. 
The supermarkets have their own 
maturity standards which they 
can vary depending upon certain 
variables determined throughout the 
season, but if grapes do not come up 
their standards they have given an 
undertaking to reject them. 

The ATGA is also hopeful of working 
with Woolworths and Coles on 
the handling of table grapes from  
distribution centres to  stores and on 
the presentation of product on the 
shelves. 

Exports
The export season is in full swing 
with many growers exporting their 
table grapes. 

China has a pre-clearance program in 
place this harvest. All consignments 
shipped to mainland China must be 
inspected by the Chinese inspectors 
prior to shipment. These inspections 
are done in conjunction with 
Department of Agriculture Fisheries 
and Forestry (DAFF) inspections. 

ATGA works with chains to lift quality 
requires 1.1°C for 16 days, the trial 
shipment would be looking at 3°C 
for 20 days which, if successful, 
would allow shipments from Western 
Australia as well as the eastern 
states.

Promotions
Our promotional activities are well 
underway for the harvest season. 
Separate promotional activities were 
conducted for the early season fruit 
from Queensland with the theme of 
‘sharing your summer’. This was 
co-ordinated by GrapeConnect and a 
special feature was the use of social 
media to gauge the effectiveness of 
the campaign. 

Anne Larard, an ATGA Board member, 
planned and oversaw all the activities 
of the campaign and should be 
congratulated for a job well done. 

This year in Western Australia, 
grower profiles have been written 
from various growers from different 
regions. The stories on bringing the 
farmer closer to the consumer have 
been very successful and unique to 
our promotional campaign. Further 
information on the promotion 
campaign is on page 32.

Strategic plan
The new strategic investment plan 
has been finalised and all that 
remains is presentations to the 
Queensland levy payers before 
presenting it to the Horticulture 
Australia Board for the final sign off. 
This has been tentatively set for May 
this year.

International symposium
The planning for the International 
symposium is well underway with 
the event to be staged in Mildura in 
November this year. 

The symposium is expected to 
receive a lot of interest from 
overseas countries and it is hoped 
up to 300 delegates will attend the 
event. Included in the symposium 
will be a pre-symposium tour of 
Australia’s growing regions, taking in 
Queensland’s harvest period and the 
Sunraysia region.

Industry members who are interested 
in attending the event should contact 
the ATGA for further information.

ATGA CEO, Jeff Scott

ATGA Chief Executive’s report

“All growers are aware 
of the extra care that 

needs to be taken when 
picking and packing 
for China and to date 
growers have done 
a good job in trying 
to comply with the 

requirements.” 



opportunity to grab a share of the 
Chilean market as well. 

Timing
The period between January and 
February is ideal for Australian table 
grapes to approach the Japanese 
market. This timing leverages 
Australia’s competitive advantage of 
stable supply of quality produce. 

Only a small volume of United States 
produce is available in December and 
January, and Chilean grapes enter 
the market from the end of February 
onwards. This creates an opening 
for Australian grapes in January and 
February. Chilean grapes which are 
not required to be cold treated, will 
assume the position as market leader, 
due to the cheaper price point.

The taste and quality of Australian 
grapes was well evaluated by 
the Japanese who joined the tour 
in March 2012. Other Japanese 
importers who did not join the 
tour, but saw the photos also 
acknowledged the larger size of 
grapes. These features will be 
attractive in Japan. Australia should 
deliver ‘competitive features’ and 
‘point of difference’ rather than try to 
challenge competitors on price. 

Quality and price are important 
factors for deciding whether to 
import table grapes, which in Japan 
are considered and treated as a 
commodity product. 

The majority of importers do not 
expect Australian grapes to compete 

More than ten years ago the 
Australian table grape industry 
applied for access to Japan. And now 
in 2013, the application request for 
access is nearing completion. 

The table grape industry has satisfied 
the Ministry of Agriculture, Forestry 
and Fisheries (MAFF) of Japan on the 
risk analysis of pests and disease of 
concern to Japan with the completion 
of the verification of cold treatment 
for fruit fly trials conducted in Perth. 
This work was completed in February 
2012 and the findings presented to 
MAFF for acceptance. 

MAFF is expected to issue a draft 
protocol in late April for the table 
grape industry to consider. If all 
parties are in agreement, the protocol 
will be signed which will enable 
exports to commence next season. 

Why Japan?
Japan will be a niche market for 
Australian table grapes. 

Japan is very keen to receive early 
season fruit, particularly Thompson 
Seedless along with Crimson 
Seedless and Red Globe. 

Growers sending to Japan will need to 
send high quality fruit that has been 
picked specifically for the Japanese 
market. 

The main importing country to Japan 
is Chile. Australia has a window 
of opportunity prior to the Chilean 
season starting. If the industry can 
capitalise on that window and provide 
good quality fruit it has an excellent 

Market opportunities for Australian 
table grapes in Japan

with Chilean grapes in terms of price, 
so they are suggesting emphasise is 
placed on other features. However 
without seeing the actual product, it is 
too early for the importers to indicate 
the likely price and volume at this 
stage. 

Japanese importers strongly 
recommend that the major Australian 
growers and packers travel to the 
market in May 2013 before the end 
of the Chilean grape season, to obtain 
an appreciation of how the direct 
competitor’s products are promoted, 
marketed and sold in Japan. 

The Japanese importers welcome the 
opportunity to meet with growers and 
packers to discuss possible business 
and to explain the supply channels. 
So a mission to Japan would be 
an ideal opportunity to assess key 
market requirements.

Market access – next steps
Once access is granted, some 
importers and retailers have said they 
are keen to start with a small trial 
of Australian grapes; however the 
majority of importers have indicated a 
preference to wait for the next season 
before starting business. 

They encourage the Australian 
industry to prepare for exporting to 
Japan during this year, ensuring the 
product is ‘market ready’ to avoid 
further possible delays in the lead up 
to the next season. 

If market access occurs during 
this current season, all importers 
want to see and taste the grapes. 
They have requested industry and 
the government arrange sample 
shipments and an opportunity to 
assess the product. 

Commitment with promotional budget 
is a key for market success; in-store 
demonstrations and point-of-sale 
are the most effective PR tools for 
increasing consumer’s awareness of 
the introduction, value and quality of 
the Australian grapes. 

In addition, some importers have 
suggested the Australian Government 
facilitates media coverage by 
arranging a product launch/press 
conference at the Australian Embassy. 

The information in this report was 
gathered through Austrade Japan’s 
Kiyoke Ozawa and Sally Phillips.
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Japanese importer, Aeon visited Victorian table grape properties in April last year in 
anticipation of Australian table grapes soon gaining market access to Japan.
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“I thought it was clearly a better option 
that working on the family properties 
and accepted. But my memories of that 
first day still haunt me. It was 45°C and 
I was picking fruit with some Yugoslav 
women. It was so hot I thought I was 
going to die, I was only 17.”

Learning to grow table grapes
Up until that time most of the growers 
in the Swan Valley were mixed farmers, 
with melons, a few table and wine 
grapes and a bit of dried fruit, but 
things were changing. 

“It was the beginning of an era of 
research within the department and 
ultimately the demise of the dried fruit 
industry in the Swan Valley as growers 
began to specialise in table grapes,” he 
said.

“My first foray into table grape research 
was in 1976 - it was a massive trial 
and extremely complicated with 4 
rootstocks, 4 varieties and 3 trellis 
variables.

“Up until that time vines were grown on 
old rootstocks including Riparia Glorie 
with simple trellis, but the new research 
looked at Ramsey, Schwarzmann, 
Dogridge and 34-EM rootstocks and 
the recently imported Cardinal, Ribier, 
Barlinka and Perlette varieties when 
grown on V trellis, T trellis and single 
sloping trellis.”

Under the guidance of Mr Cameron, the 
1970s and 80s 
were 

As the senior technical officer for 
table grapes with the Department of 
Agriculture and Food, Western Australia, 
and an employee of the department 
for almost 40 years, Colin Gordon 
has helped shape the WA table grape 
industry. 

Working quietly behind the scenes, 
Colin has been involved with many 
research projects responsible for 
the introduction and adoption of 
new varieties and improved growing 
practices; expansion of growing areas; 
and consumer studies to ensure the 
research was on track and helped 
growers produce table grapes that 
consumers wanted to eat.

But Colin’s association with the grape 
industry began long before he joined 
the department in February 1974.

“My grandparents left the goldfields 
in 1916 looking for a better life and 
purchased three 7-acre (2.8 hectare) 
properties in the Henley Park estate 
of the Swan Valley where they began 
growing Zante currants and sultanas for 
dried fruit production,” Colin said.

“My father, Frank, and his brother 
Huntly, continued to operate the family 
farm, expanding to a total of 60 acres 
(24ha) in 1945.”

The Gordon family was one of the 
biggest dried fruit growers in WA. They 
had dabbled in wine grapes and table 
grapes, but the focus remained dried 
fruit for over 70 years. It wasn’t until 
Colin took over the family business in 
1989 and planted some table grapes 
that the business changed direction.

Gradually the family properties 
were sold and Colin and 
his wife now live on the 
remaining 15 acres (6ha).

A career in 
research
Colin had been offered 
a position at Muresk 
Agricultural College 
when his dad’s good 
friend, and local 
advisor, Ian Cameron 
came to visit. “I guess 
he saw something in 
me, because he told 
my dad I wasn’t to go 
to Muresk, instead he 
would get me a job 
as a farm hand at the 
department’s Swan 
Research Station,” 
Colin said.

Dedication takes a lifetime
very dynamic as the department 
continued to evaluate new varieties, 
introducing Flame Seedless and Dawn 
Seedless in the mid 1980s and Red 
Globe in the late 1980s.

“In 1984 Ian had the big idea of trying 
to produce grapes earlier by growing 
them under cover. In a joint venture 
with Bunning’s, 39 vines from the 
original trial in the mid 1970s were 
placed under a sawtooth structure 
covered in plastic,” Colin said. 

“We realised we could harvest about 
six weeks earlier than open field-grown 
fruit.”

In 1986 the trial with Bunning’s was 
expanded and new greenhouse with 
about 1 acre (0.4ha) of Flame Seedless 
and Perlette under cover built. 

Colin said even in those early days 
there was contention about how 
research dollars were being spent, with 
some growers questioning ‘why the hell 
we would spend research dollars on 
this’. 

The greenhouse didn’t revolutionise 
grape growing, but it did give growers 
extra tools and the opportunity for 
good prices. At the time table grapes 
were only grown in the Swan Valley 
in WA, and Colin remembers prices 
of $18/kilogram for the high quality 
greenhouse-grown early season fruit.

The fact that there are still tunnel 
houses in the Swan Valley 

is testament to 
their success.

In the late 
1980s 

the 
WA 

Industry profile

Colin Gordon (right) with family friend and mentor Ian Cameron.



food technologists at Curtin University 
became involved, surveying consumers 
to identify the most desirable traits.

“Without a doubt the consumer studies 
and introduction of legislated minimum 
maturity standards have had the 
biggest impact on sales of table grapes 
in WA, more so than new varieties or 
any other growing practice,” Colin said.

“While the production techniques 
are extremely important, pinpointing 
consumer demand is the big ticket.

“Ultimately you need to produce a 
product that consumers want to buy 
and come back and buy more because 
of a pleasant eating experience.

“And we have been able to show a 30% 
growth in consumption of table grapes 
per head of population in WA over the 
last 11 years. Furthermore, growers 
have been able to maintain their returns 
in most seasons.”

As the domestic market grew stronger 
there was little incentive for growers to 
export, and now few growers from WA 
export.

But that may change, and the industry 
is looking forward and again exploring 
export market opportunities.

The success of minimum maturity 
standards in table grapes is recognised 
throughout the country. The citrus 
industry has adopted minimum maturity 
code and the Australian Table Grape 

Government was on an export drive and 
facilitated research into growing grapes 
up north in Carnarvon and down south 
in areas like Harvey, Donnybrook and 
Margaret River.

The expansion of growing areas was 
spurred on by the release of Red Globe, 
a new variety that could be grown in all 
table grape growing regions, with local 
research to support growers.

Colin said the Red Globe project was 
a great success, with about 120 new 
growers joining the industry from all 
walks of life and growth in exports.

Unfortunately with increasing 
commitments in the new growing 
regions Colin was unable to spend time 
on his own property and began leasing 
out the table grape vines.  

The industry’s love affair with Red Globe 
continued until the late 1990s when 
consumer preferences shifted toward 
seedless varieties. 

Matching supply with demand
Colin sees the industry’s greatest 
achievement as the consumer 
studies which led to the introduction 
of minimum maturity standards for 
Western Australia in 2001.

The consumer studies began in the late 
1980s when the department teamed 
up with Woolworths supermarkets 
to provide in-store demonstrators 
offering grapes to consumers. Later, 

Association is currently investigating 
the feasibility of a national minimum 
maturity program.

Future
Colin is optimistic about the WA table 
grape industry, but says it will look very 
different in 10 years time.

“The biggest challenges are in 
the Swan Valley where an aging 
demographic is facing enormous cost 
pressures and planning issues,” he said. 

“Although the Swan Valley Planning 
Act is there to protect viticulture, 
horticulture and tourism in the region 
from urban development, there are 
undoubtedly still problems with trying 
to grow grapes alongside a tourism 
enterprise. 

“Water is another problem for the valley, 
and so we may see production shift to 
Gingin or further north, the real dilemma 
is that most growers are in the 50 plus 
age bracket and there simply aren’t any 
young growers to take over the reins.” 

Talking to Colin one cannot help but be 
captured by his enthusiasm and passion 
for the industry. He says he is fortunate 
to work in such a dynamic industry and 
that he enjoys trying to help people for 
a better outcome, but I think it is the 
industry that is fortunate, and we are 
lucky that we didn’t lose him to Muresk 
Agricultural College and a career in 
agriculture.
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Colin enjoys a day out in the vineyard harvesting fruit for variety trials.
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With the New Year well under way, 
planning for the 2013 Mildura Field 
Days on 24-25 May continues at 
an exciting pace. With a variety of 
initiatives to complement the new look 
event, the field days are attracting a lot 
of attention for all the right reasons.

7 February saw the launch of the 
Mildura Field Days website and over 
60 people attended the evening to 
welcome in a new era and to learn 
more about the changes taking place.

With speeches by website designer, 
Andrew Sherer, from Mildura’s 
Saunders Design Group and from 
Mildura Field Days Chairman, Warren 
Lloyd, guests were given an insight into 
the changed event and also had a tour 
of the new website. 

The highlight of the evening was 
unanimously agreed to 
be the stunning gallery of 
photos. The Mildura Field 
Days has a rich history, 
dating back to the 1950’s 
and they’re particularly 
fortunate to have an 
archive of photographs 
that capture the story of 
innovation and mate-ship 
that has driven the event 
from its earliest days.

“The history of the Mildura 
Field Days and its archived 
photos really set it apart 
from other field days and 
we wanted to celebrate 
this and share it on the 
website,” Mr Sherer 
explains.

The committee is very 
proud of the new website 
and believes it reflects 
everything the event will 
be.

“It’s great,” said Mr Lloyd, 
“it’s vibrant, interesting and 
contemporary. It validates 

our decision to get a professional 
design team to help with our rebranding 
and redevelopment.”

The website is just one of many 
changes being implemented and as 
word spreads, the field days are being 
inundated with interest.

“The phone is always ringing with 
people wanting to know more and 
wanting to apply to exhibit. There 
is a real buzz which is exciting,” 
Mildura Field Days Coordinator Dianne 
Johnstone says.

Perhaps the most telling indication of 
the excitement that is building for the 
event is the growing list of sponsors 
signing up to support it. Undoubtedly, 
securing Prime 7 has been a significant 
achievement for the field days. Not 
only will this sponsorship deal help 
to promote the event across Victoria, 
it will simultaneously promote the 
entire Mildura region to the rest of the 
state. The field days’ tagline of ‘where 
agriculture and community unite’ is 
being applied more widely than the 
committee could have ever imagined.

“To be able to promote our event and 
our district in this way is such a great 
opportunity,” Mr Lloyd comments.

Other areas that are receiving a lot of 
interest are the Select Events Ladies 
days Marquee, Greendays Marquee and 
the Foodbowl.

“We’ve long been told that there’s not 
enough for women at our event and the 
way people have responded to Ladies 
days really emphasises that. 

We’ll have jewellery, make up, 
photography, fashion, craft and décor 
all represented this year and we’re 
still taking enquiries. It’s going to be a 
wonderful marquee for women,” Mrs 
Johnstone says.

With the environmentally focused 
Greendays, Backyard and Foodbowl 
also attracting high levels of interest, 
the Mildura Field Days could soon face 
the delightful dilemma of running out of 
room to accommodate all the interested 
exhibitors.

“If anyone does want to exhibit, they 
should put in their applications as soon 
as they can,” Mr Lloyd encourages.

The community day feel that the 
Mildura Field Days are bringing to the 
event harks back to the original country 

shows that provided a 
forum for shared ideas, 
innovation and fun. Gone 
is the weekday format, 
replaced with a Friday-
Saturday schedule. Gone 
is the ‘blokes’ day out’ 
feel, instead there’s an 
invitation for the whole 
community to sample 
everything that makes the 
region great. Food, wine, 
fashion, entertainment, 
outdoor life, machines for 
play, machines for work, 
resources and supplies all 
find a comfortable home at 
the field days. 

Capping off the 
transformation will be the 
Awards Dinner, held on 
Friday 24 May, at Mildura’s 
renowned Grand Hotel. 
It will be a chance to 
recognise the exhibitors, old 
and new, and to celebrate 
the renewed life found in an 
enduring event.

Mildura Field Days launch new website 

The launch of Mildura Field Days’ new website was very well received.

“To be able to promote 
our event and our 
district in this way 

is such a great 
opportunity.”“If anyone does want to 

exhibit, they should put 
in their applications as 

soon as they can.”
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Australian Premium launches retail brand
grower makes the effort to supply 
excellent quality, we feel obliged to 
make sure it can be purchased in the 
marketplace.

“It’s not just important for our own 
business, but also the industry that it 
continues to offer the best quality fruit 
to the Australian market.” 

The Australian Premium range will be 
sold nationally and is available locally in 
Sunraysia at Fishers supermarkets.

Postharvest – what to do 
With cutting/picking well underway, it 
may be time to start thinking about the 
next step in the vineyard after harvest.

Autumn fertigation is always one of 
conjecture, to apply or not to apply. 
Sometimes it is not easy to decide, nor 
is it necessary on some occasions. It 
is important to consider crop size, vine 
vigour and of course the all important 
cash flow. 

With sultana crops being a bit light this 
year it is probably worth getting expert 
opinion through the Department of 
Primary Industries or an agronomist, as 
to whether the vines actually need an 
autumn boost, and if so, how much? 

Sunmuscat and currant crops were 
generally good and a fertigation 
program may well be warranted on 
these varieties.

Because of the humid weather 
experienced over harvest it is important 
to monitor vineyards closely for any 
late outbreaks of disease, especially 
powdery mildew which could affect the 
fertility and fruitfulness of next year’s 
crop. Some control may be necessary to 

Australian Premium is extremely 
excited about the launch of its new 
retail products range, which is a result 
of hugely successful trials in selective 
regions of Australia.

The range consists of one kilogram and 
500 gram sultana, 375g Sunmuscat 
raisins and 300g currants as well as an 
innovative 8 x 35g sultana snack pack.

National Sales Manager, Craig 
Greenwood is very encouraged by the 
reception the new range is receiving 
from the market and the end consumer.

“The project included a total rebranding 
of the business to a vibrant, fresh 
and modern brand in line with the 
direction the industry requires to keep 
ahead of its overseas competition,” Mr 
Greenwood said.

“We want to offer something that is a 
little different to what is already in the 
market place and intend putting the 
best quality product available on the 
shelf. It’s an exciting time for Australian 
Premium.”

The key message of ‘100% Australian 
Owned, Grown and Packed’, will offer 
a point of difference the market has 
been asking us for, since our inception. 
And by using the highest grade of fruit 
available from each season ensures 
that the supermarket shelves will 
contain premium 100% Australian 
product all year round, which is very 
important for many consumers in their 
weekly buy.”

Mr Greenwood said Australian 
characters Mac (Kangaroo), Blu (Koala) 
and Dizzy (Emu) were introduced 
through the 35g snack packs to assist 
the message of the 100% Australian 
brand and connect with kids.

“Our research is telling us that 
Australian consumers want to buy 
Australian produce and at the same 
time is demanding quality,” he said. 

“We are confident that the dried 
fruit in our packets will be the best 
quality available in any supermarket in 
Australia.

“We struggle to compete with the price 
of imported fruit, but we can work 
together as an industry to keep our 
quality at the highest level possible. As 
we have experienced in the last two 
seasons, we cannot control the weather, 
but we can still supply quality fruit no 
matter what colour we are dealt. 

“Good quality, free flowing raw 
materials are integral to supplying 
Australia’s finest product. So if the 

ensure disease is not carried over into 
next year. 

Even though vines may be still 
very healthy and green, an autumn 
preventive spray for downy or powdery 
mildew is always advisable.

Water is another much debated issue at 
autumn. Vines need to shut down during 
autumn, but not too quickly. The amount 
of water applied will also depend on 
usage during the year. Many growers 
are suddenly finding, because of the 
hot dry summer, they are very close to 
using their Annual Use Licence (AUL), 
that’s the total amount of water that 
your land is licensed to use. Growers 
need to be aware of their situation and 
are advised to contact Lower Murray 
Water to check their availability or if 
they have any concerns. 

Growers who are fertigating may opt to 
irrigate fertiliser in, although banding 
and ripping are also options. When 
fertigating through the irrigation system 
try to time the fertigation towards the 
end of the irrigation so the fertiliser 
remains in the root zone where it will be 
readily available to the vine, rather than 
being washed through.

Australian Premium Dried Fruits

Australian Premium has launched a new range of products that highlight the fact they 
are ‘100% Australian Owned, Grown and Packed’.
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Dried tree fruits research 
levy obligations

20

Australian Dried Tree Fruits Inc (ADTF) 
recently considered actions it could 
take to maximise levy income for 
the industry’s research programs. 
The reality is that the current level 
of funding is inadequate to maintain 
a reasonable research capability 
beyond two or three years.

The ADTF Management Committee has 
agreed to focus on raising awareness 
amongst all industry stakeholders of 
their obligations relating to payment 
of statutory research levies. In 
particular, the organisation is keen 
to ensure that the parties involved in 
private sales of dried tree fruits (both 
growers and private buyers/retailers) 
are made aware of the need to pay 
the $32/tonne statutory R&D levy.

ADTF estimates that the volume 
of private sales of dried tree fruits 
is probably similar to the volume 
handled by the major processor, Angas 
Park Fruit Company. However, the 
available information on levy receipts 
provided by Horticulture Australia 
(HAL) shows that very limited levy 
funds are paid on private sales.

ADTF is providing the information 
below as a way of assisting anyone 
involved in private selling of dried 
tree fruits to meet their obligations.

If successful, the awareness campaign 
is expected to generate additional levy 
receipts of up to $5,000-6000 – and 
when matched by Commonwealth 
funding, would provide another $10,000-
12,000 pa to help maintain a reasonable 
research program for this industry.

R&D Levies
The dried tree fruits industry’s 
statutory $32/tonne levy is used to 
fund a research and development 
program overseen by HAL. The levy is 
payable on dried tree fruits received 
for processing and includes dried 
apricots, dried pears, dried peaches 
and dried nectarines. It also applies 
to private sales of dried tree fruits.

Levies are paid to the Levies Revenue 
Service (LRS) an organisation 
within the Australian Government 
Departmentof Agriculture, 
Fisheries and Forestry (DAFF). 

LRS is responsible for both the collection 
and distribution of levies to HAL and 
for the distribution of the Australian 

Government’s matching research 
and development contributions.

How levies are paid 
Many dried tree fruit growers have their 
fruit processed and marketed by Angas 
Park. In this case Angas Park lodges 
the returns and pays the levy fees on 
behalf of the grower. The fees are then 
deducted from grower payments.

In addition, those growers (and buyers) 
involved in private sales also have 
obligations to pay the levy and support 
the industry’s research program.

Three scenarios to help dried 
tree fruit growers understand 
their levy obligations.

Scenario 1: If a dried fruit grower sells 
to a processor (for example Angas 
Park), the proprietor of the processing 
establishment is required to lodge 
the annual return but may recover 
the levy amount from the grower.

Scenario 2: If a dried fruit grower sells 
their unprocessed fruit to a private buyer 
or retailer who processes the fruit and 
sells it under their own name, the buyer 
of fruit is responsible for paying the levy. 
The buyer is required to lodge the annual 
return, but can recover the levy amount 
from the grower at the time of sale. 

Scenario 3: If a grower is also a 
processor, and therefore the proprietor 
of a processing establishment, and 
sells their own fruit privately, then 
the grower/proprietor must pay 
levy and lodge annual returns. 

When is the research 
levy due for payment?
Annual Returns are due, together with 
payment, on or before 30 November in 
the following levy year. For example, 
the return and payment for the levy 
year commencing 1 October, 2012 
and ending 30 September, 2013, must 
be lodged by 30 November, 2013.

The Annual Return is a simple 4 
page document that is easy to 
understand and complete.

Return forms can be downloaded from 
the LRS website www.daff.gov/levies

Penalties
Where levies are paid late, a penalty 
will be payable at the rate of 2% 
per month compounding on the 
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Australia’s first Blueprint for the future of food and fibre

sum of unpaid amounts, including 
penalties already accrued.

Previous research
ADTF Chairman Kris Werner said levy 
funds had financed a range of industry 
projects over the years including 
carpophilus beetle control, elevated 
work platform standards and efficient 
production systems, which dealt 
with thinning, high density plantings, 
trellising and summer pruning.

“Continuing research such as this is vital 
for our industry to remain competitive.”

Current research
The industry has two current research 
projects. The first Selecting and releasing 
to industry high quality fresh and dried 
Australian apricots for export and 
domestic markets, is a joint project 
involving both the fresh and dried apricot 
industries. Mr Werner said this was an 
important project that would offer real 
potential for boosting viability in both 
fresh and dried apricot industries.

Both industries are making voluntary 
contributions to help fund this project 
with ADTF also contributing limited 

levy funds. All funds are matched by 
the Commonwealth Government

The second project seeks to assist dried 
tree fruit growers to lift their profitability, 
production levels and product quality.

The main focus of Industry development 
and extension for the dried tree 
fruits industry is on plantings of new 
varieties, adoption of best practice 
management and production systems 
and better decision making. It comprises 
both industry development and 
communication activities including:

■ Reviewing and updating of the dried 
tree fruits production manual

■ Promoting use of the Bizmod 
Apricot model to test management 
strategies and performance 
at the enterprise level

■ Promoting plantings of 
new apricot varieties

■ Extension and communication to 
growers through use of a range 
of communication tools.

ADTF membership
ADTF has again urged those dried 
tree fruit growers involved in private 
sales to show support for their 

industry and to take out a direct 
membership of the organisation.

Mr Werner reminded growers that only 
those growers who delivered fruit to 
Angas Park had their membership fees 
paid on their behalf. He appealed to 
those growers who were marketing 
their own fruit, to contact the 
organisation on (03) 5023 5174 and 
request a direct ADTF membership 
form. These annual account growers 
will then receive an invoice each year, 
based on the advised quantity of dried 
fruit marketed. The current ADFT 
membership fee is $30/tonne plus GST.

Mr Werner said there were many 
benefits to being a member, particularly 
if you got involved with the Management 
Committee, “We are a lobby group 
that seeks to protect the interests of 
members and we are recognised by 
governments as the peak industry 
body for dried tree fruits,” he said. 

“ADFT seeks to provide members 
with relevant information including the 
latest research results and has a role in 
overseeing the expenditure of statutory 
research funds. However we need more 
members so that the organisation can 
continue to operate into the future.”

Ensuring the 
Australian 
agriculture sector 
is a world leader 
in providing high 
quality food and 
fibre into the 
future is the goal 
of the Blueprint 
for Australian 

Agriculture – the first industry-
developed plan for the future of 
Australia’s farm sector. 

Launched in Canberra by the National 
Farmers’ Federation (NFF) and the 
blueprint partners, the blueprint is the 
first plan for the future of the sector 
developed by the sector, and identifies 
the seven key areas which underpin 
the future success of agriculture in 
Australia.

NFF President Jock Laurie said the 
blueprint sets out the steps for the 
agricultural sector to take to ensure a 
strong future ahead. 

“It has been developed as a result of 
input from almost 4,000 people across 
the agricultural sector, who identified 
the key challenges, opportunities and 
potential solutions to the issues we 
face,” he said.  

The plan identifies seven critical 
areas in which action must happen 
now to ensure the agricultural 
sector is well placed in the future: 
Innovation, Research, Development 
and Extension; Competitiveness; Trade 
and Market Access; People; Agriculture 
in Society; Natural Resources and 
Transformational Issues. 

“The blueprint participants have 
called for such action as an increase 
in investment in agricultural RD&E 
to help improve productivity growth 
and address issues like the changing 
climate. This is long overdue, with 
investment in rural R&D stagnating 
since the mid-1970s,” Mr Laurie said.

“They also wish to see upgrades in 
critical infrastructure and a reduction 
in red tape to help the sector remain 
competitive and the completion of 
key free trade (FTA) agreements, like 
the Korean FTA, to secure our market 
access. 

Mr Laurie said participants considered 
the inclusion of agriculture in the 
national school curriculum a priority 
to help build greater understanding 
of agriculture and encourage more 
students to seek careers in the sector. 
And the need to build strong, positive 

relationships with the wider community 
is seen as critical, underpinning much 
of the industry’s future success.

“Ensuring environmental sustainability 
is improved, promoted and rewarded 
right across the sector has emerged as 
a key opportunity, along with improving 
preparedness for extreme climatic 
events, like the bushfires and floods we 
have seen across five Australian states 
in the past month.

“And making sure the agricultural 
sector is well placed to respond to 
future uncertainties is a key component 
of the blueprint, ensuring the sector 
remains diverse, resilient and adaptive 
to change,” Mr Laurie said.

The Blueprint for Australian Agriculture 
is available to download at www.nff.
org.au/blueprint

The blueprint is an initiative of the 
NFF, in conjunction with Westpac, 
Woolworths and DAFF. In 2013, the 
NFF will conduct a series of forums, 
designed to bring the agricultural 
sector together to drive the blueprint 
forward. The blueprint legacy phase is 
supported by major partners Westpac, 
Woolworths, Bayer CropScience and 
Syngenta Australia. 
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and might enable the seller to fetch 
premium prices.

Products from California and Florida 
are especially well received, since 
consumers associate these states with 
warmth and sunshine. 

Most dried fruits, tree nuts, and 
peanuts are imported in bulk for 
packaging or processing. Most imports 
are handled by specialised German 
import companies, who distribute to 
German food processors or deliver 
to retail chains. Retails chains and 
food processors very rarely import 
themselves.

Like other EU countries, food safety 
and environmental concerns are 
major issues in Germany. The public 
reacts strongly to food scandals that 
involve high levels of pesticides or 
contaminants such as mycotoxins and 
often stops buying products associated 
with such scandals. 

In 2011, German imports of dried fruits 
totalled 137,312 tonnes for US$433 
million. On a quantity basis, Turkey, the 
US, Chile, Tunisia, and China were the 
top suppliers. In 2011, the US was the 
main supplier of dried prunes to the 
German markets (6,548t). At the same 
time Turkey was the main supplier of 
raisins (40,706t) followed by the US 
with 11,634t. 

Sales of dried fruit swift as 
peak Easter period begins
7 March 2013

Seasonally, this is a good time for the 
United Kingdom dried fruit industry as 
most products contain dried fruit in 
one form or another. Hot cross buns 
traditionally contained a mix of currants, 
sultanas and raisins, but now often 
contain other products such as dried 
cranberries, dates and apple.

Most producing countries are optimistic 
for the future with all the southern 

Germany - Europe’s largest 
destination for dried fruit and 
nuts
8 February 2013

Germany is the largest market for dried 
fruits and nuts in Europe.

According to a recent United States 
Department of Agriculture (USDA) 
report, even though German consumers 
tend to prefer domestically produced 
goods, in recent years food imports 
have steadily increased because of 
rising demand for foreign and exotic 
foods including nuts and dried fruits. 
This is partly because Germany has 
a high number of immigrants and 
ethnic groups from Mediterranean 
countries whose diet includes a higher 
percentage of dried fruits and nuts than 
a traditional German diet.

Consumers in Germany are generally 
quite price sensitive and many shop at 
discount supermarkets, such as Aldi 
and Lidl, with private brands popular in 
the dried fruit and nut sector. German 
consumers are, however, willing to pay 
for high-quality goods such as organic 
products, and for health and wellness 
food.

In larger supermarkets a wide range of 
dried fruit products may be found in the 
fresh produce aisle (sometimes loose, 
in bulk), in the baking aisle, and a wide 
variety in the snacks aisle. In addition, 
mueslis and muesli bars with nuts and 
dried fruits are becoming increasingly 
perceived as a healthy and quick 
breakfast or snack alternative.

Germany also has a number of 
greengrocers. Some of these are 
devoted to delicatessen items and 
only carry exotic and high-quality 
products, while the majority are Turkish 
greengrocers specialising in fresh fruits 
and vegetables. In both types of stores, 
large Medjool dates, dried apricots and 
other dried fruits may be purchased. 

Country of origin labelling is mandatory 
only for fruits and vegetable products 
that are subject to European Union 
(EU) marketing standards. In the dried 
fruits and nuts segment this pertains 
to in-shell walnuts and hazelnuts. 
However, voluntary declaration of 
origin is allowed for all products and is 
usually done whenever a given origin 
is associated with premium quality 

hemisphere producers - Australia, 
Chile and South Africa - reporting good 
quality harvests. Turkey and the US also 
both have significant unsold stocks of 
dried fruits which in turn are helping to 
maintain lower prices for dried grapes.

Prices of Turkish sultanas remain 
around US$1,800 and US$1,850/t fob 
Izmir for specially cleaned standard 
No.9 quality, but offers continue to be 
reported as low as US$1,750/t fob Izmir.

Unsold stocks of Turkish raisins are very 
limited, but as reported previously, local 
producers are thought to be keen to dry 
more of their fruit as traditional raisins 
next season to increase their overall 
return.

Prices of Californian Thompson 
Seedless raisins remain competitive 
at levels of US$1.16-1.18 per pound 
c&f Felixstowe for select grade fruit, 
and although available stocks from 
alternative origins such as South Africa 
are limited, there is this year a choice of 
origin for consumers.

Ramadan falls at the beginning of July 
this year and traditionally this is a time 
when dried fruit consumption increases 
worldwide. Many Mediterranean 
packers believe this will halt further 
price reductions in both vine and tree 
fruits and possibly cause prices to 
increase, but much depends on the 
overall demand after the Easter peak for 
European markets.

China exporting fewer dried 
grapes to Germany
6 March 2013

Australia and the Netherlands have both 
overtaken Germany as third and fourth 
export destinations for Chinese dried 
grapes, after exports to the European 
country fell between 2011-2012.

Japan remains by far the biggest 
importer of Chinese dried grape, 
although demand decreased slightly 
last year, after increasing between 2009 
and 2011.

Exports to the UK also fell, in this case 
more significantly, from 7,637t in 2011 
to just over 5,500t in 2012.

In terms of market share, one third of 
overall exports (30.7%) are destined to 
the Japanese market. The UK comes 
in second position with an 18.1% 
market share, and Australia and the 
Netherlands follow, both with 8.9%.

Dried fruit market briefs
The following dried fruit market briefs are taken from FoodNews

“German consumers 
are ... willing to pay for 
high-quality goods such 

as organic products, 
and for health and 

wellness food.”
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2013 Outlook
The start of summer saw dried tree 
fruits, vine fruit and prunes commence 
a relatively trouble free harvest season. 
The reward has been high quality fruit 
that we expect to process easily and 
allow customers to experience fruit that 
looks and tastes great. This delivers an 
opportunity to contest a strong currency, 
a very competitive retail environment, 
high manufacturing costs and soft 
consumer buying.

Dried grapes 
The early 2013 harvest is providing 
high quality fruit with historically good 
percentages of fruit grading light. 
Only a fraction of the expected fruit is 
delivered, but if the early indications 
prove consistent, customers in the 
export, retail and food service sectors 
will at last again see the benefits of 
Australian dried grapes. 

Given the high quality being received, 
returns to many growers will equal 
or better those of last year. Fruit has 
advanced from the kind growing season 
and is being harvested at full maturity 
resulting in high bin weights. It is also 
anticipated that the 2013 harvest will 
be 10% to 15% larger than last year’s 
14,000 tonnes. 

Growers heard the quality message and 
the season cooperated. High quality 
means no contaminants and the lowest 
levels of vine material and leaves. It 
means good fleshy berries that are free 
from damage and disease. Of course 
the distinguishing feature of sultanas 
and Sunmuscats is beautiful golden 
fruit. 

In January Sunbeam recognised the 
winners of the 2012 Sunbeam All 
Australian Quality Competition. The 
winning growers valued the recognition 
such awards bestow and feedback 

suggested all growers wanted to be in 
the mix for recognition. The competition 
is being conducted again in 2013. 

Unfortunately the international markets 
for sultana types have continued to 
soften with the Turkish price falling 
further and the price of United States 
raisins having to move down to 
generate export sales. 

Locally, retail sales have continued a 
pattern of declining sales established 
over the last few years. Sunbeam has 
initiated a program in collaboration with 
the Marketing sub-committee of the 
Horticulture Australia Industry Advisory 
Committee to firstly understand the 
reasons why dried fruit sales are 
declining and then enact an industry 
wide promotion set for the last quarter 
of 2013. Given the high quality expected 
from this year’s crop the timing of this 
may lift sales of all Australian dried 
grapes. 

Tree fruit 
Tree fruit growers have experienced a 
harvest of wonderful drying conditions 
resulting in good yields of high quality 
dried apricots, peaches and nectarines. 
Angas Park’s Loxton dry yard was a 
blaze of orange for weeks on end as 
it converted fresh stone fruit from the 
Pike River orchard and surrounding 
growers. The resulting harvest tonnage 
will be up about 35% on the 2012 
result. 

This does not take into account the 
considerable volume of dried tree 
fruit that growers now sell direct or 
deliver to other purchasers. While 
acknowledging growers’ right to avail 
themselves of the wider market it 
should be understood that all growers 
have a responsibility to pay the 
statutory Research and Development 
levy of $32 per dried tonne. This has, 
and continues, to fund the release of 

new varieties from the long term Loxton 
apricot breeding project. 

Angas Park pays this levy on behalf of 
its growers. Any grower not currently 
paying the levy should contact 
Australian Dried Tree Fruits is to assist 
them in meeting their obligations. 

Prunes 

What a contrast growers are 
experiencing at Griffith and generally 
within the Murrumbidgee Irrigation 
Area! Last year they encountered 
devastating floods that saw homes and 
orchards inundated and threatened 
the ongoing productivity of trees. The 
harvest this year is providing high 
quality prunes of good size and maturity 
with and an expected volume similar to 
last year.

Meanwhile there is a glimmer of hope 
that the global supply situation is at last 
starting to trend back to balance. Angas 
Park and its associated companies have 
been proactive in trying to secure more 
customers especially in the area where 
growers can at least get some value 
from smaller fruit. 

Sunbeam and Angas Park Dried Fruit 
Contacts:

Chris Ellis,  
General Manager Fruit Supply: 
(03) 5051 4403 or 0419 896 970

David Swain,  
Supply Manager Dried Fruit: 
(03) 5051 4402 or 0407 834 044

Colin Farey, South Australia Fruit Supply: 
0417 875 149

Alan Lister, Field Officer: 0409 437 801

Gary Simpson, Field Officer:  
0429 960 234

Barry Bottams, Field Officer:  
0428 214 477

Steve Barty, Field Officer South Australia: 
0417 838 908

At last a normal harvest!

Sunbeam Foods/Angas Park

2012 Sunbeam All Australian Quality Competition winners



24

On 21 September 2012, Customs and 
Border Protection received an application 
by Frutex Australia Pty Ltd for the review 
of anti-dumping measures that apply 
to processed dried currants exported to 
Australia from Greece by Aeghion.

Following consideration of the 
application, Customs announced that 
the review of the measures would 
commence on 24 October, 2012 and 
would cover the period 1 October, 2011 
to 30 September, 2012.

Public notification of initiation of the 
review was made on 24 October, 2012 
in The Australian newspaper. Australian 
Customs Dumping Notice (ACDN) No. 
2012/53 was also published.

Customs and Border Protection then 
placed the statement of essential facts 
for measures relating to processed, 
dried currants, exported from Greece 
by Aeghion on the public record, on 1 
February 2013.

Submissions were required by 21 
February 2013.

The final report to the Minister for 
processed, dried currants from 
Greece, which outlines Customs 
and Border Protection’s findings and 
recommendations, was due on, or 
before, 28 March 2013.

In respect of a dumping duty notice, 
the delegate must provide a proposed 
recommendation to the Minister that the 
dumping duty notice:
■ remain unaltered; or
■ be revoked in its application to a 

particular exporter or to a particular 
kind of goods or revoked generally; or

■ have effect in relation to a particular 
exporter or to exporters generally as 
if different variable factors had been 
ascertained.

Following the Minister’s decision, 
a notice will be published advising 
interested parties of the decision.

History of these anti-dumping 
measures
Anti-dumping measures were imposed 
on processed dried currants from Greece 
on14 January, 2009 following Trade 
Measures Report No. 140. All exporters 
of processed, dried currants from Greece 
were subject to interim dumping duties.

After measures were imposed, the 
Trade Measures Review Officer (TMRO) 
accepted applications for a review of the 

decision taken 
by the Minister 
to impose 
measures. 
Following 
the review, 
the Minister 
accepted the 
recommendations 
of the TMRO and 
subsequently 
wrote to the 
Chief Executive 
Officer (CEO) 
requiring him to 
reinvestigate the 
original findings.

Following its 
reinvestigation, 
Customs and Border 
Protection set out its findings in 
Reinvestigation Report 149. The Minister 
accepted those findings and published a 
notice on 17 November, 2009 reaffirming 
the decision to publish a dumping duty 
notice.

The measures have not been reviewed 
since they were imposed, and 
subsequently affirmed.

Minimum membership fee
Early last year, Dried Fruits Australia 
members agreed to several amendments 
to the Dried Fruits Australia Constitution, 
which included changing the 
organisation’s financial year to conclude 
at 30 June each year, as well as making 
provision for a minimum membership fee 
for producer members.

Specifically, the constitution now 
provides for the Dried Fruits Australia 
Board to set minimum fees for:
■ Producer members currently delivering 

fruit, and
■ Non-producing members who are not 

yet delivering fruit 

This matter has been considered by 
Dried Fruits Australia branches at a 
Branch Forum, where it was agreed that 
the following minimum membership 
fees be recommended to the Dried Fruits 
Australia Board:

■ $100 per annum for producer 
members 

■ $50 per annum for non-producing 
members for a maximum of two years, 
before rising to the standard minimum 
fee

Board news

Review of anti-dumping measures
Processed dried currants exported from Greece

The Dried Fruits Australia Board has 
agreed to implement these minimum 
fees in 2013.

Following completion of this year’s 
harvest, Dried Fruits Australia will 
review the membership fees paid by all 
members. 

In cases, where the fee paid is less 
than the minimum fee, a letter will be 
forwarded requesting payment of the 
additional amount required.

Import statistics
Dried grape imports: Imports of 
dried currants in the 10 months to 31 
December, 2012, totalled 574 tonnes 
compared to 1,638t, for same period in 
2011/12.

It should be noted that there were no 
imports of dried currants in the 3 month 
period, September – November 2012.

Imports of sultanas in the 10 months to 
31 December, 2012, totalled 11,197t 
compared to 13,824t, for same period in 
2011/12. This was a reduction of 2,627t.

Imports of TSRs in the 10 months to 
31 December, 2012, totalled 6,329t 
compared to 10,181t, for same period in 
2011/12. This was a reduction of 3,852t.

Overall, during this 10 month period, 
total dried grape imports were down 
7,524t to 18,120t from 25,644t in same 
month period in 2011/12. 

Dried apricots: Total imports for the 
period were 3,867t compared to 3,620t, 
in the same period of the previous year.

Prunes: Total imports were 1,677t 
compared to 2,246t, in the same period 
of the previous year. This was a reduction 
of 549t.
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Field walks feature innovation
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Jason Bottams shows growers the construction that he has made to house his 
dehydrator unit and save energy by drawing in pre-heated air from the rack clad 
with solar sheets.

Ashley Johnstone explains his plan to generate pre-heated hot air for his dehydrator for this season.

Over 
thirty 

growers 
attended the 

New Varieties 
Field Walk held 

on 6 January at 
Allan Long’s property. The aim of the 
walk was to allow growers to directly 
compare eight ‘sultana type’ varieties 
growing in a commercial patch of 
vines.

Dried Fruits Australia Industry 
Development Officer John Hawtin was 
pleased with the turn out, saying there 
remained high level of interest in new 
varieties with growers asking about 
their performance in a rain event and 
the cropping levels.

As part of the field walk the group 
re-visited Peter Clifton’s property to 
observe the growth and subsequent 
crop of Diamond Muscat that had been 
top-worked onto Semalon on Ramsay 
rootstocks in September 2011.

The growers present were impressed 
with the rapid growth and estimated 
the top-worked vines to be carrying 
a crop of 1 tonne or more per acre 
(2.54t/hectare). 

A number of berries were randomly 
selected from bunches and their 
maturity tested with a refractometer. 
Maturity levels ranged from 22-
26°Brix, highlighting the early maturity 
of this variety.

Mr Hawtin said the field walk had been 
a popular and well supported event, 
showing the keen interest that growers 
had in growing different varieties to 
manage labour requirements and risk 
against rain.

Dehydration 
About 15 tough and hardy men braved 

45°C heat to attend a field walk on 17 
January to look at new and innovative 
ways to pre-heat air for dehydrating 
dried fruit.

This field walk was held on properties 
belonging to Jason Bottams and Ashley 
Johnstone.

Mr Bottams has been covering the 
100m rack adjacent to his dehydrator 
with ‘Solar Sheets’ for a number of 
years and draws the heated air into his 
dehydrator to help reduce the amount 
of gas required to dry his fruit. 

On an ‘average’ day when dehydrating 
Mr Bottams said he can gain at 
least 20°C above the ambient air 
temperature. On hot days he has to 
adjust the pilot flame on the dehydrator 
to prevent it going out as most of 
the heat required to dry his fruit is 
generated inside the solar clad rack.

Inspired by the savings Mr Bottams has 
achieved, Mr Johnstone constructed 
a plastic green house to generate hot 
air to be drawn into his dehydrator. 
He said that if his structure provides 
similar savings in gas use to those of 
Mr Bottams, he will recoup the cost of 
the greenhouse this season.

Another field walk is planned later in 
the year to show the resulting savings 
made by using this simple technology. 
Growers will be informed of the field 
walk dates through the Dried Fruits 
Australia e-news service.

While on both of these properties, 
the group also observed the results 
of Carina setting sprays and the 
differences between the two methods 
used by each grower.

Bud fruitfulness results
As a follow up from the bud fruitfulness 
survey for the 2013 crop, fruit from 
some vines within the sampling sites 
are being picked, counted and weighed 
to estimate crop size and ensure 
that there is a correlation with the 
fruitfulness results and the yield. 

Buds from selected properties will 
again be taken and microscopically 
examined to determine the level of 
fruitfulness in canes for the 2014 
harvest.

The results of these examinations 
will be displayed at the Dried Fruits 
Australia display at the coming Mildura 
Field Days.

DGASP training
Growers who have not yet completed 
the industry’s quality assurance, Dried 
Grapes Approved Supplier Program 
DGASP training are advised that they 
can register with Dried Fruits Australia 
to complete this important training for 
themselves and their businesses.

The next training session is planned for 
June before growers get too busy with 
pruning.
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Partnering Fresh Produce with  
Retail workshop a big success

Horticulture Australia (HAL) update

a pathway forward and were confident in 
achieving the intended outcome. 

The workshop was a huge success. The 
organisers were thoroughly impressed 
with the positive attitude and the level of 
collaboration and transparency. Throughout 
the workshop there was good quality input 
from all participants and this has generated 
a strong foundation to build upon. Attendees 
also expressed that they enjoyed the 
opportunity to work collaboratively with 
other stakeholders 

Many attendees expressed their hope that 
the workshops would be held on annual 
basis.

The workshop, which is part of project 
AH12010 ‘Partnering Fresh Produce with 
Retail - Joint Working Groups’ is funded 
through the Across Horticulture Program. 
The project has been partly funded by 
the national table grape research and 
development (R&D) levy with the Australian 
Government providing matched funding for 
all HAL’s R&D activities.

The overarching strategy for the workshop 
was to start wide and broad, and then 
funnel down to identify a small number 
of specific and tangible actions for 
implementation. With 16 actions identified 
and agreed upon by the group, the real 
work begins now implementing them.

The workshop format adopted a new 
approach by breaking up attendees into 
cross category groups. This allowed 
the opportunity for attendees to work 
collaboratively on solving common issues 
and to develop opportunities, and while 
also leveraging cross-category synergies 
and learning. Feedback from the session 
showed participants felt it was beneficial 
to work at both a product category level in 
addition to working at an across-industry 
level.

One of the innovative elements of the 
workshop was that participants were 
independently surveyed through a SMS 
voting system. The result of this survey 
showed they group felt that they established 

Representatives 
from some 
of Australia’s 
horticulture 
industries and 
supermarket 
chain Woolworths 
recently met 
to find ways to 
align the needs 
of industry and 
Woolworth’s. The 
forum provided a 
platform to jointly 

address the common barriers and issues 
that both parties face, with the intention of 
creating and developing opportunities for 
horticulture.

The joint workshop was held in mid-
November 2012 with a total of 53 
representatives from Woolworths 
Supermarkets, the fruit member industries 
and Horticulture Australia (HAL) in 
attendance. Fourteen different Australian 
fruit industries were represented.

HAL Industry  
Services Manager,  
Corey Fitzpatrick

Horticultural Transformational Fund 
shoulder the remaining technical and 
market risks. 

Up to $12.5 million in funding is available 
over a five-year period (AU$2.5 million 
annually) for co-investment with research 
agencies or institutes who can 
demonstrate novel approaches to three 
core transformational research themes, 
deemed to be critical to the success of the 
horticultural industry in 2030. These are:

■ Limiting or removing abiotic/biotic 
stresses on horticultural row and tree 
crops 

■ Reducing the labour component of 
production/postharvest activity 

■ New product development or value 
adding technologies 

Application Process: The HTF application 
process comprises of two stages:

■ Stage 1 - Applicants are encouraged to 
submit a preliminary proposal for initial 
consideration by HAL.

■ Stage 2 - Should your preliminary 
proposal be successful, applicants will 
be asked to submit a full proposal for 
final consideration by the HAL 
Investment Committee and Board. 

Preliminary proposals will need to meet the 
guidelines outlined in the Horticultural 

Horticulture Australia (HAL) is responsible 
for the national management and 
coordination of R&D for Australia’s 
horticultural industries including fruit, 
vegetables, nuts, nursery, turf, cut flowers 
and extractive crops. 

HAL is inviting preliminary proposals for 
new research concepts, ideas and 
technologies that are transformational in 
nature. 

The focus of the Horticulture Australia 
Transformational Fund (HTF) is to 
accelerate the development of these 
transformational research concepts, ideas 
and technologies, aiming to either: 

■ Invest to the point at which the research 
opens up a new field of technology 
through applied research, or the 
technology risk is lowered to a point 
where industry can invest in further 
development and deployment; or 

■ In the case of later stage investments, 
the investment must overcome key 
technical barriers currently preventing 
wider industry adoption of the 
transformational technology. The 
investment should not carry the 
tax-payer investment beyond the point at 
which industry should be able to 

Transformational Fund Guiding Principles 
document to progress to the next stage, 
which will require a detailed proposal to be 
lodged.

Timing of Application: Beginning this 
year, HAL will have an annual 
Transformational Call. In 2013, preliminary 
proposals can only be submitted in the 
eight week window opening on Monday, 4 
March 2013 and closing 5pm, 29 April 
2013. 

Acknowledgement: Preliminary 
applications will be acknowledged and 
recorded in the HAL project information 
system. Applicants will be advised in 
writing of the success or otherwise of their 
preliminary proposal by the HAL General 
Manager - Research and Development.

Instructions to Complete Preliminary 
Proposal Form: The preliminary proposal 
form is available from, the HAL website 
www.horticulture.com.au, and should be 
completed electronically, and sent to the 
following email address –  
applications@horticulture.com.au 

Should you require further information, 
please contact: HAL Portfolio Manager 
Philippa Lorimer, Email:  
philippa.lorimer@horticulture.com.au
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An essential part of Australia’s plant 
biosecurity system is our preparedness and 
capability to rapidly contain and eradicate 
any incursion of an emergency plant pest. 
The Australian Table Grape Association 
and Dried Fruits Australia (as well as Wine 
Grape Growers Australia) are signatories to 
The Emergency Plant Pest Response Deed 
(the EPPRD), which is a legally binding 
agreement between Plant Health Australia 
(PHA), the Australian Government, all state 
and territory governments and 29 plant 
industries bodies. 

The EPPRD confers a great deal of certainty 
for all parties to the agreement because 
it sets out what happens in the event of 
an emergency plant pest incursion. Under 
the provisions of the EPPRD, peak industry 
bodies who have signed the agreement 
are involved in any national response to 
an incursion giving them “a seat at the 
table”. It sets out provisions for who will 
pay for any response, and how much each 
party pays is determined by the category 
numberof the pest.

Pest categories reflect the public 
versus private benefits
Emergency plant pests are categorised 
into four groups based on the public versus 
private benefit of eradication. Table 1 
shows the categories that a pest can be 
assigned to and the resulting cost sharing 
splits. 

A response to a Category 1 pest, 
which is considered to have primarily 
a public impact, is funded completely 
by government, while a response to a 
Category 4 pest, considered to have 
primarily a private impact would be split 
80% industry: 20% government.

The categories do not reflect the 
importance of the pest, whether a response 
plan will be agreed to, or the likelihood 
of successfully eradicating the pest; they 
are solely for cost-sharing purposes. 
Categorisation of pests is therefore an 
important part of the functioning of the 
EPPRD. Signatories to the agreement often 
request categorisation of pests ahead 
of any incursion so that all parties know 
what will happen if that pest makes it into 
Australia. 

Several high priority pests of the viticulture 
industry have already been categorised. 
Texas root rot (Phymatotrichum omnivoru) 
and Pierce’s disease (Xylella fastidiosa) 
were determined to be Category 2 pests, 
while Black rot (Guignardia bidwellii), 
Grapevine leaf rust (Phakopsora euvitis), 
Grape root rot (Roesleria subterranean) and 
Grape phylloxera (Daktulosphaira vitifoliae) 
(biotype B) are Category 3 pests.

Pest categorisation involves 
many parties
Pest categorisation is a formal process 
involving multiple parties and can 
take some time to resolve. Initially, a 
Categorisation Group chaired by PHA 
is established, including scientific and 
economic experts and representatives 
from industries that may be affected. 
The group assesses the likely impacts of 
the pest in order to determine the ratio 
of public/private benefit of eradication. 
Impacts on the environment, human health 
and lifestyle, public amenities, production 
costs, yield, trade, social adjustment and 
economics are all considered. 

A pest category is recommended by the 
group, which is then 
referred to the parties 
who may need to 
share the cost in the 
event of an incursion. 
The parties must 
unanimously agree to 
the recommendations 
of the Categorisation 
Group. If no consensus 
is reached, the matter 
is referred to the PHA 
Board, who decide 
what the next steps 
will be.

Reducing the risk 
of an incursion
Australia is unique in 
having this model of 
shared responsibility 

Categorisation of exotic plant pests – 
what do the categories mean?

Plant Health Australia

for plant pest incursions and over time the 
model has proved to be highly effective. 

The most substantial benefit of the EPPRD 
is preparedness - arrangements and 
agreements are in place to allow fast 
and effective responses to emergency 
plant pest incidents, while minimising the 
uncertainty over management and funding. 

It also ensures that emergency plant pest 
incursions are managed in a consistent 
and nationally agreed way with inbuilt 
accountability and transparency, and 
that funding mechanisms are agreed in 
advance.

Importantly, the EPPRD also obligates all 
parties to undertake risk mitigation through 
the development and implementation 
of biosecurity strategies and programs, 
reducing the risk of an EPP incursion in the 
first place. Being forewarned and hence 
better prepared is forearmed. 

A grower’s obligation to report 
suspect pests
Under the provisions of the EPPRD, growers 
are obliged to report any suspicious plant 
pests immediately to give the best chance 
of eradicating or containing the pest. 

If you spot an unusual plant pest or suspect 
signs in your crop, you should report it 
immediately to the relevant state/territory 
agriculture agency through the Exotic Plant 
Pest Hotline (1800 084 881). 

More information on the deed and pest 
categorisation is available on the PHA 
website www.phau.com.au/EPPRD 

Table 1. Emergency plant pest categories.

“The categories 
do not reflect the 

importance of the pest, 
whether a response 
plan will be agreed 
to, or the likelihood 

of successfully 
eradicating the pest; 

they are solely for cost-
sharing purposes.” 
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What the Murray-Darling Basin Plan 
means for Victoria

Water outlook

The Murray-Darling Basin Plan has been 
signed into law by the Commonwealth 
Minister for Water.

It sets legal limits on the amount of 
surface water and groundwater that can 
be taken from Victoria’s share of the 
basin from 1 July, 2019 onwards.

The plan provides for 2,750 gigalitres 
(GL) per year of environmental outcomes.

It allows for environmental works and 
measures and improvements to river 
operations, to secure environmental 
outcomes equal to those in the Basin 
Plan, but using less held environmental 
water. This could reduce the amount 
needed to be taken out of productive 
use to secure these outcomes by up to 
650GL.

The plan also allows for an extra 450GL 
of water to deliver environmental 
benefits where water can be recovered 
from communities in a way the 
Commonwealth describes as “socio-
economically neutral... through 
efficiency measures that maintain 
or improve social and economic 
outcomes.”

Victoria has not yet signed up to the 
Inter-Governmental Agreement between 
the basin states and Commonwealth to 
settle the responsibilities and costs of 
putting the plan into action.

The Commonwealth’s plan for 
recovering the water, the draft Water 
Recovery Strategy will not be finalised 
until after the period of public comment 
which closed on 28 February, 2013.

Victoria’s approach to the plan
The Victorian Government has 
negotiated to achieve environmental 
outcomes in a way that supports 
regional communities.

The focus has been on:
■ Smarter use of water, rather than a 

specific volume of water.
■ Minimising impacts on 

regional communities by 
recovering water through 
smart river operations 
and modernising irrigation 
systems and farms, 
rather than cuts in water 
entitlements held by 
irrigators through general 
buyback rounds.

■ Getting better outcomes 

through water already recovered by 
environmental works.

■ A plan that balances the interests of 
basin communities, irrigators and the 
environment and is balanced between 
the states.

Major results of negotiations
Finalising the Basin Plan will give 
more clarity and certainty to northern 
Victoria’s communities, agriculture and 
industries.

Victoria has negotiated with the 
Commonwealth so that future 
water recovery does not undermine 
investment in irrigated agriculture, 
manufacturing services and 
communities relying on food and fibre 
production.

As a result the plan includes:
■ An adjustment mechanism 

recognising that environmental works 
and measures and smarter river 
operations can reduce the amount of 
water to be recovered by up to 650GL 
across the basin.

■ Recovery of water is shared by 
all basin states with each state’s 
contribution clearly defined.

■ No more Commonwealth general 
tenders for high-reliability water 
shares in northern Victoria until 2016.

■ In the meantime, Commonwealth 
to fund further water recovery in 
Victoria through modernisation works, 
on-farm efficiency projects, targeted 
purchases as part of the Goulburn-
Murray Water (G-MW) Connections 
Project and environmental works and 
measures offset projects.

■ In principle Commonwealth support 
for Lindsay Island, as Victoria’s first 
project to be considered under the 
adjustment mechanism.

■ Commonwealth commitment to bridge 

the gap between current diversions 
and any final sustainable diversion 
limits by recovering water identified in 
the Basin Plan, and that commitment 
will not at any point be passed from 
the Commonwealth to Victoria.

■ Salinity and water quality targets 
are not mandatory, making sure that 
during times of extreme dry, the plan 
will not require Victorian allocations to 
be altered to meet the targets.

■ The Commonwealth Environmental 
Water Holder’s watering activities in 
the basin are directed by the Basin 
Plan Environmental Watering Plan.

■ The Basin Plan Environmental 
Watering Plan will take into account 
priority watering proposals developed 
by Victoria’s catchment management 
authorities with their communities.

■ Development of a constraints 
management strategy to manage 
the flood risk to homes, highways, 
farms and towns of removing delivery 
constraints and releasing more 
environmental water down the river 
system.

Water recovery and the 
Commonwealth
Since 2009, Victoria has already 
returned or committed to return more 
than 700GL of water to the environment 
(Table 1).

The total water recovery required across 
the basin before any offsets from the 
adjustment mechanism is 2,750GL.

Victoria’s share of this is 1,075.3GL 
(local reduction of 650GL plus 
shared reduction of 425.3GL). It 
is estimated that at 31 December, 
2012 Commonwealth and Victorian 
Government projects had recovered or 
signed contracts to recover 751GL in 
Victoria, leaving 324.3GL to be either 

recovered or achieved as 
offsets.

To assist with this Victoria 
would expect to obtain 
substantial sustainable 
diversion limit offsets to 
reduce the remaining recovery 
to well below 324.3GL.

Key Commonwealth 
commitments for planned 
water recovery in northern 
Victoria to contribute towards 
water recovery to date include:

Description Volume (GL)

Required Basin Plan water recovery in Victoria
Local Reduction Amount (in-valley)

650

Shared Reduction Amount
(to meet downstream needs)

425.3

Total 1,075.3

Total completed or contracted recovery 751

Remaining water recovery required 324.3

Table 1. Victorian Basin Plan water recovery of 2,750GLs (at 31 
December 2012)
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■ $1.2 billion for the G-MW Connections 
Project with 214GL to go to the 
Commonwealth (part of the 751GL 
above).

■ Purchase of the Wimmera Irrigation 
System’s 23GL of water.

The Commonwealth Government 
has confirmed that subject to the 
assessment of business cases, 
funding would also be available for 
further projects including:

■ $103 million for Sunraysia 
modernisation with 7GL to go to the 
Commonwealth.

■ $50-$100 million for a new Victorian 
on-farm program, beyond the existing 
Commonwealth program (rounds 3 
and 4).

■ Strategic purchase of 25-50GL 
aligned with the rollout of the G-MW 
Connections Project.

If offsets are less than expected, the 
Commonwealth has agreed to acquire 
a more balanced portfolio. This means 
it anticipates acquiring a greater 
proportion of Victorian low-reliability 
water shares than has been the case 
until now. As a result there is no need 
for Commonwealth general buyback 
tenders for high-reliability water shares 
in northern Victoria until 2016 at the 
earliest.

Some useful definitions
Sustainable diversion limits 

Sustainable diversion limits are 
environmentally sustainable restraints 
on the amount of surface water and 
groundwater that can be taken from the 
Basin for consumptive use.

Offsets 

Offsets are actions or methods that 
achieve environmental outcomes 
through more efficient use of water. 
These will reduce the amount of 
water that needs to be recovered from 
consumptive use to meet the outcomes 
of the Basin Plan.

Actions or methods that deliver 
environmental offsets include 
engineering works and measures like 
regulators, pipes and pump works to 
give wetlands and floodplains a drink, 
even in the worst droughts.

Changes to river system rules 
and operations can also achieve 
environmental outcomes with less 
water.

Adjustment Mechanism

The Basin Plan includes a process 
to assess how offset projects can 
meet environmental outcomes using 
less held environmental water. The 
Commonwealth Government has 

accepted that this can deliver up to 
650GL of environmental offsets against 
sustainable diversion limits, with 
suitable projects.

This will greatly reduce the volume 
of water that has to be taken out of 
productive use, while also achieving 
environmental benefits.

River projects for offsets and 
Commonwealth funding
Victoria’s experience proves that 
combining the active use of an 
environmental entitlement with works 
and measures in a regulated system 
like the Murray produces the best 
environmental outcomes.

Lindsay Island in the Murray Sunset 
National Park will be Victoria’s first 
project to recover water for the 
environment using the adjustment 
mechanism. This project will provide 
benefits to around 6,000 hectares of 
floodplain, wetlands and creek lines 
and will be capable of simulating 
floods of 80,000 to 130,000ML per day. 
Outcomes at this site can be delivered 
for around $56 million.

Victoria’s commitment to realising 
the full potential of the Lindsay Island 
project has been welcomed by the 
Commonwealth. Commonwealth funds 
will be made available to help achieve 
this project’s potential when it has 
been approved under the adjustment 
mechanism, subject to due diligence.

Project proposals have been developed 
to submit to the Commonwealth 
Government to reduce the amount of 
water that has to be recovered under 
the plan

River projects include:
■ Wallpolla Island to water around 

1,000 hectares of floodplain, provide 
an extra 50 kilometres of flowing 
water habitat across the Island, and 
provide alternative passage for native 
fish. Cost around $14 million.

■ Hattah project to extend the benefits 
from the existing Living Murray 
project, watering an extra 1,000ha 
of floodplain that would otherwise 
require high level floods. Cost about 
$4 million.

■ Nyah-Vinifera, Belsar-Yungera 
and Guttram-Benwell floodplain 
projects with regulators and pumps 
to water up to 4,000ha of wetlands, 
river redgum and some high elevation 
Black Box. Cost around $12 million.

■ Upper Gunbower floodplain project 
extending an existing Living Murray 
Project to water around 3,000ha of 
floodplain. Water will be diverted 

directly from Torrumbarry weir pool, 
avoiding delivery of large floods to 
water the threatened Black Box and 
Grey Box woodland. Cost about $12 
million.

Victoria has received $3.2 million from 
the Commonwealth for preliminary 
investigation, development and business 
costing work for these projects.

The projects will be considered and their 
offset potential reviewed between now 
and 2016. A final decision on funding 
to build projects with significant offset 
potential will be made in 2016. Potential 
changes to river operations will be 
investigated.

Next steps
There are still some unresolved matters 
to be discussed as part of the Inter-
Governmental Agreement, including:

■ The detail of how the adjustment 
mechanism will operate - the projects, 
assessment and reduction against the 
sustainable diversion limits that come 
out of the process.

■ Funding for extra state costs expected 
to be incurred in putting the plan into 
action. 

■ The review of groundwater targets in 
the Ovens basin and Katunga areas.

■ How the extra water identified by the 
Commonwealth in the final stages 
of developing the Basin Plan (450GL 
above the 2,750GL) will be recovered 
in a ‘socio-economic neutral’ way.

■ A practical process for accrediting 
each state’s Water Resource Plans 
that does not impose heavy costs 
on water users, add more legal 
uncertainty or add another layer of red 
tape.

For further information contact the:  DSE 
Customer Service Centre 136 186 or go 
to their website www.water.vic.gov.au/
governance/murray-darling-basin-plan 

Disclaimer:This material may be of 
assistance to you but the State of 
Victoria and its employees do not 
guarantee that the publication is without 
flaw of any kind or is wholly appropriate 
for your particular purposes and 
therefore disclaims all liability for error, 
loss or consequence which may arise 
from your relying on any information 
contained in this material.

This article was written by the 
Department of Sustainability and 
Environment and published by the 
Victorian Government in February 2013.

© State of Victoria, Department of 
Sustainability and Environment (2013).
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delayed, or not operational due to faulty 
temperature probes or another issue, and 
this soon results in a mounting backlog 
of grapes in storage waiting to be loaded 
for export,” Mr Scott said.”With the 
increase in volumes destined for export 
to emerging markets in mainland China 
and Thailand we are finding that there is 
simply not enough cool room capacity to 
bring in new fruit for inspection. 

“The new cold treatment facilities 
at Wakefield’s will offer our industry 
additional capacity to cool and the ability 
to move fruit quickly, thus facilitating a 

more efficient 
pre-clearance 
process.” 

Mr Scott said a 
rapid process 
from paddock 
to plate results 
in a win-win for 
all: the grower 
and exporter, 
transport 
company and 
end consumer.

He said the 
citrus industry 
would also 
directly benefit 
from the new 
facility as  citrus 
growers with 
fruit destined 
for overseas 
markets 
generally 
send their 

fruit to Shepparton, 500 kilometres and 
well over five hours away, to undergo 
cold disinfestation before it can be 
transported to Melbourne and shipped 
overseas.” The new cold treatment 
facility will also help growers capitalise 
on new markets.

Wakefield Road Transport Managing 
Director, Ken Wakefield, said, “The 
new and emerging markets have a 
requirement for CT (cold treatment) 
transit.

“China is one example, opening its doors 
to Australian table grapes last year and 
will open up to citrus as well.”

To facilitate the export side of the 
business the Merbein depot sought 
(and obtained) Australian Quarantine 
Inspection Service (AQIS) registration 
in 2008. AQIS staff have an external 
office away from the coolrooms where 
they inspect consignments destined for 
export.

A $920,000 cold treatment facility is 
under construction at Wakefield Road 
Transport, also known as Iron Horse 
Intermodal, at Merbein, Victoria. 

The plant, which is expected to come 
online in the first week of May, is 
being funded through a collaborative 
arrangement between Wakefield Road 
Transport ($470,000), Mildura Fruit 
Company ($150,000) and the Victorian 
Government ($300,000). It has also 
been backed by Mildura Development 
Corporation and Regional Development 
Victoria.

The new plant will comprise two 
60-pallet cool rooms in addition to two 
existing cool rooms, which would be 
retrofitted with the new specialised 
cooling equipment. 

Australian Table Grape Association 
(ATGA) Chief Executive Officer Jeff Scott 
said “We currently have a pre-clearance 
program for all table grapes destined 
for China. The ATGA is hosting up to 
four Chinese quarantine inspection 
authority officers (AQSIQ) at any one 
time as growers are required to have 
all consignments inspected prior to 
loading.”

In the Sunraysia region there are three 
predominate inspection sites. The 
majority of growers are transporting 
their fruit to the main inspection point at 
Merbein where the fruit must be stored 
and refrigerated until the inspection is 
carried out and container loading occurs. 

“It only takes is one container to be 

Export a key focus 
With 5,000 square metres of 
temperature-controlled storage and 
16,000sqm of dry storage, the Merbein 
site is also a large warehouse.

Temperature sensitive produce like 
table grapes are picked up directly from 
farm coolstores in refrigerated vans 
and delivered to the transport depot. A 
back-up generator will also be installed 
ensuring that in the event of major power 
outages, fruit can be brought to the 
Wakefield Road Transport and still reach 
export markets on time.

Exporting to China
Meanwhile, Sunraysia growers are 
enjoying a season of high quality fruit, 
and this has seen a greater volume of 
fruit exported to China and Thailand.

Rod Twyford, a product technologist 
with Fresh Produce Group, said the high 
Australian dollar had shut down markets 
like Singapore and east Malaysia for 
Australian table grapes, but the Chinese 
were not afraid to pay so long as the 
quality was good.

“There is only a certain amount of fruit 
that growers can send to supermarkets, 
they have got to export to make more 
money,” he said. 

Mr Twyford said growers who had quality 
assurance programs in place generally 
found it was not too hard to follow 
the export protocols, especially if they 
attended the annual ATGA information 
nights with Department of Agriculture, 
Fisheries and Forestry (DAFF) and AQIS 
staff.

When asked about the Fresh Produce 
Group’s communication with growers Mr 
Twyford explained, “We tell the growers 
the qualities each market is looking for, 
we always try to keep the trash out of 
the box and only pack good, even, clean 
fruit.

“We try to help the growers with as 
much information as possible. 

“Generally speaking our fruit grown in 
Sunraysia is clean and excellent eating 
quality this year; we had high brix levels 
early in the season and the Chinese love 
sweet grapes.”

Mr Twyford said Asian markets loved the 
bloom intact, especially on red varieties; 
and Australian growers could deliver this, 
especially when fruit was field packed 
and  bunch handling kept to a minimum.

Growing high quality fruit is only part of 
the process he warned. 

“Harvest technique and attention to 
correct postharvest handling is critical. 

Chinese inspectors inspect Australian table grapes before export.



fruit throughout 
the entire 
picking 
process. 

“There are 
also different 
requirements 
for labels and 
packaging 
and in this 
way each 
consignment is 
easily identified 
for the China 
market.”

Mr Twyford was 
impressed by 
the way AQIS 
handled inspections this year and said 
having the Chinese inspectors here to 
pre-clear fruit was a good idea.

“We are finding that growers are 
carefully inspecting their own packed 
fruit and checking against the protocol. If 
they are not happy, they won’t jeopardise 

As part of the trade week, a contingent 
of fruit importers from China, Korea 
and the Philippines travelled to 
the Sunraysia region of Victoria. In 
collaboration with the Australian Table 
Grape Association, Citrus Australia and 
the Australian Horticultural Exporters 
Association, the delegates visited table 
grape producers, citrus packers and 
took part in networking events with 
local fruit producers and exporters. 

In February the Australian Government 
announced an improved trade 
agreement with the Philippines to allow 
in-transit cold treatment for fruit fly. This 
agreement significantly improves the 
commercial viability of exporting more 

“We have slowed our pickers down; we 
want them to do the do the right job. 
Morning and weekly meetings let them 
know the result, pass or fail. It’s also 
important to tell them what market they 
will be picking for that day.”

Mr Twyford said new pickers were only 
allowed to pick for local markets, with 
special crews for China. 

“We are trying to reward pickers for 
being careful and monitoring quality,” he 
said. 

In the field side curtains on trailers 
ensure fruit is covered as soon as it is 
packed, and then transported to the shed 
where it is cooled down quickly. Fruit 
is constantly inspected to make sure it 
meets market requirements. 

“The China market has specific 
requirements in their protocol such as 
ensuring no ‘pests of concern’ in any 
box, so we monitor and spray prior to 
harvest and we train field staff what to 
look for in the vineyard,” Mr Twyford 
said. 

“Skilled Quality Supervisors are also 
available to assist pickers and inspect 

The Victorian Government hosted 120 
senior international food and beverage 
buyers from key export markets in early 
March. The initiative was part of the 
Premier’s International Engagement 
Strategy, which is designed to provide 
practical opportunities for greater trade 
and investment for Victorian businesses. 

The food and beverage trade week was 
planned to coincide with Melbourne’s 
iconic Food and Wine Festival. 
Delegates from key export markets of 
China, Japan, Indonesia, Singapore, 
Malaysia, Thailand, Philippines, Korea, 
Taiwan and Brunei took part in targeted 
activities related to their business 
including:
■ Information sessions on 

Victoria’s agricultural 
capabilities and 
credentials

■ Site visits to leading 
Victorian food and 
beverage businesses, 
including seven in 
regional Victoria

■ A product showcase 
involving 100 Victorian 
food and beverage 
exhibitors 

■ Targeted business-
matching meetings

Victorian international food and beverage trade week

that market, preferring to send the fruit 
to a more suitable market. 

“We have told our pickers and growers 
that China is our major market now, and 
in the future, and we need to ensure 
premium quality fruit passes inspection.

“We want to maintain a high pass 
success rate and send more fruit to 
China next year.”

fruit from Victoria to the Philippines 
and this visit program was ideal 
timing to begin discussing new export 
opportunities. 

The Korean importers were particularly 
impressed by the sweetness and crunch 
of the Crimson Seedless grapes they 
tasted. They indicated their preference 
is for the darker coloured Crimson 
rather than the pinkish colour usually 
favoured by Chinese importers. This 
divergence in preferences by the 
Chinese and Korean importers is a 
positive development given the natural 
variation in grape colour linked to 

seasonal conditions and 
opens up the potential to 
grade based on colour once 
the Korean market opens 
up. 

The visit program to Mildura 
was received very positively 
by the importers who have 
gained more knowledge 
and confidence in Victoria’s 
fruit production capabilities 
and provided the forum to 
enhance increased trade to 
Victoria’s key horticultural 
export markets. 
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A contingent of fruit importers from China, Korea and the 
Philippines travelled to the Sunraysia where they met with table 
grape producers.

Random selection of boxes for inspection
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Libby does the trick again this season 
and low GI, and convenient and easy to eat 
anytime, anywhere.

The main promotional activities for the 
2013 peak season were to:

■ Re-engage Mrs Trickett as the grapes 
band ambassador

■ Conduct a PR campaign to capitalise on 
her profile for the peak season launch

■ Conduct a grapes retail sampling 
program in the major retailers

■ Provide profiling for WA growers  

Resecuring Libby Trickett 
Mrs Trickett made a successful comeback 
to world swimming at the London Olympics 
in 2012. She helped the women’s’ 
4x100m relay team win gold and was 
widely acknowledge as one of the great 
ambassadors for the sport, significantly 
rebuilding her profile across Australia. 

Since London, Mrs Trickett has announced 
her intention to compete at the next 
Commonwealth Games further raising 
her profile and value as the face of table 
grapes. As she is back in training Mrs 
Trickett’s Seven Day Healthy Eating 
Plan featuring grapes as her healthy 
snack continues to be a relevant PR and 
promotional tool.  

Peak Season PR Campaign
The strategy for the 2013 PR campaign 
started with a refreshed media kit. This 
included updated press releases about Mrs 
Trickett’s association with table grapes, 
four new delicious serving suggestions 
and up-to-date news announcing the 

The marketing challenge for table grapes 
this 2013 season has been to develop 
an effective promotional campaign for 
the peak season that reaches the most 
amounts of consumers with a significantly 
reduced budget versus the 2012 season. 
This challenge narrowed the focus onto 
a mix of marketing activities that would 
provide the most direct route to table grape 
consumers with our core messages. 

A key consideration was to maximise the 
promotional investments the industry 
made in 2012 by carrying over campaign 
material to minimise expenditure in 
new directions. This meant a focus on 
campaign continuity to harness any 
residual consumer awareness and brand 
recognition built over 2012. 

Another consideration was to continue to 
implement activity in the store environment 
to support sales. 

Building on a successful 
campaign
2012 was a relaunch year for grapes and 
saw the return of Libby Trickett as the 
grape brand ambassador. Mrs Trickett’s 
‘Grape Shape Healthy Eating Plan’ was an 
ideal promotional tool to support her return 
to swimming for the London Olympics. 
The objective for 2013 was to build on this 
program to strengthen and reinforce key 
messages established in the last year. To 
continue to build awareness of Australian 
table grapes as the perfect snack during 
season launch and reinforce the key 
benefits - refreshingly delicious, healthy 

availability and quality of the new season’s 
grapes.    

The media kit was pitched to long, medium 
and short-lead media including monthly 
and weekly consumer magazines, TV food 
programs, newspaper food pages and 
websites, top food bloggers, and chefs and 
dieticians/nutritionists who are frequently 
in the media. All were offered new season’s 
grapes for them to try, experiment with and 
use in photo shoots.

A grocery and trade version of the media 
kit was also pitched to all relevant 
horticulture, grocery and trade publications.

As an added bonus Mrs Trickett was 
available to undertake an agreed number 
of TV, print, radio and online interviews 
during the peak season, focusing on her 
next goal of the next Commonwealth 
Games and how table grapes are powering 
her there. To date Mrs Trickett had 
conducted six radio interviews on high 
profile Sydney and Brisbane stations. 

PR campaign results to date had a total 
of 83 positive media hits nationally 
featuring table grapes across magazines, 
newspapers and supplements, online and 
radio media with a known audience reach 
of 1.2 million consumers.

Driving sales through in-store 
sampling
Similar to activity conducted in 2012, table 
grapes conducted a national sampling 
campaign across the major retailers. 

Using the services of RA Live Retail 
Activation, the top 420 fresh produce 
stores of Coles and Woolworths were 



Added profile for WA Growers
This year the Australian Table Grape 
Association (ATGA) supported West 
Australian growers by producing an 
in-store promotional booklet titled WA 
grapes are the pick of the Bunch. This 
educational booklet is aimed at providing 
WA consumers with more reasons to 
buy and enjoy grapes. It introduces four 
WA growers who are passionate about 
growing grapes and their commitment to 
supplying some of the delicious grapes that 
consumers may be purchasing. It details 
how many of the growers are second or 

approached for table grape sampling 
sessions. The target was to achieve one 
session per store to maximise consumer 
reach with an anticipated interaction with 
120 shoppers per session, a total of 50,400 
shoppers over a 4-6 week program.

The primary objective of the sessions was 
to encourage consumers to purchase 
grapes. The sessions are also there to 
support key messages about table grapes 
by bringing the Munch-A-Bunch-A-Grapes 
branding to life. 

The sessions also leveraged Mrs Trickett’s 
involvement by distributing the Seven 
Day Grape Shape Healthy 
Eating Plan with Australian 
grape recipes to assist in 
increasing consumption and 
driving sales. 

The sampling booths were 
well branded with new 
point-of-sale (header and 
footer poster) and stand out 
green ‘Get into grape shape’ 
T-shirts and caps for the 
staff similar to those used in 
2012. 

For further support in Coles 
supermarkets, a consumer 
promotion was conducted 
offering consumers the 
chance of ‘Grape Escape’ 
holiday to the Great Barrier 
Reef.

third generation farmers, still working the 
family vineyard, and during the harvest 
months, can be working for up to 18 hours 
a day, timing the picking of their grapes 
to ensure perfect freshness. With over 
300 grape vineyards in WA, quality and 
freshness is always guaranteed.  

The booklet also reinforces to consumers 
the healthy benefits of eating grapes - 
bursting with low GI energy they are a 
great source of Vitamin C, dietary fibre and 
cleansing antioxidants like resveratrol. 

One hundred booklets were sent to 86 
independent WA green grocers with a letter 

asking them to support WA 
grape growers by having 
the booklets displayed in 
their stores. On a small 
survey of those retailers 
who received the booklet 
the feedback has been 
positive:
■ Most had displayed the 

booklets near the till or 
fruit display

■ Thought they were useful 
as lots of consumers 
where picking them up 
and taking them with 
them

■ The retailers felt it was 
good to know some of 
the background about 
grapes.
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An education booklet on the WA table grape industry yielded positive 
feedback from independent retailers.

‘Share Your Summer’ promotion launches season
Table grape promotions were off to a 
great start with the ‘Share Your Summer’ 
promotional program launching the 
season in mid-November and running 
through to mid-December 2012. 

The program was funded by both 
GrapeConnect and the national 
table grape marketing levy and  was 
primarily focused on improving in-store 
engagement with grocery buyers. It 
sought to maximise the presentation 
and appeal of the grapes on display, 
both in the delivery of fruit quality, and 
through additional branding and incentive 
tactics. It included a maturity monitoring 
and reporting program, and trials of 
visual merchandising tools and a sales 
promotion. 

Social media activities were also trialed.

Ensuring grapes are mature and sweet 
tasting when picked is a major problem 
for the industry. The maturity monitoring 
program assessed sugar and acid levels 
of fruit in the Emerald region in the lead 
up to harvest. The data was shared 
regularly with growers and marketers, 
and was used to update retail chain 

representatives as required. It assisted 
in reinforcing communications between 
all stakeholders about maturity test 
results across Emerald and the careful 
commencement of harvests on most 
properties, and prevented large amounts 
of immature fruit from being harvested 
and sent to the central markets.

The visual merchandising program trial 
involved a bunch tag program, and 
a point-of-sale (POS) program with 
independent stores. 

The bunch tags proved to be an excellent 
mechanism for getting a ‘call to action’ 
directly into the hands of grocery buyers 
in all retail segments, and was well 
supported by Queensland growers who 
were responsible for ensuring the tags 
were applied to grape consignments 
during the promotional period. 

The POS program was rolled out with 
a restricted number of registered 
independent stores, and collated some 
important data on the uptake and 
outcomes of POS initiatives. 

The Share Your Summer & Win 
giveaway competition was promoted 

predominantly through the independent 
stores participating in the POS program. 
It showed that sales promotions can 
certainly attract a lot of participation, 
with the key to maximising impact 
relating to running the program as 
broadly as possible (not just within one 
market segment) in the future.

Social media has become a major 
marketing tool, and the table 
grape industry entered this field by 
concentrating on a Facebook presence. 
It obtained a reach of 290,834 
during the promotional period. It 
was used to communicate a range 
of information including updates on 
the harvest (including photos from 
grower’s vineyards), health tips, 
variety information, recipe ideas, and 
competition results. It was also used trial 
a photo competition entry format utilising 
an Instagram linkage.

The success of the bunch tag 
merchandising and the social media 
interaction in particular will ensure 
that those aspects will be key features 
repeated in the program for 2013.
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Following an exceptionally dry growing 
season, vines will need to be irrigated 
postharvest. The vines need to recover 
from harvest and begin to store 
carbohydrates for the next season before 
they go into dormancy.

Soil moisture levels will be low, perhaps 
even lower than during the drought. It 
is important that adequate soil moisture 
levels are maintained during winter 
to ensure that vines are in the best 
condition at the beginning of spring as 
vines begin to burst.

The recent allocation of a further 25% 
of the Annual Use Licence (AUL) or 2.25 
megalitres per hectare to dried grape 
growers for the 2012/13 irrigation 
season will allow the purchasing of 
temporary water to see vines through to 
the close of the irrigation season at the 
end of June.

Growers are advised to consider 
purchasing temporary water if their 
allocation has exceeded the 9ML for 
dried grapes, or if by applying further 
irrigations will overdraw their AUL.

Snails in fruit
Snails have again been detected in fruit 
this season. 

Normally snails breed in the wet 
spring conditions, and with relatively 
dry conditions growers have become 
complacent about snail control. 

While snail populations did not increase, 
snails from last season have remained 
dormant under bark in the vine canopy 

and in cracks in posts. It only takes a 
small shower to activate the snails and 
enable them to move into bunches of 
fresh fruit and ultimately  the dried fruit 
delivered to the processors. 

Snails may also have been knocked off 
by the harvesting of summer pruned 
fruit. Growers are urged to be vigilant 
with snail control this winter. Good winter 
rains will activate snails and get them 
moving out of the vines to feed and 
breed on the vineyard floor.

Growers should be on their guard, and 
watch for any movement of snails out of 
the vines. If snails are observed on the 
vineyard floor, baits should be laid. 

Baits should be laid under vines to 
attract and kill snails as they forage for 
food during winter and have baits in 
place before they take refuge up in the 
vine canopy at the start of spring.

To further help reduce snail build up, any 

vine or weed debris should be reduced 
by slashing or mulching. If it is observed 
that snails are breeding, consideration 
should be given to disturbing snail egg 
beds by light cultivation or knifing under 
vine banks.

Spiked Weeds Seeds 

Preventing spiked weed seeds getting 
into fruit during harvest has always been 
challenging for those growers plagued 
with these weed pests.

Recent storms and showers have been 
sufficient to germinate Caltrop seeds. 

Growers are encouraged to either spray 
or cultivate these young seedlings before 
they grow prolifically and set seeds. If left 
untreated and allowed to set seed, the 
population of this species will explode 
and create a much bigger problem in the 
future.

Whilst growers are hopeful for some 
useful rain after harvest, they must 
also be aware that rain at that time will 
trigger the germination of 3 cornered 
jack or spinney emex (Emex australis) 
seeds that are usually a winter growing 
weed.

Growers should look for germinating 
seeds and either spray with a herbicide, 
cultivate or if weed numbers are small, 
chip out individual plants.

It is important to take action in the field 
and respond as the seeds germinate 
rather than wait and have to sort through 
contaminated fruit or incur penalties if 
weed seeds are found in fruit delivered 
to processors.

Postharvest and winter irrigations

Around the block

If not controlled, this young Caltrop plant will grow profusely and produce a large number of seeds which could contaminate 
dried fruit.

It is important that 
adequate soil moisture 
levels are maintained 

during winter to ensure 
that vines are in the 
best condition at the 

beginning of spring as 
vines begin to burst.
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Trade directory

Contact Gary Thomas
Tel: (03) 5022 8499  Mob: 0418 997 730. PO Box 5051, Mildura Vic 3502 

Email: vamvvia@bigpond.com  Web: www.vamvvia.org.au

2013

The experienced team for all your
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Australia and New Zealand

talk to our media representatives
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2/1 Oxford Street, Oakleigh
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Geoff Bell
0417 577953
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Max Hyde
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P: (03) 5792 1314
E: max@hydemedia.com.au

SUPPLIERS OF QUALITY
GRAFTED VINES

Order now for 2013 to ensure supply

Inspection of nursery welcomed

Very competitively priced
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If you would like to advertise 
your business in this 

space, please contact our 
Media Representatives. 

(See Below)




